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SATIRE  INVESTIGATED. 

CHARGES  MADE  THAT  IMPROP¬ 
ER  METHODS  WERE  USED  TO 
SELL  STOCK  IN  WEEKLY. 


PuUtakvii  by  the  Pvlitxer  Publishing  i 

Company  of  New  York,  of  Which  | 

Walter  Pulitzer  it  President —  I 

Corporate  Title  Identical  With  | 

Missouri  Corporation  Which  Pub-  ' 

lishet  St.  Louis  Post  Dispatch. 

Considerable  interest  was  aroused  in 
New  York  newspaper  circles  this  week 
by  the  announcement  that  the  District 
Attorney’s  office  had  begun  an  inquiry 
into  the  stock  selling  methods  of  the 
Walter  Pulitzer  Publishing  Co.,  an  in¬ 
quiry  which  is  a  branch  of  an  investiga¬ 
tion  about  other  stock  sales,  concerning 
which  complaints  have  been  made. 

William  Dean  Embree,  who  is  in 
charge  of  the  investigation,  had  before 
the  grand  jury  on  Wednesday  PMward 
Kenny,  who  was  employed  by  the  Walter 
Pulitzer  Publishing  Co.  from  June,  11)11, 
to  the  end  of  March,  1!)12,  about  the 
period  in  which  Harry  K.  Pommery, 
now  a  fugitive  from  justice  in  connec¬ 
tion  with  mining  transactions;  Edward 
P.  Bostwick,  an  ex-convict ;  Lyonel 
Stagg,  another  ex-convict,  and  Edward 
M.  Fuller,  who  was  recently  arrested  at 
the  instigation  of  a  hotel  reporter,  were 
said  to  be  selling  stock  for  the  Satire 
concern. 

Charges  are  made  that  these  agents 
of  the  Walter  Pulitzer  Publishing  Co. 
ct.u  blocks  of  stock  upon  the  rep¬ 

resentation  that  the  Pulitzers  of  the  Xew 
York  World  were  interested  in  the  pub¬ 
lication  of  Satire. 

The  office  of  Satire  is  located  at  31 
VVest  ;lCth  street.  In  the  absence  of 
Walter  Pulitzer,  W.  J.  Briggs,  secretary 
of  the  company,  said  that  Satire  may 
have  been  unfortunate  enough  to  have 
had  a  few  blacklegs  on  its  stock  selling 
•Staff,  but  that  Satire  was  deceived  by 
the  references  furnished  by  these  persons 
and  quickly  discharged  them  when  their 
true  character  became  known.  Mr. 
Pulitzer  was  found  at  the  office  of  his 
counsel,  John  F.  McIntyre.  He  allowed 
His  counsel  to  do  the  talking  for  him. 

■  ‘There  is  nothing  to  this  case.”  said 
^Ir/  McIntyre,  “but  family  jealousy. 
Walter  Pulitzer’s  cousins  do  not  like 
him  and  there  vou  are.  There  is  no 
question  as  to  his  right  to  use  the  name 
Pulitzer  Publishing  Co.,  even  though  the 
company  which  operates  the  St.  Louis 
Post-Dispatch  has  the  same  name.  I 
wrote  to  Secretary  of  State  Lazansky 
about  a  year  ago  and  asked  him  if  any 
company  of  that  name  was  doing  busi¬ 
ness  in  the  .State.  He  said  ‘No.’  and 
that  'we  had  a  right  to  use  the  title.’ 

“Now  as  to  the  stock  selling  I  do  not 
know  that  crooks  were  emnloved,  but  if 
such  was  the  case  Walter  Pulitzer  knew 
nothing  about  it.  He  put  in  $5,000  of  his 
own  monev.  .Abouf  $.*l0',000  worth  of 
stock  out  of  $200,000  has  been  disposed 
of.  The  company  is  a  going  concern  and 
nobody  has  been  injured  a  penny’s 
worth.” 

The  publication  of  Satire  was  begun 
about  a  year  ago.  Mr.  Pulitzer’s  idea 
was  to  develop  a  satirical  illustrated 
weekly  which  should  appeal  to  the  popu¬ 
lar  taste.  It  was  modeled  along  the  lines 
of  London  Punch.  The  first  few  num¬ 
bers  did  not  give  very  great  promise,  but 
reeently  the .  quality  of  the  matter  ap¬ 
pearing  In  its  columns  has  been  greatly 
improved,  as  well  as  the  illustrations. 
Mr.  Pulitzer  is  of  a  literary  turn  of  mind 
and  has  written  considerable  verse  and 
ipiny  articles  for  current  publications. 
He  is  also  the  author  of  several  books. 
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PHILADELPHIA’S  NEW  PAPER. 

It  Will  Be  Launched  Within  a  Month 
with  H.  B.  Clark  at  Manager. 

Philadelphia  is  to  have  a  new  evening 
newspaper.  It  will  be  called  the  News- 
Post  and  the  first  number  will  make  its 
appearance  within  thirty  days. 

The  paper  will  be  managed  by  H.  B. 
Clark,  formerly  president  of  the  United 
Press  Association  and  manager  of  the 
San  Francisco  Daily  News  and  the 
Seattle  Star. 

Martin  E.  Pew,  formerly  manager  of 
the  Newspaper  Enterprise  Association, 
will  be  the  editor. 

SCRIPPS-McRAE  CHANGES. 

H.  N.  Rickey  Becomes  Editor-in- 
Chief  of  Newspaper  League. 

\  number  of  changes  were  made  in 
the  editorial  management  of  the  Scripps- 
McRae  league  of  newspapers  last  week. 

H.  N.  Rickey,  who  for  seven  years 
has  been  editor-in-chief  of  the  Scripps- 
McRae  league  of  papers  of  Ohio,  includ¬ 
ing  the  Cleveland  Press,  becomes  edi¬ 
torial  director  of  the  entire  Scripps 
newspaper  institution,  which  includes 
the  Newspaper  Enterprise  .Association, 
twenty-five  daily  newspapers  (including 


the  ScrIpps-iucRae  league  of  papers  of 
Ohio),  and  the  United  Press  Associa¬ 
tion. 

John  P.  Scripps  succeeds  H.  N.  Rickey 
in  direct  editorial  charge  of  the  Scripps- 
McRae  league  papers  of  Ohio. 


HEARST  TO  ENTER  ST.  LOUIS? 


Rumor  Again  Revived  That  He  is 
Negotiating  for  Newspaper  There. 

Reports  that  William  R.  Hearst  con¬ 
templates  entering  the  St.  Louis,  field, 
are  again  rife,  following  the  visit  to  that 
city  recently  of  Foster  Coates,  W.  C. 
Neely,  W.  F.  Cook  and  J.  C.  McCor¬ 
mick,  all  actively  identified  with  the 
Hearst  organization. 

Three  weeks  ago  the  ownership  of 
the  St.  Louis  Star  passed  to  Nathan 
Frank,  and  it  was  believed  by  many 
at  the  time  that  Hearst  was  the  real 
purchaser.  This  has  been  denied  by  Mr. 
Frank. 

Inquiry  at  the  Hearst  offices  in  this 
city  disclosed  that  the  rumor  is  with¬ 
out  foundation. 

Three  libel  suits  against  the  Washing¬ 
ton  (D.  C.)  Evening  Star  have  been  dis¬ 
missed  by  the  court. 


5  Cents  a  Copy 


STRIKE  ABOUT  OVER. 

i  CHICAGO  NEWSPAPERS  ISSUED 
I  UNDER  CONDITIONS  NEARLY 
!  NORMAL. 

!  - 

I  Refusal  of  the  Typographical  Union 

]  to  Go  Out  in  Sympathy  With  the 
Pressmen  and  Stereotypers  Unions 
I  Breaks  the  Back  of  the  Situation — 
Publishers  Issue  Statement  Denying 
Fund  to  Fight  Unions. 

The  attention  of  the  newspaper  pub¬ 
lishing  world  has  been  centered  this 
week  upon  the  strikes  of  the  Web  Press¬ 
men’s  Union,  No.  7,  and  Stereotypers’ 
Union,  No.  4,  in  Chicago.  At  the  hour 
of  going  to  press  the  end  of  the  strike 
seems  a  matter  of  only  a  few  days. 
President  Freel  of  the  International 
Stereotypers’  Union  has  canceled  the 
charter  of  the  local  union  because  of  its 
refusal  to  obey  his  orders  for  members 
to  return  to  work. '‘The  leading  news¬ 
papers  are  now  issuing  their  regular  edi¬ 
tions  as  usual,  and  although  there  is  still 
some  delav  in  distributing  circulations  it 
is  believed  that  this  will  be  remedied  on 
Saturday. 

DEVELOP.MENTS  OF  THE  WEEK. 

The  story  of  the  start  of  the  strike 
was  printed  in  these  columns  last  week. 
The  Chicago  Newspaper  Publishers’  As¬ 
sociation,  representing  all  of  the  leading 
dailies  of  the  city,  conducted  the  fight  in 
their  behalf  during  the  past  week. 

Victor  Lawson,  president  of  the  asso¬ 
ciation,  took  charge  of  the  campaign  and 
was  ably  assisted  by  Henry  N.  Cary,  its 
manager.  Mr.  Lawson,  although  gen¬ 
erally  a  man  of  peace,  can,  when  occa¬ 
sion  demands,  put  up  as  stiff  a  fight  as 
anybody. 

Mr.  Cary,  who  has  been  in  the  news¬ 
paper  business  all  his  life,  principally  in 
-the  editorial  end.  has  been  in  many  ,  a 
labor  fight,  and  knows  just  what  to  do 
when  a  crisis  develops. 

THIRD  day's  H.APPENINGS. 

Saturday,  the  third  day  of  the  strike, 
found  Chicago  not  only  without  its  regu¬ 
lar  supply  of  afternoon  papers,  but  its 
four  morning  papers  reduced  in  size  to 
four  pages  each,  had  only  a  limited  cir¬ 
culation,  owing  to  the  sympathetic  strike 
of  the  wagon  delivery  drivers  and  the 
-  boycott  placed  on  all  the  newspapers  as 
members  of  the  American  Newspaper 
'*  Publishers’  Associatio  n  by  the  corner 
newsstands  and  newsboys. 

There  was  considerable  rioting  during 
the  day,  and  while  over  200  arrests  were 
’’  made,  but  little  property  was  damaged. 
At  the  suggestion  of  the  chief  of  police 
all  the  portable  newsstands  on  the  street 
7  corners  were  removed,  thus  removing 
one  of  the  causes  of  rioting  the  day  be¬ 
fore. 

'•  ’  The  abandoned  corners  were  seized 

upon  by  the  Daily  Socialist,  a  labor  or- 
[j.  gan,  and  by  newspapers  for  outside 
j  cities,  such  as  the  Evening  Wisconsin, 
Milwaukee  Free  Press,  Joliet  Herald, 
Q  .Aurora  Herald,  Elgin  News,  the  Daily 
J.I  Calumet  and  a  few  .others.  As  high  as 
(ig  2.')  cents  a  copy  was  paid  W  the  news*- 
thirsty  citizens  for  these  dafiies. 
of  •  UNDER  POLICE  PROTECTION.' 

in  All  of  the  Sunday  editions  tff  the  Chi- 
ny  cago  papers  went  to  press  at  9  p.  m.  on 
;al  Saturday,  and  the  deliveries  were  made 
Ir.  under  heavy  police  protection.  Each  one 
contained  sixteen  pages  of  news  and  the 
lis  regular  colored  and  magazine  supple- 
h-  ments.  There  was  very  little  rioting 
during  Sunday. 

On  Monday  many  more  union  press- 
ig-  men  and  stereotypers  arrived  and  were 
is-  installed  in  the  places  made  vacant  by 
the  strikers.  President  Freel  of  the  In- 
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teri'.ational  Stereotypers'  Union,  who  ar¬ 
rived  from  Xew-  York,  admitted  that 
the  local  union  was  at  fault  in  striking. 

‘1  he  morning  papers  issued  twelve  pages 
each,  and  had  little  trouble  in  distribut¬ 
ing  tliem  in  the  residential  sections. 

ST*.TEMENTS  ISSfEli. 

During  the  day  the  Chicago  News¬ 
paper  Publishers’  .Association  issued  a 
statement  to  the  public  making  clear  the 
causes  of  its  difficulties  with  the  prcss- 
mep's  union,  the  principal  one  being 
that  the  union  had  not  been  locked  out 
i>f  tbe  Examiner  office,  but  had  refused 
to  work,  and  that  therefore  the  Pub¬ 
lishers'  .Association  declared  that  the  gen¬ 
eral  contract  with  the  pressmen’s  union 
had  been  bi^>ken,  and  therefore  termi¬ 
nated.  The  delivery  drivers  and  news¬ 
boys  had  struck  in  sympathy  with  the 
pressmen,  and  the  stereotypers’  union 
had  followed  their  example,  although 
warned  by  President  Ercel  that  they 
should  not  do  so. 

William  R.  Hearst.  publisher  of  the 
Examiner,  also  issued  a  statement  giving 
his  side  of  the  matter. 

Henry  N.  Kellogg,  chairman  of  the 
standing  committee  of  the  .A.  N.  P.  A., 
was  in  Chicago  all  the  week  seeking  to 
bring  about  a  settlement  of  the  strike. 

SITU.MIO.N  I. M  PROVES. 

There  was  considerable  improvement 
in  the  situation  on  Tuesday.  The  morn¬ 
ing  papers  printed  editions  of  normal 
size  and  the  afternoon  editions  were 
freely  distributed  under  a  heavy  guard 
at  the  larger  centers  of  the  loop  district. 
The  New.spaper  Mailers’  Union  held  a 
meeting  at  which  they  decided  that  cir¬ 
cumstances  did  not  warrant  a  .sympa¬ 
thetic  strike.  President  Freel  ordered 
the  members  of  the  stereotypers'  union 
to  return  to  work,  but  they  refused  to 
obey. 

The  strike  was  practicall;.  broken  on 
Wednesday  when  Typographical  Union, 
No.  16,  after  a  three  hours’  debate  de¬ 
cided  not  t^  call  a  sympathetic  strike  of 
the  compositors.  The  publishers  issued 
a  statement  declaring  that  the  new  spaper 
strike  showed  evidences  of  approaching 
dissolution.  The  pressmen’s  union,  real¬ 
izing  that  it  had  lost  the  strike  in  Chi¬ 
cago,  had  started  a  movement  to  involve 
the  entire  country  in  the  affair.  Denial 
was  made  of  the  statement  widely  cir¬ 
culated  by  the  pressmen’s  union  that  at 
its  recent  convention  in  New  York  the 
•A.  N.  P.  .A.  had  started  a  war  of  exter¬ 
mination  of  union  labor  in  newspaper 
offices  and  that  a  fund  of  $150,0(Mt  had 
been  raised  for  this  purpose. 

A  letter  was  received  by  George  E. 
Berry,  president  of  the  International 
Pressmen’s  Union,  Chicago,  from  Elbert 
H.  Baker,  president  of  the  A.  N.  P.  A., 
in  which  a  similar  denial  was  made. 

The  sale  of  newspapers  on  Thursday 
proceeded  in  almost  a  normal  manner. 
There  were  no  serious  disturbances,  and 
whenever  any  attempt  to  cause  trouble 
was  made  the  police  quickly  put  an  end 
to  it. 


Court  Decides  Against  Publishers.  | 

Under  a  decision  handed  down  by  the 
Supreme  Court  of  Indiana  last  week,  a 
board  of  county  commissioners  is  not 
bound  to  pay  a  newspaper  publisher  the 
maximum  amount  provided  by  law  for 
the  publication  of  legal  notices.  The 
decision  was  given  in  the  case  of  Charles 
P.  Butler,  publisher  of  the  Bedford 
Democrat,  against  the  board  of  com¬ 
missioners  of  Lawrence  County.  But¬ 
ler  was  not  satisfied  with  the  amount 
the  commissioners  allowed  him  for  pub¬ 
lishing  certain  legal  notices. 


United  Plate  Absorb*  Competitor. 

The  United  Plate  Co.,  of  Canton,  O., 
for  twelve  years  manufacturers  of  news¬ 
paper  plate,  has  purchased  the  matrices, 
stereotype  machinery  and  records  of  the 
Publishers’  Plate  Co.,  of  187  Lafayette 
street.  New  York  City.  No  decision 
has  been  arrived  at  as  to  whether  the 
plant  will  be  continued  in  New  York  as 
a  branch  house.  The  Publishers’  Plate 
Co.  had  been  in  business  for  years,  and 
was  known  as  the  Curtis  house  and  suc¬ 
cessor  to  the  old  Columbia  Plate  Co. 


POSTAGE  INCREASE  CRITICISED. 

Report  of  A.  N.  P.  A.  Postal  Commit¬ 
tee  Cited  to  Show  Government 
Weakness. 

1  he  weakness  of  the  Government  in 
the  proposal  to  increase  the  cost  of  mail¬ 
ing  newspapers  is  again  demonstrated  in 
a  pamphlet  just  issued  by  W'ilmer  At¬ 
kinson,  of  Philadelphia,  publisher  of  the 
Farm  journal.  While  lamenting  the  ap¬ 
parent  indifference  to  the  proposed  in¬ 
crease  displayed  by  the  newspapers  in 
the  pa-t,  he  notes  with  pleasure  that  an 
■■almost  united  front  is  presented  against 
tbe  propcisals.”  He  submits  a  part  of 
the  report  of  the  postal  committee  of 
tbe  .\merican  Newspaper  Publishers’ 
.Association,  which  states: 

There  were  ilelivered  by  express  and 
r.iilroad  slrpineiits  last  year  .■{24,22tt.H18 
I  iiiiiiiE  of  newspapers  at  a  rate  varying 
from  '1  emit  to  1  eeiit  a  pound,  the  bulk 
goiiia  at  a  rate  of  '(  cent  to  >e  cent  a 
pound,  'fhis  goes  io  show  the  absurdity 
of  tile  pro]>osed  legislation  doubling  the 
postage  rale  and  limiting  the  privilege  to 
pnhiieation^  that  earry  as  nineh  reading 
mailer  as  iliey  ilo  advertising.  The  pro¬ 
posal  was  stupid  enough  when  the  jiostal 
de'ieit  was  $17.<KNMMH)  two  years  ago;  it 
heeomes  |ireiHistei'ons  in  the  face  of  a 
snr|ilns. 

XVhat  hnsiness  has  a  traiisiHirtation 
corporation,  which  is  all  the  iiost  office 
is.  to  pre.scrihe  how  a  business  shall  be 
conducted ■/  It  cannot  be  assumed  that 
such  legi.slation  will  ever  gei.  by  Congress. 
But  iinblishers  are  nsiuested  to  light  the 
theory  that  the  right  to  send  their  out¬ 
put  by  mail  is  a  ■■privilege.”  The  figures 
show  it  is  not.  The  jsist  office  is  a  badly 
manag<-d  business.  That  is  all.  We 
."honid  tight  its  dietatiuu,  its  censorship 
and  its  inefficiency. 

Albany  Scribe*  Will  Organize. 

Preliminary  plans  barking  to  the  form¬ 
ation  of  a  press  clnh  in  .Albany,  N.  Y., 
were  discussed  at  a  meeting  held  in  the 
City  builditig  last  week.  Membership  in 
the  organization  will  be  limited  to  those 
actively  engaged  in  newspaper  work. 
Carl  H.  Stubig  was  chosen  temporary 
chairmati.  and  William  Lang  temporary 
secretary.  .About  seventy-five  newspaper 
men  in  .Albany  are  eligible  for  member¬ 
ship.  Quarters  will  lie  secured  in  tbe 
business  district. 

THE  CONVENTION  NUMBER. 

Sam  F.  C'labaugh,  editor  Tuscaloosa 
(Okla.)  Netvs — ‘■'The  Convention  num- 
Irer  has  just  reached  us  and  we  want  to' 
congratulate  you  on  the  splendid  enter¬ 
prise  which  it  reflects.  We  regard  it  as 
a  publication  of  the  greatest  interest  and 
importance  to  everv  editor  and  publish¬ 
er.” 


H.  S.  Scott,  business  manager  of  the 
Detroit  Daily  News. — “I  believe  the  seed 
sown  at  the  recent  convention  will  pro¬ 
duce  a  more  tangible  crop  of  results 
than  any  previous  meeting,  with  the  ex¬ 
ception  of  the  first  one  which  made  pos¬ 
sible  the  splendid  A.  N.  P.  A.  organiza¬ 
tion.  Your  paper  is  to  be.  congratulated 
on  the  able  manner  in  which  it  covered 
the  convention.” 

George  .A.  Newman,  Jr., — ‘■The  A.  N. 
P.  A.  issue  was  fine  and  dandy  and  en¬ 
titled  to  great  credit.  If  this  pace  can 
be  kept  up  your  future  is  assured.” 


New  York  World  Reincorporates. 

The  Press  Publishing  Co.,  of  New 
York,  publishers  of  the  New  York 
World,  filed  a  certificate  of  reincorpora¬ 
tion  with  the  Secretary  of  State  at 
.Albany  Monday.  The  capital  stock  is 
$.">00,066.  Ralph  Pulitzer,  Joseph  Pulit¬ 
zer,  Jr.,  and  J.  Angus  Shaw,  of  New 
A’ork.  are  named  as  directors. 

Maine  Sporting  Editor  Drowns. 

J.  Osborn  Faulkner,  sporting  editor  of 
the  Lewiston  (Me.)  Evening  Journal, 
and  a  companion,  were  drowned  Sunday 
when  their  canoe  capsized  while  they 
were  attempting  to  shoot  the  rapids 
above  Turner  Center  Bridge,  on  the 
-Androscoggin  river.  .A  number  of  peo¬ 
ple  witnessed  the  accident,  but  the  water 
was  so  rapid  that  they  could  be  of  no 
>  assistance. 


DALLAS  IS  READY. 


Arrangement*  All  Completed  for 
Handling  Big  Convention — Noth¬ 
ing  Overlooked  That  Will  Tend  to 
the  Comfort  of  the  Visiting  Dele¬ 
gates — Social  Features  of  Gather¬ 
ing  Include  Many  Unique  Enter¬ 
tainments. 

The  convention  conunittee  of  the  Dal¬ 
las  .Advertising  League  announces  every¬ 
thing  in  perfect  shape  for  what  will 
probably  be  the  largest  gathering  of  ad¬ 
vertising  men  in  the  history  of  the  pro¬ 
fession.  -All  plans  have  been  gone  over 
time  and  time  again  and  nothing  has 
been  left  undone  that  should  help  to 
make  the  convention  a  success. 

The  hotel  oomniittee  has  already  made 
reservations  for  more  than  two  thou¬ 
sand  visitors  and  declare  that  if  the  con¬ 
vention  met  to-day  they  could  handle  a 
thousand  more  with  ease.  The  registry, 
information  and  bulletin  board  oom- 
mittce  also  report  their  arrangements  all 
complete.  Everything  is  in  good  shape,  it 
is  declared,  and  they  are  prepared  to 
handle  the  visitors  in  the  best  possible 
manner  from  the  moment  of  their  ar¬ 
rival  until  their  departure  for  the  State 
tour.  Precautionarv  measures  have  also 
been  taken  to  insure  safe  and  speedy 
handling  of  all  baggage  of  the  visitors, 
and  it  is  believed  the  arrangements  will 
be  such  as  to  save  confusion  and  reduce 
to  a  minimum  chances  of  loss  and  stray¬ 
ing- 

.\.\  AL  FRESCO  LUNCHEON. 

Entertainment  features  that  are  to  be 
a  part  of  the  convention  in  Dallas  and 
elsewhere  over  the  State  are  being  ar¬ 
ranged  in  a  manner  that  is  calculated 
not  only  to  bring  pleasure  to  the  partici¬ 
pants  during  these  events  but  to  leave 
pleasant  memories  of  the  convention  city 
and  all  of  Texas  in  the  minds  of  the 
visitors.  The  affairs  planned  for  Dallas 
are,  of  course,  more  numerous  than  in 
any  other  one  place.  In  character  these 
entertainments  will  range  from  an  al 
fresco  luncheon  to  a  formal  reception 
The  first  event  of  this  kind  will  be 
observed  Tuesday,  when  the  visitors  will 
be  taken  for  an  automobile  ride  over 
sections  of  the  city  and  finally  to  the 
Dallas  Country  Club,  where  the  Dallas 
News  will  be  host  for  an  al  fresco 
Inncheon. 

The  al  fresco  luncheon  is  to  be  a  most 
elaborate  affair  of  its  kind.  The  ex¬ 
penses  are  to  be  borne  by  the  Dallas 
News,  and  it  is  announced  that  the 
luncheon  will  be  of  a  kind  to  appeal  to 
all  who  attend.  Good  things  to  eat,  in 
quantity  and  quality  sufficient  to  please 
all,  will  be  set  before  the  visitors. 

The  automobile  parade  to  precede  the 
luncheon,  it  is  declared  in  advance,  will 
be  the  largest  yet  held  in  Texas.  It  is 
expected  that  not  less  than  1,000  automo¬ 
biles  will  be  in  line. 

RECEPTION  TO  PRESIDENT. 

Plans  have  not  been  made  public  for 
the  formal  reception  to  be  tendered  the 
president  of  the  Associated  Advertising 
Clubs  and  his  wife  at  the  Coliseum  in 
Fair  Park  on  Tuesday  evening  of  con¬ 
vention  week.  It  is  said  that  this  affair 
is  to  be  the  most  elaborate  ever  held  in 
Texas.  Thousands  of  dollars  will  be 
spent  in  decorating  the  Coliseum  and 
otherwise  preparing  for  this  reception. 

Thursday  the  ladies  of  the  convention 
win  be  given  an  automobile  ride  over 
tbe  city,  with  a  luncheon  at  noon  time. 
.Automobiles  will  leave  the  headquarters 
at  the  Oriental  Hotel  at  10  a  m.  on  that 
day  and  every  section  and  spot  of  in¬ 
terest  in  Dallas  will  be  visited.  During 
the  afternoon  the  ladies  will  be  taken  to 
Fair  Park  in  time  for  the  cattak)  bar¬ 
becue. 

This  barbecue,  in  which  the  rare  meat 
of  the  cattalo  will  be  the  chief  item  on 
the  menu,  is  to  be  given  by  Farm  and 
Ranch  and  Holland’s  Magazine.  It  be¬ 
gins  at  5.30  o’clock. 

PROGRAM  IN  OTHER  CITIES. 

In  Fort  Worth  Tuesday  evening  the 
ladies  of  the  convention  are  to  be  given 
an  informal  dinner  at  Rivor  Crest  Club. 
Gentlemen  will  be  entertained  with  an 


informal  dinner  and  an  address  at  the 
Fort  Worth  Coliseum. 

In  San  Antonio  the  visitors  will  be 
taken  for  an  automobile  tour  of  tbe  his¬ 
toric  spots  of  that  city,  followed  in  the 
evening  by  a  Mexican  dinner  tendered 
by  the  San  Antonio  Express. 

The  convention  tour  party  will  spend 
Sunday  in  Galveston  and  will  be  enter¬ 
tained  there. 

In  Houston  there  will  be  a  special  fish 
dinner  for  the  tour  party  at  noon,  a  spe¬ 
cial  vaudeville  performance  in  the  after¬ 
noon  and  a  trip  to  the  San  Jacinto  bat¬ 
tlefield. 

(For  the  complete  program  of  the  convention 
see  page  13.) 

PLAN  BOOSTING  TRIP. 

Delegates  to  Dallas  Convention  Will 
Advertise  Home  Industries. 

Every  city  in  tbe  country  represented 
by  an  advertising  men's  club  is  putting 
forth  strenuous  efforts  to  send  the 
largest  delegation  possible  of  its  own 
members  and  representatives  of  the  com. 
mcrcial  bodies  and  manufacturing  inter¬ 
ests  of  the  city,  realizing  as  they  do  that 
never  again  will  there  be  a  like  oppor¬ 
tunity  to  “cover”  the  State  of  Texas 
under  such  favorable  conditions  or  so 
ec^moniically. 

The  trip  of  the  lot)  members  of  the 
St.  Louis  Advertising  Men’s  League 
promi.ses  to  be  a  huge  trade  boosting 
and  advertising  excursion  in  the  interest 
of  St.  Louis-made  goods  and  products. 
More  than  10,000  souvenirs  advertising 
St.  Ijouis  will  be  taken  along  as  well 
as  ■2.(KI0  balloons  with  the  admonition, 
‘■Look  up  St.  Louis”  attached.  Half  a 
day  will  be  spent  at  Little  Rock,  Ark., 
on  tbe  way  to  Dallas.  The  delegation 
will  leave  St.  Louis  May  17.  Delega¬ 
tions  from  Cedar  Rapids,  la.;  Indianap¬ 
olis.  Ind. :  Minncai>olis  and  St.  Paul. 
Minn.,  will  accompany  tbe  St.  Louis 
party. 

The  Toronto  Ad  Club  is  going  to  the 
convention  armed  with  7,000  copies  of 
illustrated  booklets  on  Toronto  and  To¬ 
ronto’s  claims  for  the  convention,  to  be 
distributed  among  the  delegates. 

GOVERNORS  NAME  DELEGATES. 

Men  Who  Will  Represent  New  York 
and  Colorado  at  Ad  Convention. 

Acting  Governor  Conway  of  New 
York  has  appointed  the  following  dele¬ 
gates  to  represent  the  State  at  the  con¬ 
vention  of  the  Associated  Advertising 
Clubs  of  .America,  to  be  held  at  Dallas, 
Tex.,  beginning  on  May  19 : 

Walter  B.  Cherry,  Syracuse ;  Herbert 
S.  Houston,  Paul  Block,  George  B.  Van 
Cleve,  Walter  C.  Hine  and  William 
Johns,  New  York,  and  Lewis  Jones, 
Rochester. 

Governor  Sha  froth  of  Colorado  has 
appointed  the  following  delegates  to  rep¬ 
resent  Colorado  at  the  convention. 

A.  W.  Henderson,  Colorado  Springs; 
Richard  Crawford  Campbell,  Denver; 
Frederick  G.  Bonfils,  Denver;  Robert 
Gauss.  Denver :  Fred  C.  Shaffer,  Grand 
Junction;  B.  F.  Gurley,  Denver,  and 
•Alva  Adams,  Pueblo. 


Journalism  a*  a  Profession. 

Frank  Leroy  Blanchard,  managing  ed¬ 
itor  of  The  Editor  and  Publisher,  de¬ 
livered  an  address  on  “Journalism  as  a 
Profession,”  before  the  students  of  the 
Department  of  Journalism  in  the  Uni¬ 
versity  of  New  York,  on  Friday,  May  10. 
The  speaker  gave  an  outline  of  the  or¬ 
ganization  of  a  newspaper  office  and  de¬ 
scribed  briefly  the  duties  and  pay  of  the 
several  positions.  Mr.  Blanchard  ad¬ 
vised  the  young  men  who  aspired  to 
journalistic  honors  to  get  their  ex¬ 
perience  here  and  then  go  to  smaller 
cities,  where  the  opportunities  for  a 
career  were  more  promising. 


New  Portland,  Me.,  Daily. 

Portland’s  new  daily,  to  be  known  as 
the  Evening  Post  will  make  its  appear¬ 
ance  May  14.  It  will  run  three  editions 
daily  and  for  the  first  thirty  days  the 
paper  will  be  distributed  free  to  every 
home  in  Portland,  South  Portland  and 
Westbrook,  Me, 
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HERALD  77  YEARS  OLD. 

Jame*  Gordon  Bennett’s  Newspaper 
Was  Founded  by  His  Father  in 
1835 — At  Least  Three  Persons 
Have  Read  It  Since  Its  First  Issue 
— Some  Herald  Exploits  in  the  Old 
Days — Owner  Lives  Abroad. 

The  New  ^'()rk  Herald  on  Monday, 
May  (J,  celebrated  its  seventy-seventh 
hirtliday.  Its  founder.  James  Gordon 
liennctt,  .Sr.,  started  the  paper  in  Nas¬ 
sau  street,  at  the  corner  of  .Nun,  on 
\Vcdues{lay,  .May  d.  The  Herald 

was  different  from  other  papers  in  that 
its  proprietor  believed  in  giving  the 
news,  no  matter  whom  it  concerned.  It 
is  said  that  on  one  occasion  a  man  took 
offence  at  something  the  Herald  had 
printed,  attacked  Mr.  Bennett  on  the 
street  and  save  him  a  horse- whipping. 
The  following  morning  a  complete  story 
<»f  the  affair  was  printed  in  the  Herald 
as  a  matter  of  news. 

The  Herald  for  many  years  led  all 
its  competitors  in  news  gathering.  It 
spent  more  money  in  securing  exclusive 
stories  than  any  two  newspapers  in  the 
United  States,  It  was  the  present  Mr. 
Bennett  who  sent  the  Jeannette  relief 
expedition  to  the  frozen  north,  which 
resulted  in  the  death  of  a  large  portion 
of  its  menihers.  It  was  Mr.  Bennett  who 
equipped  an  ex])edition  to  discover  the 
sources  of  the  NIississippi  river.  It  was 
Mr.  Bennett  who  sent  Stanley  into 
.\frica  to  discover  the  whereabouts  of 
Livingston,  the  missionary. 

SI’KXT  .MONEY  FRKKI.Y. 

The  reporters  of  the  Herald  were  in¬ 
structed  to  spend  whatever  money  was 
necessary  to  land  news  stories  in  the 
Herald  office  ahead  of  its  competitors. 

The  present  James  Gordon  Bennett 
has  proved  himself  an  even  greater 
newspaper  man  than  his  father.  No 
newspaper  in  America  is  so  well  known 
abroad  as  the  Herald.  Its  foreign  news 
service  is  not  excelled  by  any  newspaper 
in  .\merica. 

In  Monday’s  issue  the  Herald  gave 
the  names  of  three  persons  who  have 
been  constant  readers  of  that  newspaper 
from  the  first  issue.  They  are  Mrs. 
Elizabeth  Seymour  of  Rutherford,  N. 
J.,  Duncan  Phyfe  of  83  Summit  avenue, 
Jersey  City,  and  Mrs.  Paulina  Riell  of 
Mt.  Vernon.  Oscar  W.  Shaw  of  East 
Orange  has  been  a  reader  of  the  Her¬ 
ald  for  sixty-seven  years,  and  Mr.  and 
Mrs.  Alonzo  Peck  of  7  West  Eighty- 
second  street,  for  sixty  years.  All  of 
these  old  readers  expressed  to  the  Her¬ 
ald  reporters  wluo  interviewed  (them, 
the  liveliest  interest  in  the  news  of  the 
day,  as  presented  in  their  favorite  news¬ 
paper. 

MK.  BENNErr  I.IVES  ABROAD. 

.‘Mthongh  Janies  Gordon  Bennett  re¬ 
sides  in  Paris,  he  keeps  almost  as  close 
a  supervision  upon  his  establishment  at 
Thirty-fifth  street  and  Broadway  as  he 
would  were  he  residing  in  New  York. 
He  is  acquainted  each  day  by  cable 
with  the  amount  of  business  done  and  is 
frequently  consulted  by  cable  by  mem¬ 
bers  of  the  staff  on  subjects  that  require 
immediate  attention  from  the  chief. 

The  Herald  for  many  years  led  in  the 
volume  of  advertising  printed.  In  some 
classes  of  advertising  it  is  still  unex¬ 
celled.  The  World,  during  the  last  two 
years,  has  been  its  chief  rival  in  the 
amount  of  advertising  carried.  The  rec¬ 
ord  kept  by  the  Evening  Post  shows  that 
the  World  is  now  in  the  lead. 

.•\lthough  the  Herald  for  several  years 
past  lost  ground  in  circulation,  because, 
it  is  said,  of  its  failure  to  present  the 
news  of  the  day  as  attractively  as  some 
of  its  neighbors,  during  the  past  year 
it  has  made  notable  gain,  both  in  circu¬ 
lation  and  in  the  quality  of  the  news 
printed.  The  Herald  now  has  more 
snap,  its  news  is  better  written  and  bet¬ 
ter  displayed,  and  it  is  in  a  fair  way  to 
take  its  old  position. 


The  Providence  (R.  I.)  Tribune  is 
now  established  in  its  handsome  new 
home  at  the  corner  of  Dyer  and  Ex¬ 
change  streets. 
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CHANGES  IN  INTEREST. 

Gas  City,  Ind. — Walter  L.'Leach,  for¬ 
merly  of  Port  Huron,  Mich.,  and  re¬ 
cently  of  Hillsdale,  has  purchased  the 
Journal  of  this  city. 


Wauseon.  O. — Henry  D.  Meister,  of 
Pettisville,  has  purchased  the  Demo¬ 
cratic  Expositor,  the  only  Democratic 
organ  in  this  county. 

.\rgexta,  .\rk. — Tlie  plant  of  tlie  .Ar- 
genta  Daily  Journal,  which  went  into 
the  hands  of  a  receiver  on  ^^arch  7  last, 
has  been  sold  to  Mrs.  E.  R.  Miller,  of 
this  city. 


Eldon,  la. — The  Eldon  P'orum  has 
changed  hands.  The  new  editor  will  be 
Wm.  S.  Bugby,  of  Hampton,  la. 


Boulder,  Colo. — Victor  I  Noxon,  for¬ 
mer  editor  of  the  Idaho  Springs  Gazette 
and  an  experienced  newspaper  man,  has 
purchased  the  Boulder  County  Miner 
and  will  take  charge  of  it  immediately. 


Buffalo  Center.  la. — Will  Annett, 
for  a  number  of  years  the  foreman  of 
the  Spencer  Herald,  has  purchased  and 
taken  control  of  the  Tribune,  of  this 
city. 


Harleysville,  Pa. — G.  Henry  Hilde¬ 
brand,  editor  and  publisher  of  the  Har¬ 
leysville  News,  lias  sold  the  plant  to  two 
young  Philadelphia  newspaper  men, 
John  E.  Moran  and  h'rancis  H.  Cover, 
and  will  retire  to  engage  in  other  busi¬ 
ness.  Mr.  Hildebrand  conducted  the 
News  for  nearly  eight  years. 


M.^nchester.  la. — .A  deal  was  closed 
last  week  whereby  the  Delaware  County 
News,  a  weekly  paper,  which  has  been 
.published  in  this  city  for  the  last  four¬ 
teen  years,  becomes  the  property  of  J. 
E.  Campbell,  of  Des  Moines.  I'or  sev¬ 
eral  years  the  News  lias  been  owned  and 
controlled  by  a  stock  company. 


Brady,  Tex. — The  Brady  Sentinel,  a 
weekly,  has  been  sold  by  W.  H.  Adkins 
to  “Doc”  Sellers. 


Van  Buren,  Ark. — Frank  Anderson, 


formerly  of  Nevada,  Mo.,  has  purchased  i 
the  \’an  Buren  Daily  and  Weekly  Argus. ' 

-  ! 

Syracuse,  Ind. — Wm.  G.  Connolly, ! 
who  has  owned  the  Syracuse  Journal  of- ! 
fice  for  about  two  years,  has  sold  out  '■ 
to  George  O.  Snyder,  of  Toledo,  O. 


Antwerp,  O. — A  deal  was  closed  here 
last  week  by  which  N.  G.  Osborn,  owner 
and  editor  of  the  Antwerp  Bee  becomes 
own.r  of  the  .Antwerp  Argus  plant  also. 


SUN  A  VALUABLE  PROPERTY. 

Mr.  Laffan’s  Estate  Worth  More  Than 
a  Million  and  a  Half. 

That  the  New  York  Sun  is  a  valuable 
property  is  indicated  by  the  figures  com¬ 
piled  by  an  accountant  in  order  that  an 
appraisal  of  the  estate  left  by  William 
M.  Laffan  might  be  made.  The  ap¬ 
praisal  was  made  by  Percival  R  Nagle, 
State  transfer  tax  appraiser,  and  shows 
that  the  value  of  the  New  York  Sun 
Printing  and  Publishing  Association, 
which  owns  the  Morning,  Evening  and 
Sunday  Sun  and  the  Laffan  News  Bu¬ 
reau,  is  $2,415,000. 

John  C.  Hurtle,  accountant,  went  over 
the  books  of  the  Sun  Association  in 
compiling  the  figures  on  which  Thomas 
E.  Rush,  attorney  for  the  State  con¬ 
troller,  asked  that  the  shares  of  the  asso¬ 
ciation,  of  which  Mr.  Laffan  held  206, 
be  appraised  at  $0,140  a  share.  Mr. 
Hurtle  estimated  the  good  will  value  of 
the  shares  at  $7,000  each  and  the  book 
value  at  $2,140.  The  Laffan  estate  asked 
that  the  shares  be  appraised  at  $6,260, 
and  Appraiser  Nagle  compromised  on 
$6,000  each. 

Mr.  Laffan’s  interest  in  the  Sun  prop¬ 
erty  constitued  nearly  his  entire  estate, 
which  is  placed  at  $1,745,061.70.  It  is 
left  to  his  widow,  Mrs.  Georgiana  T. 
Laffan,  who  also  is  the  sole  executrix. 

The  city  house  of  Mr.  Laffan  at  335 
Lexington  avenue  is  valued  at  $50,000, 
while  the  country  house  at  Lawrence, 
L.  I.,  is  valued  at  $45,000.  The  amount 
realized  from  the  sale  at  auction  in 
February,  1010,  of  the  paintings,  porce¬ 
lains  and  bronzes  belonging  to  the  estate 
was  $56,265.  Besides  several  hundred 


shares  of  stocks  having  no  market 
value,  the  estate  consists  of  1,800  shares 
of  the  Lanston  Monotype  Machine  Co., 
with  a  par  value  of  $20  a  share,  and  of 
small  holdings  of  not  more  than  $10,000 
each  in  several  public  service  corpora¬ 
tions. 


CHICAGO  TRADE  PRESS  MEETS. 


The  Relation  of  the  Publisher  to  the 
Ad  Man  the  Subject  of  Discussion. 

The  regular  monthly  meeting  of  the 
Chicago  Trade  Press  Association  was 
held  at  the  City  Club,  that  city.  May 
6,  and  was  a  joint  meeting  with  the 
Chicago  Space  Club. 

The  principal  topic  of  discussion  was 
the  relation  of  the  publisher  to  the  ad¬ 
vertising  representative.  W.  J.  McDon¬ 
ough,  of  the  Dry  Goods  Reporter,  spoke 
on  “What  a  Publisher  Desires  in  an 
Advertising  Representative.”  R.  R. 
Shuman,  of  the  Space  Club,  responded 
by  telling  “What  an  Advertising  Rep¬ 
resentative  Desires  From  a  Publisher," 
and  A.  N.  Fox.  of  the  Banjamin  Elec¬ 
tric  Co.,  told  “What  an  Advertiser  De¬ 
sires  from  Both.”  These  talks  were 
straight  from  the  shoulder  and  the  ques¬ 
tion  was  thoroughly  aired  from  all  sides. 

H.  M.  Swetland,  prominent  in  trade 
paper  circles  of  New  York  City,  was  a 
guest  of  the  evening  and  delivered  a 
short  but  forcible  and  interesting  talk. 
Other  speakers  were  M.  J.  Strum,  H. 
Walton  Heegstra  and  Seth  Brown. 

Three  new  papers  were  admitted  to 
membership  in  the  Chicago  Trade  Press 
.Association,  namely;  Metal  Worker, 
Iron  Age  and  Building  Age  of  New 
York  City. 


To  Manage  Aifociated  Newspapers. 

H.  H.  McClure  has  succeeded  George 
Mathews  Adams  as  manager  of  the  As¬ 
sociated  Newspapers.  Mr.  Adams  will 
return  to  his  business  in  Chicago.  Mr. 
McClure  was  identified  with  the  McClure 
Newspaper  Syndicate  for  many  years, 
and  later  was  connected  with  the  Mc- 
Clure-Philips  publications.  He  estab¬ 
lished  the  H.  H.  McClure  Syndicate,  fol¬ 
lowing  which  he  became  managing  editor 
of  the  McClure  Magazine.  .  _  ; 
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Somediing  About  the  Great  News¬ 
paper  and  Literary  World  of  Lon¬ 
don — British  Journalism,  While 
Bewildering  to  American  Report¬ 
ers,  Offers  Good  Opportunities  to 
Experienced  Men. 

Writing  in  a  recent  issue  of  the  New 
York  Sunday  Sun.  Joseph  Lewis  I-rench 
gives  an  interesting  insight  into  life  of 
the  great  army  of  workers  who  write 
for  the  daily  and  weekly  papers  of  Lon¬ 
don.  He  says  among  other  things: 

There  is  no  wider  or  bigger  field  iii  the 
world  for  the  writer,  taken  as  a  whole, 
than  that  of  Ix)ndon.  The  number  and 
variety  of  publications  is  uuapproached 
anywhere  else  in  any  capital  of  civiliza¬ 
tion.  The  financial  rewards  for  distinct 
achievement  are  not  so  great  and  the 
salaries  are  not  so  high  as  in  this  coun¬ 
try,  but  the  man  who  cannot  make  a 
living  there  cannot  make  one  anywhere. 
T^o  the  ambitious  young  man  who  comes 
to  the  great  metropolis  from  Scotland, 
or  Ireland,  or  the  English  provinces,  or 
mayhap  from  America,  the  struggle,  no 
matter  how  excellent  the  letters  he  may 
have  in  his  pot*ket,  is  _  at  the  outset  a 
hard  one.  He  must  begin  at  the  bottom. 

MANY  EMPliOYED  AS  EXTRAS. 

The  London  offices  of  the  great  foreign 
dailies,  as  well  as  of  those  of  the  chief 
cities  of  Great  Britain,  .are  always  re¬ 
cruited  by  men  trained  on  the  home  staff. 
This  is  true  largely  also  of  the  great 
American  papers^  He  is  therefore 
obliged  to  look  out  at  once  for  a  stand¬ 
by,  some  occasional  work  which  may  by 
and  by  ripen  into  a  regular  job.  This  is 
to  be  obtained  chiefly  in  the  offices  of 
the  great  Sunday  papers,  with  their  is¬ 
sues  of  upward  of  a  million  copies,  like 
Lloyd’s  News  and  Reynold’s  Newspai>er. 

There  is  a  good  deal  of  work  to  be 
picked  up  in  this  field.  Some  of  these 
papers  employ  but  a  small  regular  staff 
and  depend  largely  on  outside  men  who 
are  called  in  for  the  latter  half  of  the 
week. 

As  press  day  approaches  the  work  be¬ 
gins  to  increase  in  volume  and  the  regu¬ 
lar  force  has  more  than  it  can  accom¬ 
plish.  When  a  satisfactory  extra  man  is 
found  he  usually  holds  the  appointment 
weekly  as  long  as  he  is  satisfactory.  He 
may  be  asked  to  come  in  on  Thursdays, 
or  Friday  may  be  the  day,  and  from  that 
time  he  goes  iu  on  the  day  named  each 
week.  Such  a  relationship  may  be  in 
force  for  years.  Indeed  there  are  many 
veterans  of  the  craft  who,  preferring  part 
of  their  time  for  creative  work,  make 
up  their  week’s  income  in  this  way. 

Such  engagements  as  a  rule,  however, 
are  not  lasting,  because  the  men  engaged 
at  tliLs  extra  work,  esp^ially  the  new 
ones,  are  in  many  cases  either  looking  for 
permanent  salaried  places  or  the  demand 
for  their  original  work  increases  so  that 
they  are  obliged  to  devote  their  whole 
time  to  it.  There  is  always,  therefore, 
a  certain  amount  of  change  going  on, 
and  this  is  the  newcomer’s  opportunity. 
For  such  work  the  pay  is  about  the  same 
as  it  would  be  in  the  office  of  any  of  the 
great  New  York  dailies,  .say  about  $5  a 
day  for  the  average  pressman  doing  all 
sorts  of  stunts  to  cover  his  time,  and 
there  are  higher  rates  for  men  of  special 
ability. 

METHODS  OF  SECURIXO  EXTRA  WORK. 
'The  method  of  getting  such  work  dif¬ 
fers.  It  is  advertised  sometimes,  but  not 
often ;  familiarity  with  Fleet  Street  is  the 
surest  way.  It  is  largely  a  case  of  “John¬ 
ny  on  the  Spot,”  and  the  man  who  knows 
his  way  about  and  keeps  his  ears  open. 
A  friend  happening  along  as  you  saunter 
down  London’s  newspaper  row  will  give 
you  a  tip  if  he  has  one.  Again,  having 
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SPECIALIZES  ON  EFFICIENCY. 


New  Company  Organized  by  Frank  C. 

Hoy  to  Meet  Publisher*. 

The  Publishers’  Specialty  Co.,  with 
headquarters  in  Philadelphia,  has  been 
organized  by  Prank  C.  Hoy’,  until  recent¬ 
ly  auditor  of  the  Philadelphia  Press,  for 
tile  purpose  of  auditing  and  systematiz¬ 
ing  newspaper  offices  and  plants  and  the 
installing  of  practical  efficiency  methods 
in  newspaper  establishments. 

This  organization  consists  of  a  corps 
of  capable  accountants  who  have  had  a 


FRANK  C.  HOY. 


thorough  and  practical  training  in  news¬ 
paper  work. 

Mr.  Hoy  has  been  connected  with  the 
Philadelphia  Press  for  the  past  nine 
years,  and  his  experience  as  auditor  of 
that  publication,  together  with  his  inti¬ 
mate  knowledge  of  newspaper  accounting 
and  manufacturing  methods,  qualifies 
him  to  make  a  success  of  this  new  line 
of  newspaper  work. 


sold  even  a  single  article  of  merit  to  an 
editor  who  has  kept  your  address  may 
lead  to  an  invitation  to  eall,  and  an  as¬ 
signment  for  extra  duty. 

This  particular  field  is  by  no  means  a 
gold  mine,  but  it  has  kept  many  a  new¬ 
comer  to  London  from  starving  till  he 
has  got  a  hold.  There  Ls  no  sphere  of 
work  quite  like  it  in  American  news- 
pa  perdom. 

It  is  a  curious  enough  fact  that  the 
newcomer  to  Fleet  Street  of  British 
origin  usually  arrives  there  with  a  higher 
aim  than  mere  bread  winning.  Like  his 
brilliant  prototype.  J.  M.  Barrie,  who 
graduated  from  a  big  Manchester  daily, 
by  the  time  he  reaches  Loudon  he  wants 
to  be  something  at  least  of  a  literary 
man.  He  has  had  his  fill  of  mere  report¬ 
ing  and  descriptive  writing.  His  soul  is 
swelled  with  the  ambition  to  do  the 
higher  literary  tasks.  He  wants  to  write 
the  influential  leaders,  the  criticism,  the 
causerie,  all  of  which  may  lead  to  that 
final  goal — the  production  of  a  "best 
seller.” 

BKUINNER.S  WANT  TO  DO  DRAMATIC  CRIT¬ 
ICISMS. 

It  is  curious,  too,  regarding  the  matter 
from  the  American  standpoint,  that  the 
majority  of  such  men  begin  by  offering 
to  do  dramatic  criticism.  To  the  unini¬ 
tiated  who  comes  to  Fleet  Street  the 
position  of  dramatic  critic  seems  to  be 
full  of  fa.scination,  and  the  odd  thing 
about  the  Englishman  of  literary  tenden¬ 
cies  is  that  the  less  his  technical  equip¬ 
ment  IS  for  such  a  post  the  more  he  de¬ 
sires  it.  Whether  his  opinions  will  rLse 
above  the  commonplace  level  or  are 
weighted  with  the  knowledge  that  gives 
them  critical  value  are  points  too  Tittle 
considered  by  the  beginner.  He  has  had 
a  sound  provincial  training  as  a  journal¬ 
ist.  he  comes  to  Ixindon  for  something 
higher,  and  he  imagines  the  first  and 
easiest  step  is  by  way  of  the  drama. 

The  critical  fields,  including  this  one, 
are_  all  carefully  covered  by  specially 
trained  men  on  every  Ixindon  publication, 
daily  or  weekly,  of  any  importance,  and 
no  untried  man  could  get  such  an  oppor¬ 
tunity.  And  yet  scarcely  a  day  passes 
that  some  editor  in  opening  his  mail  does 
not  come  acrogs  such  an  application  from 


an  unknown  man  and  is  prompted  to  ex¬ 
claim  cynically,  “Hello  !  Another  would- 
be  dramatic  critic!” 

I.EABNINO  TO  KNOW  FTEET  STREET. 

The  journali-stic  aspirant  for  literary 
honors  by  way  of  the  critical  path,  and 
this  somehow  generally  seems  the  easiest 
and  most  inviting  one,  can  hardly  choose 
his  ground  at  the  beginning.  He  is  far 
better  off  endeavoring  to  do  good  work 
covering  a  wide  range  of  subjects,  the 
wider  the  range  the  better.  He  now  finds 
himself  therefore  in  just  the  same  (losition 
as  the  independent  writer  called  a  “free 
lance”  in  this  country. 

He  goes  over  the  papers  daily  and 
gradually  aetjuires  a  knowledge  that  is 
instinctive  on  what  topics  to  write  and 
where  to  place  his  work.  He  learns  where 
the  doors  are  open  and  where  they  are 
closed  and  what  doors  they  are.  Thus 
doing  all  sorts  of  work,  going  about, 
meeting  brothers  of  the  craft  inside  and 
outside  the  oflices,  he  learns  to  know 
Fleet  street  thoroughly,  which  means  the 
great  literary  world  of  London,  using  the 
word  literary  in  the  broad  sense ;  and  if 
there  be  originality  of  a  true  type  and 
ambition  within  him  he  tyill  unquestion- 
ally  achieve  his  goal,  if  it  be  a  critical 
function,  or  the  creation  of  fiction,  or 
find  it.  if  it  turns  out  to  be  simply  the 
vocation  of  a  clever  news  writer. 


GALVESTON  NEWS  ENTERPRISE. 


It  I*  the  First  to  Illuminate  the  Edi¬ 
tion  of  Its  Building  in  a  Pub¬ 
licity  Campaign. 

Galveston  business  men  are  vigorous¬ 
ly  pushing  a  campaign  to  make  Galves¬ 
ton  “the  best  lighted  city  in  the  world.” 
Taking  the  lead  in  the  movement  is  the 
Galveston  News,  whose  building  was  il¬ 
luminated  for  the  first  time  on  Wednes¬ 
day  evening.. 

The  arrangement  of  lights  is  said  to 
be  one  of  the  most  artistic  ever  at¬ 
tempted  on  a  business  building  by  the 
Brush  Electric  Company.  Over  one 
thousand  lamps  were  employed  in  mak¬ 
ing  out  the  design.  The  News  did  not 
erect  the  illumination  from  a  motive  of 
its  own  specific  and  direct  profit,  but  be¬ 
cause  it  would  be  a  help  and  an  en¬ 
couragement  to  the  merchants  of  the  city 
to  follow  its  example. 

On  the  night  of  the  initial  illumina¬ 
tion,  Mayor  Lewis  Msher  turned  on 
tlie  lights  and  the  big  crowd  that 
thronged  the  streets  in  all  directions 
sent  up  a  rousing  cheer,  as  the  electric 
current  blazed  forth.  A  band  concert 
was  given  in  front  of  the  building  dur¬ 
ing  the  evening. 


Womun’s  Home  Weekly. 

The  Woman’s  Home  Weekly,  the  new 
progressive  woman’s  newspaper  of  Min¬ 
neapolis,  brought  out  by  the  Clover  Leaf 
Publishers,  carried  advertising  for  the 
first  time  in  its  issue  of  May  4.  Nearly 
3,000  lines  of  paid  business  from  na¬ 
tional  advertisers  were  published.  The 
issue  consisted  of  64  newspaper  columns, 
and  contained,  besides  the  usual  full 
page  of  colored  comics,  a  generous  in¬ 
stalment  of  a  serial  novel  and  many  de¬ 
partment  features.  A  new  company  to 
publish  the  Woman’s  Home  Weekly  has 
been  formed,  and  will  be  incorporated 
this  month,  with  L.  V.  Ashbaugh  as 
president,  John  Burgess  as  vice-presi¬ 
dent  and  secretary  and  N.  W.  Reay  as 
treasurer. 


OBITUARY  NOTES. 


Capt.  B.  S.  Osborn,  at  one  time  a 
correspondent  for  several  newspapers  and 
an  artist  for  Harper’s  Weekly,  is  dead  in 
his  home  on  Eighty-fifth  street.  New 
York.  He  served  in  the  navy  during  the 
Civil  War  and  was  present  at  the  fall 
of  Fort  Sumter.  .\t  thee  lose  of  the  war 
he  served  in  the  Mexican  navy  with  the 
rank  of  admiral. 


Harold  G.  Kayujr,  forty-five  years 
old,  and  formerly  one  of  the  pub¬ 
lishers  of  the  Johnstown  Journal,  died 
last  week  in  New  York  of  kidney  trou¬ 
ble.  He  at  one  time  was  employed  on 
Pittsbourgh  newspapers.  He  was  a 
brother  of  Louis  J.  Kaylor  of  the  Edens- 
burg  (Pa.)  1  ribune,  and  of  Raymond  J. 
Kaylor  of  the  Altoona  (Pa.)  (jazettc. 


Walter  Lambs,  associate  editor  of  the 
Mansfield  (Mo.)  Mail,  died  Sunday  of 
spinal  meningitis.  He  was  ill  only  a 
week. 


Gray  W.  Richardson,  a  former 
Denver  newspaper  man,  died  in  Salt  Lake 
City  last  week.  Nephritis  was  the  cause 
of  death.  Mr.  Richardson  was  formerly 
connected  with  the  Denver  News  and 
Times  and  at  one  time  was  sporting 
editor  of  the  Times.  He  also  had  been 


S.  H.  Palmer,  owner  of  the  Ogdens- 
burg  (N.  Y.)  Daily  Journal  and  St. 
Lawrence  Weekly  Republican  and  post¬ 
master  of  Ogdensburg.  died  last  week. 
He  was  seventy-five  years  old. 

TopeKa 
Dailx  Capital 

delivers  by  carrier  in  Topeka  (a  city  of 
50,000)  more  than  9,200  every  day, 
and  has  a  total  circulation  in  excess  of 
33,500.  It  guarantees  advertisers  a 
larger  local  circulation  than  any  other 
Topeka  newspaper,  and  a  larger  Kan¬ 
sas  circulation  than  any  other  Kansas 
daily. 


TOPEKA.  KANS.  Publisher. 


W.  T.  Laing.  Flatiron  Bldg..  New  York 

J.  C.  Feeley,  Hartiord  Bldg.,  Chicago 
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NEWSPAPER  HUMOR. 


It  Furnithet  the  Mental  Pepsin  That 

Helps  to  Digest  the  More  Solid 

Contents  and  Tends  to  Preserve 

Human  Balance  of  the  Reader — 

Reformative  Potency  Ofttimes 

Overlooked,  Says  Gillilan. 

“Humor  in  The  Newspaper”  was  the 
subject  of  an  entertaining  and  interest¬ 
ing  talk  before  the  newspaper  men  as¬ 
sembled  at  Columbia,  Mo.,  this  week  by 
Strickland  (lillilan,  well  known  humor¬ 
ist,  lecturer  and  former  newspaper  man. 

It  follows  in  part: 

It  often  transpire.s  that,  when  a  man 
arises  to  discuss  a  technical  subject,  he  is 
in  the  fix  of  the  Missouri  farmer  who  was 
driving  a  load  of  apples  to  market, 
through  the  old-time  miry,  pre-King- 
drag  roads.  That  is,  he  went  nearly 
through  them,  in  places.  Unbeknown  to 
the  farmer,  a  board  came  loose  in  the 
bottom  of  his  wagon-bed,  and  the  apples 
began  rolling  out.  Finally  every  apple 
was  gone.  About  that  time  the  horses 
had  got  into  the  mire  clear  .up  to  their 
alimentary  canals  and  could  not  hudge 
another  inch.  The  farmer,  finding  himself 
effectively  stranded,  looked  about  at  his 
load.  His  eyes  grew  large  as  he  ex¬ 
claimed  : 

“Stuck,  by  heck,  and  nothin’  to  un¬ 
load  !”. 

So  I  precautionarily  prepared  against 
this  condition  on  my  own  part.  I 
feared  to  disappoint.  A  lyceum  commit¬ 
teeman  at  whose  town  I  arrived  at  just 
eight,  one  evening,  told  me  he  had  been 
afraid  I  should  disappoint  them.  I  told 
him  I  probably  should,  but  such  was  my 
ver.<atility  I  could  do  it  much  more  ef¬ 
fectively  by  being  there.  So  if  we  are 
disappointed  tonight,  it  will  be  neither  by 
the  absent  treatment  process  nor  for  1  ick 
of  good  intentions  on  my  part. 

Hence  the  manuscript  you  see  snuggling 
innocently  up  against  my  right  hand.  I 
had  always,  until  lately,  held  the  custom¬ 
ary  and  justifiable  prejudice  against  a 
man  with  a  manuscript.  Lately  I  have 
fallen  in  love  with  him,  I  have  discov¬ 
ered  that  he  Ls  the  only  kind  of  public 
speaker  who  knows  when  he  is  through. 

NEWSPAI’KB  A  COMPOSITE  FRIEND. 

Into  all  well-regulated  and  some  poorly 
regulated  homes  in  this  land  of  the  debat¬ 
ably  free  and  the  home  of  the  self- 
admitted  brave,  comes  daily  or  at  seldom- 
est  weekly  a  visitor.  It  is  the  news- 
paiter.  I  can  conceal  this  no  longer.  The 
newspaper  is  a  composite  individual,  a 
friend.  The  purpose  and  mission  of  this 
newspaper  is  to  be  a  genuine  friend,  per¬ 
forming  all  the  functions  of  the  kindly 
^iiest  and  some  of  those  of  the  minister¬ 
ing  servant.  In  proportion  as  it  is  so 
regarded  among  its  subscribers,  the  news¬ 
paper  is  a  success. 

Some  publishers  seem  to  think  that  the 
persons  whom  they  visit  in  the  form  of  a 
newspaper  are  in  incipient  or  advanced 
stages  of  paresis  or  idiocy.  They  begin 
to  guffaw  loudly  the  moment  they  land 
on  the  doorstep.  The  twinkle  has  become 
a  maudlin  yell.  They  carry  huge  messes 
of  alleged  humor  most  of  which  is  the 
grossest  and  moat  inane  horse-jilay  and 
slapstick  and  selzer  bottle.  The  veriest 
scream  of  laughter  is  to  have  a  dog  attach 
itself  to  the  rear  elevation  of  a  man’s 
trousers.  The  succeeding  pictures  show 
the  stereotpyed  pinwheel  radiating  typo¬ 
graphical  growls,  and  a  cinematographic 
panorama  of  distorted  humanoid  visages. 

Sometimes  even  these  things  are  funny, 
but  very,  very  seldom.  About  ninety  times 
out  of  ninety  they  are  sad,  sad  things, 
to  be  approached  more  in  sorrow  than  in 
anger — to  dismiss  entirely  the  element  of 
joy.  Outside  a  padded  cell  most  of 
these  things  cannot  raise  a  smile. 

HUMOR  PRESERVES  HUMAN  BALANCE. 

Yet  right  here  we  must  guard  against 


STRICKLAND  GILLILAN, 

NOTED  HUMORIST,  LECTURER  AND  FORMER  NEWSPAPER  MAN. 


extremism.  The  readers  of  a  newspaper 
are  not  all  of  the  same  class,  education¬ 
ally,  and  not  of  uniform  taste.  There  are 
always  different  angles  of  viewpoint. 
Even  the  same  event  presents  its  differing 
facets  to  the  observing  or  participating 
individuals. 

The  Christian  Science  girl  falling 
down  stairs  was  unhurt  because,  as  she 
struck  each  step  she  yelled,  “Truth, 
truth,  truth  1”  But  her  poor  little  dog, 
held  tightly  in  her  arms,  was  uneducated, 
and  he  punctuated  the  trip  downward 
with  shrill  cries  of  “Error,  error,  error !” 

The  use  of  humor  in  the  newspaper  is 
to  preserve  the  human  balance  of  its  read¬ 
ers.  It  is  to  conserve  normality.  A 
human  being  without  a  sense  of  humor 
is  a  distortion,  a  throwback  to  the  pri¬ 
mordial  ape  if  not  further.  Such  a  per¬ 
son  is  lacking  vitality  in  one  of  the  prime 
essentials  of  complete  sanity. 

HUMOR  A  NECESSARY  THING. 

Humor  in  the  newspaper  is  an  abso¬ 
lutely  necessary  thing.  Take  such  papers 
as  the  Boston  Transcript — staid,  serious, 
almost  preternaturally  solemn.  Yet  on 
one  particular  page  to  which  even  the 
most  Bostonian-minded  turn  daily,  are  to 
be  found  a  group  of  eight  or  ten  jokes. 


The  paper  that  is  recognized  as  the  "Home  Favorite’’  is  always  the  best  ad¬ 
vertising  medium.  That  is  why  all  the  leading  merchanta  of 

MILWAUKEE 

use  "full  copy”  daily  in  the  paper  they  know  is  read  by  the  class  of  people  they 
are  desirous  of  securing  as  buyers.  That  paper  is 

The  paper  of  the  HOME — of  the  PEOPLE. 

JOHN  W.  CAMPSIE.  Business  Manager 

Foreign  Advertising  Representatives 
CHAS.  H.  EDDY  EDDY  St  VIRTUE 

Metropolitan  Building,  New  York  City  Peoples  Gas  Building,  Chicago 


They  are  always  there.  Not  quite  enough 
humor  to  digest  the  feast  of  rich  meat 
daily,  not  enough  pepsin  for  delicate  men¬ 
tal  stomachs,  but  some. 

It  is  much  better  than  none.  A  BoS' 
tonian  concession  i.s  a  real  concession.  In 
the  days  of  Salem  witch-pyrography 
there  were  no  jesis  in  New  England. 
That’s  why  they  burned  innocent  people 
alive.  Nobody  bad  written  funny  things 
about  witchcraft. 

The  general  effect  of  the  daily  and 
weekly  newspaper  should  be  optimistic, 

I  mean  that  as  it  should  be  meant.  I 
suppose  there  isn’t  another  word  in  the 
English  language  that  is  so  brutally 
abused  a-s  that  little  word  “optimistA” 

Do  any  of  you  folks  really  believe  that 
that  creature  that  walks  about  in  your 
community  grinning  continually  like  the 
fabled  Cheshire  cat  and  perpetually 
asseverating  “Everything’s  all  right, 
everything’s  all  right”— ^o  you  think 
that’s  an  optimist?  No,  you  have  an 
other  guess.  It’s  a  cheerful  idiot.  And 
there’s  au  immense  difference  between  an 
optimist  and  any  brand  or  breed  of  idiot 

AN  OPTIMIST  DEFINED. 

It  takes  intelligence  and  genuine  cour 
age  and  faith  to  be  an  optimist.  An 
optimist  is  one  who  has  sense  enough  to 
know  that,  although  there  are  now  apd 
then  Titanic  disasters  and  presidential 
mudslinging  and  other  sorrows,  those 
things  are  not  terminals.  They  are  way 
stations  in  the  world’s  career;  whistling 
posts  and  water-tanks  on  the  way  to  the 
great,  big  beautiful  consummation  of  all 
things  in  God’s  own  good  time.  For 
optimism  puts  a  rainbow  of  hope  into 
every  tear  that  comes  into  an  intelligent 
human  eye. 

There  are  people  so  narrow  and  short¬ 
sighted  as  to  believe  all  things  terrestrial 
have  reached  the  brink  of  final  dissolu¬ 
tion  because  their  own  little  horizon  is 
darkened  at  the  moment.  There  are 
those  who  mistake  their  own  distorted 
and  restricted  view  for  the  actual  situa¬ 
tion.  As  in  the  case  of  the  man  who  had 


been  imbibing  indiscreetly  for  several 
days.  He  was  sitting  in  a  rathskeller 
asleep,  when  a  practical  joker  with  a 
comic  supplement  sense  of  humor  ap¬ 
proached  him  and  smeared  some  lim- 
burger  cheese  on  the  stiffest  stubble  upon 
the  man’s  upper  lip.  The  man  sniffed 
and  attempt^  to  fight  off  the  attacking 
party,  but  it  wouldn’t  fight  off.  He  made 
half-waking  remark  to  those  about  him, 
regarding  the  un.sanitary  condition  of  the 
room.  Nobody  noticed  him.  Then,  find¬ 
ing  he  could  get  no  sympathy,  he  left,  in 
disgust.  Finally  he  came  back,  weeping 
copiously,  and  announced  to  the  assem¬ 
bled  patrons,  that  the  whole  world 
stank !  While  if  the  poor  fool  had  only 
washed  and  shaved  the  world  would  have 
been  salubrious. 

THE  HUMAN  SAFETY  VALVE. 

Humor  should  lighten  the  dark  places, 
dissipate  the  gloom  and  relieve  the  op- 
pressivene.ss  of  the  world  problems  the 
newspapers  always  bring  with  hem. 
There  is  now  and  then,  to  be  sure,  a 
tragedy  so  gigantic  and  world-wide  in  its 
effectiveness,  that  no  jest  is  pertinent  or 
even  tolerable  while  we  are  under  its 
shadow.  Yet  even  in  battle,  there  is 
manifested  often  a  grim  humor  that  pre¬ 
vents  men  becoming  fiends  incarnate.  It 
is  the  human  safety  valve. 

Among  the  unintended  humor  in  the 
newspaper  it  is  perfectly  safe  to  classify 
the  society  news.  This  must  b»  written 
from  the  standpoint  of  the  social  bone- 
heads  who  take  themselves  seriously,  but 
it  is  highly  amusing  to  the  staff  and  to 
the  printers.  However.  I  am  told  that 
when  a  society  editor  starts  in  with  a 
sense  of  humor,  either  the  sense  of  humor 
dies  in  a  few  years  or  the  society  editor 
lo.ses  his  or  her  job  because  of  it.  The 
two  cannot  exist  in  the  same  place. 

Home  talent  entertainment  reports  are 
also  screams.  Superlatives  must  be  used 
regarding  every  participant,  and  none 
must  be  offended.  A  task  for  a  Macbia- 
velli ! 

THE  COMIC  SUPPLEMENT. 

Beyond  cavil  there  is  too  much  drivel 
and  drool  passed  along  under  the  honor¬ 
able  guise  of  humor.  Much  of  the  comic- 
supplement  matter  is  not  funny  at  all. 
Some  of  it  is.  But  the  children  have 
learned  to  look  for  it'^nd  at  it,  and  what 
are  we  going  to  do  about  it?  At  my  own 
humble  home,  for  instance,  the  Sunday 
morning  nap  has  become  a  matter  of  tra¬ 
dition  and  superstition.  “They  ain’t  no 
such  animal.”  It  is  a  will  o’  the  wisp ;  a 
neighbor  to  the  rainbow’s  end.  We  &Tg 
called  out  of  bed  at  an  ungodly  hour  to 
read  the  funny  paper.  Were  it  not  for 
the  children  we  should  have  to  get  up 
and  read  it  without  any  dignified  excuse. 
The  children  save  our  faces.  Thank 
heaven  for  the  children  1  Were  it  not  for 
them  we  should  have  to  read  the  funny 
paper  and  go  to  circuses  frankly  because 
we  want  to. 

My  own  father  always  said  he  went  to 
the  circus  to  take  the  children ;  but  if  he 
hadn’t  been  bowlegged  we  should  never 
have  seen  the  parade.  So  when  my 
neighbors  bear  weeping  at  our  house  on 
Sunday  morning  just  as  the  milkman  had 
gone,  they  are  safe  in  jumping  to  the 
conclusion  that  father  is  hogging  the 
comic  supplement  and  making  the  chil¬ 
dren  wait.  Of  course,  the  screams  of 
{Continued  on  page  6.) 
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HOW  MUCH  DID  YOU  LOSE 
LAST  YEAR.? 

This  may  seem  to  you  an  impertinent  question,  but  it  is  a  very  pertinent  one,  and  ne 
ask  it  in  good  faith. 

In  order  to  know  absolutely  the  condition  of  your  business,  how  much  you  lose,  or 
how  much  you  gain,  it  is  necessary  that  the  principles  underlying  your  accounting  and 
manufacturing  methods  should  be  sound  and  adequate.  Your  enterprise  should  yield  a 
return  commensurate  with  the  amount  of  capital  invested.  You  want  to  get  the  best 
possible  results  out  of  your  business,  and  unless  your  accounting  methods  permit  of  a 
thorough  diagnosis  of  your  business  you  cannot  be  sure  that  you  are  doing  this. 

By  having  an  analysis  of  the  operations  of  every  department  always  before  you  in 
compact  and  comprehensive  form  you  are  able  to  keep  your  finger  constantly  on  the 
pulse  of  your  business.  This  enables  you  to  note  any  leakages  or  possible  economies. 

As  newspaper  auditors  and  systematizers  we  are  prepared  to  audit  your  accounts  and 
to  investigate  and  systematize  your  entire  office  and  plant,  giving  special  attention  to  the 
manufacturing  cost.  Our  methods  are  sound  and  practical,  and  will  save  money  and 
create  a  high  standard  of  efficiency  in  your  business  organization. 

Your  publication  can  be  made  to  pay  you  an  adequate  return,  and  if  you  will  give 
us  permission  to  go  into  the  subject  with  you  in  detail,  we  are  confident  of  being  able 
to  show  you  how  it  can  be  done. 

PUBLISHERS’  SPECIALTY  COMPANY 
Newspaper  Auditors  and  Systematizers 
716  Chestnut  Street  PHILADELPHIA 


NEWSPAPER  HUMOR. 

(Continued  from  Page  o.) 

pain  they  hear  shortl.T  after  may  be  fath¬ 
er’s  tvaifs  over  his  disappointment.  But 
we  aiwaj's  read  it,  with  a  wild  hope  that 
it  may  funnier  this  time  than  it  was 
litst  Sunday.  The  i>oint  is.  we  read  it. 
In  order  to  read  it.  we  buy  it.  -Vnd 
that  IS  the  imint.  That  explains,  even 
to  a  Missourian,  why  the  thing  is  printed 
and  distributed. 

THE  LOW  BROW  FURNISHES  THE  INCOME. 

I  wish  that  sometime  a  newspaper  pub¬ 
lisher  would  have  the  courage  to  arise  on 
his  hindlegs  and  emit,  through  progna¬ 
thous  jaws,  this  statement : 

••Tlie  Windjammer  Kids.  Senseless  Uu- 
dolph,  Scrappy  Ilrookgain,  Mrs.  Time- 
killer,  Dummy  Claude.  Towson  Tot^ 
Kambo.  Little  Demo  and  the  other  stuff 
we  have  lit'en  printing  has  been  run  into 
the  ground  so  far  that  cable  advices  tell 
us  tlie  other  ends  are  sticking  out  near 
Hankow.  China.  We  are  going  to  quit 
publishing  these  series  until  we  can  get 
some  really  funny  ideas  in  connection 
with  them.*  If  not.  we  shall  try  to  get 
hold  of  something  that  is  really  funny.’ 

I  say  1  should  admire  .such  a  publisher 
vary,  very  much.  I  should  si>eak  of  him 
in  proud  commendation,  to  maylte  three 
of  ifty  high-brow  friends.  But  I  should 
not  buy  his  paper.  We  huiuaus  of  the 
high-brow-  sort  are  in  the  habit  of  com¬ 
mending  frindy.  Freely  is  the  word. 
When  it  costs  us  something  to  commend, 
we  don’t.  It  is  the  low-brow  that  gives 
us  our  iucoinc.  Let  us  admit  it.  even 
though  Me  weep  over  it. 

THE  INIWEB  OF  A  L.VU011. 

'nie  reformative  potency  of  humor 
iuu.'t  not  Ik-  underrated.  -Many  an  abuse 
is  being  laughed  out  of  existence  tiiat 
Mould  only  be  made  more  nearly  jierma- 
neut  b.v  scolding.  The  scolding  of  the 
crusader  acts  as  a  mordaut  for  a  bad 
habit.  K.dicule  is  strong  soap.  But  only 
the  laugh-at-able  things  should  be 
laughed  at.  We  must  not  laugh  at  the 
tilings  that  Mere  not  meant  in  the  great 
scheme  of  things,  to  be  laughed  at.  Beal 
humor  is  aUvays  reverent  lOMard  things 
deserving  of  reverence.  Mason,  .\de, 
Fitch,  Slct’iitcheon.  Dunne,  Kin  Hub- 
hard  -all  are  genuinely  funny  and  gen¬ 
uinely  reverent. 

I  believe  the  humor  used  in  the  neM  S- 1 
pappus  today  is  the  best  to  be  found. 
The  New  York  Sun’s  habit  of  letting  the 
humor  ]>ermeate  and  flavor  the  entire 
ariicK',  M-herever  such  injection  of  humor 
produces  no  iuharmony,  is  a  mighty  good 
one.  So  was  Blondiu's  crossing  Niagara 
on  a  tight  roi»e  a  good  thing — for  Blondiu. 
But  1  should  not  recommend  the  ta.'k  for 
a  club-footed  man  with  blind-staggers,  St. 
Vitus  dance  and  a  jag.  It  takes  a  picked 
stiifl  of  remarkable  ability  to  attempt 
such  a  thing  as  the  Sun  has  attempted 
and  accomplished.  Humor  can  be  used 
without  interferiug  M-ith  the  news  value 
of  the  article  carrying  it,  and  it  makes 
the  article  more  readable.  But  the  task 
must  be  done  rightly  or  not  attempted. 
It  is  the  most  delicate  and  dithcult  of 
task.'.  It  is  like  Josh  Billings  said  as  to 
the  killing  of  the  flea:  ”It  is  ezy  to  kill  a 
tlec  if  yu  kan.”  Flippancy  poorly  done  or 
done  in  the  wrong  place  is  highly  danger¬ 
ous.  Dynamite-thawing  is  a  safe  occu¬ 
pation  compared  M'ith  it. 

HUMOR  IN  RETRACTIONS. 

-V  new  reiMuter  I  once  had,  who  was 
too  young  to  be  afraid  and  who  knew  not 
the  danger  of  ilipiiancy,  wrote  a  police 
item  in  which  the  folloMing  sentence  was 
used : 

“Bert  Stevens  got  to  feeling  good,  and 
Mhipi>ed  his  wife.” 

Bert  came  to  see  me  about  this.  He 
said  he  resented  the  tone  of  tlie  article, 
and  the  inference  that  he  had  been  in- 
toxir-ated  Mhen  he  M-hipi>cd  his  soul¬ 
mate.  1  told  him  I  .should  cheerfully  re¬ 
tract.  (.Vnd  if  there  be  any'  real  humor 
iq  the  world,  it  is  found  in  retractioas  I ) 
So  f  carefully  iilact-d  tw-o  heavy  monkey- 
MTenches  and  a  thre«“-foot  iiiece  of  gas- 
|tir*e  in  my  desk  among  other  heavy 
articles  I  had  prei)ared,  and  wrote  this 
retraction  : 

“We  had  been  under  the  impression 
that  fhere  m’us  no  man  mean  enough  to 
M'hip  liis  M'ife  unless  he  was  drunk.  Bert 
Stevens  proudly  admits  that  he  whipped 
his  while  he  was  cold-.sober.” 

He  n^cr  came  to  receive  the  wrenches 
and  the  gas-pipe.  I  suspect  he  feared  I 
might  retract  again  and  run  him  out  of 
the  cdmtnunity. 

THE  COUNTRY  CORRESPONDENT. 

The  real  ’  humor  of  any  newspaper  is 
found  in  its  country  correspohdence  and 
obituary  verse.  If  you  want  to  read  the 


greatest  humorous  weekly  in  the  world, 
get  the  (Jreen  County  Democrat,  pub- 
IL'lied  at  Waynesbiirg,  I’u.  Now  is  the 
time  to  subscribe. 

I  Iwlieve  newspaper  humor  is  about  to 
take  an  enormous  forward  stride.  It  is 
at  the  high  tide  of  its  fad  stage  just  now, 
as  regards  quantity.  The  next  generation 
will  see  and  read  and  tiuderstaud  a 
higher  quality,  hut  the  proportionate 
quantity  Mill  probably  be  less.  .\t  least, 
if  the  pi-eseiit  quantity  lie  equalled  or 
approxiniaied,  the  humor  M'ill  be  u.sed  in 
its  most  legitimate  and  Lincolnian  capac- 
it.v — as  a  vehicle  for  vital  lessons  and 
the  clarification  of  truth. 

HUMOR  AS  A  TE.ACHEK. 

The  es'entials  of  life  M-ill  be  taught 
with  a  laugh  instead  of  with  a  blank  or 
morilmnil  t  ountenance.  Humor  will  not 
Ik-  regarded  so  much  as  an  end  in  itself 
as  a  means  to  an  end.  Humor  in  a  human 
will  Ik-  regarded  less  as  an  evidence  of 
softening  of  the  brain  than  as  evi¬ 
dence  of  an  athletic  mental  condition 
giving  the  agility  to  leap  about  aud  sec 
things  from  more  than  the  rut’s  view- 
ixiint.  The  humorist  will  be  regarded  as 
one  Mho  so  deepl.v  aud  sympathetically 
appreciates  the  seriousness  of  life  that  he 
is  "aluays  inviting  the  rest  of  the  Morld 
to  come  out  and  pla.v.”  “.V  little  non¬ 
sense  now  and  then” — yes,  hut  you  mu.'t 
get  the  emphasis  right.  It  belongs  not  on 
the  NO.N'SKN'SE.  hut  on  the  LI’CrLE 
and  the  NOW  AND  THFX.  The  little¬ 
ness  and  the  now-aud-thenuess  of  non- 
seii.se  is  the  attribute  that  makes  it  pal¬ 
atable  instead  of  nainseating. 

Tiie  ncMspaiters  of  tomorroM-  will  con¬ 
tain  more  real  humor  thau  tha'e  of  to¬ 
day.  It  Mill  be  clean  humor,  none  the 
less  funny  because  it  is  revereut  and 
purposeful,  and  none  ibe  less  reverent  or 
imriioscftil  liecause  of  its  lun. 


STORY  OF  LOSS  OF  THE  OREGON. 

C.  E.  Hoyer  Furnithe*  Additional  De¬ 
tail*  of  the  Di*a«ter. 

514  Bay  Street, 
Stapleton,  .April  '27,  1912. 
Eiutok  and  Publisher: 

.■\s  a  subscriber  and  interested  reader 
of  your  valued  publication  devoted  to 
the  craft,  1  read  with  interest  the  story 
of  the  loss  of  the  Oregon. 

As  I  believe  there  are  a  few  errors 
in  the  story,  and  as  the  recollection  of 
the  foundering  of  this  noble  ship  appears 
before  me  most  vividly,  I  take  the  liberty 
of  correcting  what  I  believe  to  be  unin¬ 
tentional  errors. 

The  Or^on,  as  I  remember  her,  was 
sunk  off  Fire  Island  early  in  the  morn¬ 
ing  or  .shortly  after  midnight.  The 
cause  of  the  disaster  was  never  cleared 
up;  it  was  said  that  she  either  struck  a 
submerged  rock  or  that  she  had  been 
run  down  by  a  four-masted  coal-laden 
schooner  bound  east. 

The  passengers  and  crew  were  trans¬ 
ferred  to  the  steamship  F'ulda  of  the 
North  German  Lloyd  Steamship  Co.  and 
reached  Quarantine  shortly  after  mid¬ 
night  on  Sunday. 

As  I  gathered  the  story  for  the  Staats- 
Zeitung  I  was  on  duty  at  the  Quaran¬ 
tine  Station,  and  with  a  number  of  other 
newspaper  men  awaited  the  arrival  of 
the  Fulda. 

The  then  health  officer,  William  M. 
Smith,  and  Richard  Lee,  who  is  still 
stationed  at  Quarantine  as  the  represen¬ 
tative  of  the  -Associated  Press,  which 
position  he  has  held  for  thirty  years  or 
more,  and  others  boarded  a  tug  and  met 
the  F'ulda  at  Sandy  Hook.  When  the 
health  officer  and  others  came  ashore  at 
Quarantine  the  story  was  given  to  the 
waiting  newspaper  men,  who  were 
grouped  in  the  office  of  the  health  officer. 

In  those  days  telephones  on  Staten 
Island  were  scarce  and  there  were  but 
two  telegraph  operators  available  at 
Quarantine.  They  were  Eugene  Fayton 
and  William  Larkin,  both  W’estern 
Union  men.  The  latter  is  still  on  the 
job. 

It  was  a  difficult  matter  to  file  copy 
by  a  dozen  men  with  two  wires.  I  recall 
very  well  dear  old  Captain  Coffin,  the 
well-known  marine  man  for  the  World, 
who  secured  the  monopoly  of  the  wire 
by  filing  the  front  page  of  his  Sunday 
paper  as  copy  as  the  Fulda  with  the 
survivors  came  to  anchor  at  Quarantine. 
The  sly  old  captain  pulled  this  trick  suc¬ 


cessfully  and  thereby  had  the  first  wire 
with  the  story  for  his  paper. 

Finding  that  there  would  be  no  chance 
of  getting  a  wire  before  the  papers  went 
to  press  I  scoured  the  island  for  William 
Murray,  who  then  was  operator  for  the 
B.  &  O.  Telegraph  Co.  with  a  station  at 
Clifton.  I  found  Mr.  Murray  at  his 
home,  where  an  entertainment  was  in 
progress.  I  told  him  what  I  wanted,  and 
he  kindly  consented  to  come  to  his  office 
and  wire  my  story.  Here  we  were  again 
met  by  difficulty  in  that  Mr.  Murray 
could  not  reach  New  York  direct  for 
some  reason,  and  it  was  necessary  to 
send  the  story  to  the  Staats-Zeitung  by 
way  of  Chicago,  which  was  successfully 
done,  and  I  considered  it,  in  my  own 
way  at  least,  an  achievement,  sending 
the  story  at  a  late  hour  to  a  newspaper 
office  a  few  miles  from  Staten  Island 
by  way  of  Chicago.  , 

Mr.  Murray  is  at  present  the  Postal 
Telegraph  operator  at  Highland,  N.  J. 

I  have  given  you  as  many  names  as  1 
know  of  those  who  were  connected  with 
this  story  and  to  whom  you  can  turn  in 
order  to  verify  the  same,  and  it  will  no 
doubt  make  an  interesting  story. 

Very  truly  yours, 

Chas.  E.  Hoyer. 


NEW  PUBLICATIONS. 


Rockihirt,  Ky. — Tlie  Rockport  En¬ 
quirer,  a  weekly,  is  a  new  publication. 
The  first  issue  appeared  last  week. 


Niwot,  Colo. — Niwot  now  has  ;  nevss- 
paper.  It  is  published  by  Glenn  S. 
Conkling  and  called  the  Niwot  News. 


Thornton,  Ark. — The  first  number  of 
the  Calhoun  County  Citizen  made  its 
appepance  last  week.  Miss  Mattie  Hal- 
sell  is  the  editor,  but  the  paper  is  pub¬ 
lished  by  the  Smith  Printing  Co.  at  For- 
dyce,  and  will  so  continue  until  it  is 
firmly  established. 


^  Engl^vood,  N.  J. — The  FZnglewood 
Star  will  make  its  appearance  Friday, 
May  19.  It  will  be  Democratic  in  policy 
and  will  be  edited  and  published  by  A. 
I).  Howard. 


Boost  for  Chicago  Socialist. 

'I  lie  Chicago  Daily  Socialist  suspended 
publication  for  a  while  last  week.  For 
five  years  financial  difficulties  had  har¬ 
assed  the  paper  and  its  failure  had  often 
lieen  rumored.  A  few  days  ago  the  last 
stand  was  made  with  an  appeal  to  loyal 
Socialists  to  contribute  $-500.  This  did 
not  arrive  speedily  and  the  amount 
was  “boosted”  to  $1,000.  The  strike  of 
the  pressmen  and  stereotypers  on  the 
leading  dailies  of  the  city  proved  a  God¬ 
send  to  the  paper  last  week  and  hun¬ 
dreds  of  thousands  of  copies  were  sold. 


BASEBALL  FREE  PUBLICITY  EVIL. 

Scranton,  Pa.,  May  6,  1912. 

The  Editor  and  Publisher: — I  was 
struck  with  the  enclosed  comment  on 
the  baseball  publicity  evil  clipped  from 
your  last  week’s  issue,  and  wish  to  sug¬ 
gest  that  now  is  the  time  for  the  news¬ 
paper  publishers  of  the  country  to  get 
together.  The  newspapers  make  a  con¬ 
tribution  worth  millions  of  dollars  to 
boosting  baseball.  The  baseball  capital¬ 
ists  exploit  this  universal  interest  solely 
as  a  business  enterprise.  Why  should 
the  newspapers  boost  baseball  as  a  busi¬ 
ness  enterprise  and  wholly  to  the  finan¬ 
cial  advantage  of  the  baseball  capital¬ 
ists?  Baseball  people  are  quick  to  tell 
the  publishers  that  the  people  are  inter¬ 
ested  in  baseball,  that  the  teams  help  to 
stimulate  this  interest  and  that,  there¬ 
fore,  it  is  good  business  on  the  part  of 
the  publishers  to  cater  to  the  same  inter¬ 
est — all  very  true.  The  people  are  in¬ 
terested  in  the  theaters.  Theaters  help 
to  stimulate  that  interest.  Why  should 
not  newspapers  publish  all  the  theatri¬ 
cal  news  and  advertising  free,  or  rather, 
why  should  they  not  publish  plenty  of 
theatrical  reading  matter  and  make  it 
unnecessary  for  the  theaters  to  adver¬ 
tise? 

I  believe  if  the  newspapers  all  over 
the  country  would  insist  on  a  regular 
schedule  of  advertising  for  baseball 
games  where  admissions  are  charged, 
they  could  promote  the  equities  of  the 
case.  Take  for  example,  fcijrcus  ad¬ 
vertising.  When  the  circus  comes  to 
town  newspapers  always  find  good  copy 
in  “circus  day.”  The  people  turn  out 
from  all  over  the  country-side  and  cir¬ 
cus  day  in  most  of  our  inland  towns  is 
still  a  picnic  day.  Nevertheless,  the 
circus  man  comes  along  in  addition  with 
a  good  piece  of  advertising  copy  and 
pays  fair  advertising  rates  because  he 
charges  admission  to  his  show  and  ex¬ 
ploits  the  circus  interest  purely  for  his 
own  financial  benefit. 

The  newspapers  find  good  copy  in 
baseball.  Why  should  they  not  stand 
together  and  demand  that  every  game 
to  which  an  admission  is  charged  go 
along  with  its  proportional  amount  of 
advertising?  To  me  such  argument 
seems  so  just  that  I  do  not  see  how  any 
publisher  could  fail  to  approve  it.  Nor 
do  I  believe  the  baseball  people  would 
consider  it  unfair. 

If  anybody  can  show  a  good  reason 
why  the  newspapers  should  not  share 
in  some  of  the  profits  of  baseball,  I 
would  like  to  hear  what  they  are. 

Very  truly  yours, 

Robt.  D.  Towne,  President. 


The  annual  dinner  of  the  newspaper 
men  of  F'itchburg  and  Gardner,  Mass., 
was  held  at  VV’achusett  Mountain  last 
Saturday  evening,  u'here  they  were  the 
guests  of  William  V’eble. 
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GEN.  OTIS'  PEACE  PLAN. 


Publisher  of  the  Los  Angeles  Times 
Originates  a  Scheme  Under  Which 
Five  Great  Powers  Unite  in  a  Uni¬ 
versal  Peace  Pact,  Which  Includes 
a  Congress,  a  Court  of  Arbitration 
and  a  Military  Pact. 

General  Harrison  Gray  Otis,  editor 
and  publisher  of  the  Los  Angeles 
l  imes,  while  in  Washington,  D.  C.,  this 
week,  talked  with  a  number  of  Con¬ 
gressmen  concerning  what  he  calls  “A 
Dynamic  Plan  to  Guarantee  and  Main¬ 
tain  Universal  Peace,  which  he  has  for¬ 
mulated  with  great  care,  .^n  outline  of 
the  plan  follows : 

At  least  five  of  the  principal  powers  of 
the  world  could  successfully  unite  in  the 
formation  of  an  International  Alliance, 
to  be  called  the  Universal  Peace  Pact, 
the  declared  object  of  which  shall  be  the 
guaranteeing  and  maintaining  of  the 
peace  of  the  world. 

The  fundamental  principles  and  gen¬ 
eral  scope  of  the  alliance  are  set  forth 
in  the  preamble  in  which  the  several  na¬ 
tions  entering  into  the  agreement  declare 
that,  with  a  desire  of  ending,  or  greatly 
minimizing  wars,  and  their  mighty  evils, 
they  pledge  to  themselves  and  to  the 
world  their  united  efforts,  civil,  diplo¬ 
matic  and  military. 

ITS  THREE-KOI.II  rH.\KACTER. 

The  alliance  will  be  known  as  the 
Peace  Pact  of  the  Five  Powers,  and  it 
will  have  a  three-fold  character  :  .\n  In¬ 
ternational  Congress,  civil  and  legislative 
in  character ;  an  International  Court  of 
Arbitration,  judicial  in  character,  and  an 
International  Military  Pact.  The  three 
bodies  are  to  be  composed  of  the  same 
powers  and  to  be  represented  by  the 
powers  chosen  by  each  from  time  to 
time  to  serve  them. 

The  Congress  is  to  have  authority  to 
frame  and  adopt  a  constitution,  to  enact 
all  necessary  laws,  rules  and  regulations 
for  its  own  government,  and  for  the 
common  government  of  the  alliance  so 
formed,  and  for  dealing  with  questions 
of  war,  peace  and  arbitration. 

THE  COURT  OF  ARBITRATION'. 

The  International  Court  of  Arbitration 
>s  to  have  the  power  to  consider  and  de¬ 
cide  all  questions  coming  properly  with¬ 
in  the  perview  of  its  authority,  subject 
to  the  overruling  action  of  Congress. 

The  Military  Pact  shall  he  the  author¬ 
ized  force  to  carry  into  effect  the  will 
of  the  alliance. 

The  Congress  will  have  the  power  to 
admit  other  nations  to  the  alliance  upon 
application  and  after  subscribing  to  the 
constitution  and  laws  made  thereunder. 
The  alliance  will  continue  in  existence 
for  ten  years  from  the  date  of  its  for¬ 
mation,  unless  sooner  dissolved  by 
unanimous  consent.  No  member  will 
have  the  right  to  withdraw  without  first 
obtaining  the  consent  of  the  other  mem- 
hers. 

WHAT  THE  ME.MBERS  PLEDOE. 

The  members  pledge  themselves  not  to 
war  with  each  other,  or  permit  other  na¬ 
tions  to  go  to  war  among  themselves,  or 
with  any  of  the  members.  Moreover, 
they  agree  not  to  seek  to  extend  their 
territory  except  by  friendly  purchase,  ex¬ 
change,  discovery  or  gift. 

In  the  event  of  threatened  war  the 
members  are  to  join  their  respective  ar- 
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maments  for  the  prevention  of  armed 
conflict.  None  of  the  members  are  to 
increase  their  naval  armaments  without 
the  previous  full  consent  of  all  the  mem¬ 
bers  acting  together — through  the  Con¬ 
gress. 

The  Congress  will  have  the  authority, 
whenever  in  its  judgment  the  necessity 
arises,  to  call  upon  the  members  of  the 
Pact  to  mobilize  their  respective  forces 
for  action  in  the  field.  Should  war  ac¬ 
tually  follow  the  cost  is  to  apportioned 
by  the  Congress  among  the  different 
members  of  the  Pact.  The  Congress 
shall  also  have  the  authority  to  equitably 
fix  the  military  quota  or  share  which 
each  nation  shall  contribute  for  active 
service  in  the  possible  event  of  war. 

MUST  ACT  TOGETHER. 

Four-fifths  of  the  members  of  the 
Congress,  acting  together,  shall  be  neces¬ 
sary  to  the  delivery  of  a  warning  or  ul¬ 
timatum,  or  to  a  declaration  of  intended 
hostile  action  against  any  recalcitrant 
power  or  powers  outside  of  the  alliance. 

Should  a  serious  quarrel  arise  between 
two  nations,  threatening  war,  the  Court 
of  .\rbitration  will  seek  to  bring  about 
an  honorable  settlement.  If  their  efforts 
are  unsuccessful,  the  members  acting  as 
a  military  pact  shall  issue  an  ultimatum 
forbidding  the  resort  to  arms,  and  in 
case  of  necessity  make  the  edict  effective 
by  means  of  force.  Should  this  action 
also  fail,  the  Military  Pact  will  allow  the 
conflict  to  take  place  under  certain  re¬ 
strictions. 

.NO  INTERFERENCE  IN  IIO.MESTIC  TROURI.F.S. 

The  memhers  agree  not  to  interfere  in 
purely  domestic  quarrels.  The  .Alliance 
may  co-operate  with  other  nations  not 
member^  of  this  Ixidy,  and  assume  the 
right  to  establish  neutral  or  protected 
zones. 

None  of  the  nations  who  are  members 
are  to  be  completely  denuded  of  troops 
or  ships  by  any  of  the  calls  of  the  Al¬ 
liance.  The  Congress  is  to  maintain  a 
seat  of  government,  to  be  located  in  an 
agreed  spot.  The  Pact  is  empowered  to 
devise  an  international  flag  as  its  em- 
hlem. 

It  will  be  seen  from  the  above  that 
General  Otis’  plan  does  not  contemplate 
disarmament. 


Covering  the  Titanic  Story. 

Alex  McD.  Stoddard,  assistant  city 
editor  of  the  New  York  Press,  con¬ 
tributed  to  the  Alay  2  issue  of  the  In¬ 
dependent  a  very  interesting  article  de¬ 
scribing  how  the  Titanic  disaster  was 
handled  in  the  office  of  the  Press.  The 
story  is  worth  reading,  not  only  by  the 
general  public  who  know  about  as 
much  about  newspaper  practices  as  they 
do  about  differential  calculus,  but  also 
by  newspaper  men  as  well,  for  it  is  true 
to  the  life. 


Hulbert  Estate  $3,000,000. 

The  will  of  the  late  Henrv  C.  Hulbert. 
tbe  millionaire  paper  manufacturer,  filed 
for  probate  in  Brooklyn  this  week  dis¬ 
poses  of  an  estate  valued  at  $3,000,000. 
•Mr.  Hulbert  left  to  charity  and 

small  bequests  to  servants.  The  hulk  of 
the  estate  is  left  in  trust,  the  income  of 
which  is  to  go  to  his  wife  and  her  two 
daughters. 


Paper  Strike  It  Averted. 

Representatives  of  the  pulp  and  paper 
makers  and  other  unions  having  meni- 
be's  employed  by  the  International 
Paper  Co.  Tuesday  reached  a  tentative 
agreement  with  tfie  representatives  of 
the  company,  thus  averting  a  strike.  The 
agreement  is  subject  to  the  approval  of 
the  paper  company. 


Muntey  Denies  Governorship  Report. 

Frank  A.  Munsey  has  denied  the  re¬ 
port  that  he  was  to  receive  the  nomina¬ 
tion  for  Governor  of  New  York  in  re¬ 
turn  for  backing  Colonel  Roosevelt,  pro¬ 
viding  the  latter  won  the  fight  for  the 
Presidency.  The  report  became  current 
following  an  editorial  printed  in  the  New 
York  Sun. 


The  Advertising  Baseball  League, 
representing  advertising  interests  of  the 
city,  commenced  its  second  season  on 
Saturday. 


SPOKANE’S  STRIKING  EMBLEM. 


Picture  of  Miss  Marguerite  Motie  in  | 
Indian  Costume  to  Advertise  City, 

Marguerite  Motie  has  been  chosen  as 
“Miss  Spokane’’  at  a  contest  conducted 
by  the  Spokane  Ad  Club,  headed  by  Ray¬ 
mond  E.  Bigelow,  and  her  picture  will 
be  used  on  all  publicity  matter  of  the 
city. 

The  initial  competition  was  for  an 
ideal  face  and  figure,  with  appropriate 
costumery,  to  represent  the  metropolis 
of  the  Inland  Empire.  A  sketch  by 


MISS  .MARGUERITE  MOTIE. 


Eleanor  Gaddis  was  awarded  the  first 
prize.  More  than  100  drawings  were 
submitted.  .Afterward  the  ad  club 
opened  a  photograph  contest,  in  which 
Miss  Motie  carried  off  the  honors.  Sev¬ 
eral  hundred  photographs  were  entered. 

The  accompanying  nhotograph  shows 
Miss  Motie  in  an  Indian  gown  of  buck¬ 
skin.  The  sun  on  the  breast  is  a  piece 
of  ingenious  workmanship.  It  is  raised 
from  the  dress  by  a  circular  piece  of 
yellow  velvet,  and  covered  with  thou¬ 
sands  of  small  beads,  giving  a  highly 
realistic  effect.  Hair  ornamentations,  a 
triple  strand  of  Indian  beads  and  bead¬ 
ed  sash-belt  and  moccasins  complete  the 
costume. 

“Miss  Spokane’s”  first  official  appear¬ 
ance  was  at  a  baseball  game  for  charity 
between  the  Spokane  Indians  of  the 
Northwestern  League  and  a  team  picked 
from  eight  companies  of  the  Twenty- 
fifth  Regiment,  infantry,  stationed  at 
Fort  George  Wright,  April  13,  when 
Miss  Motie  tossed  the  first  ball  over  1 
plate.  She  was  attended  by  six  ma 
of  honor,  attired  in  Indian  costumes. 


CHANGES  AT  EAST  LIVERPOOL. 

Tribune  Takes  on  New  Life  Under  Its 
New  Ownership. 

Numerous  staff  changes  have  oc¬ 
curred  in  the  force  employed  at  the 
East  Liverpool  Morning  Tribune  since 
the  new  proprietors  assumed  manage¬ 
ment,  five  months  ago.  Duilley  Haw¬ 
kins,  a  capable  catoonist  from  Philadel¬ 
phia,  has  been  added  to  the  staff.  James 
White  has  succeeded  F'dwin  Herwig  as 
city  editor.  Thomas  T.  Jones,  the  new 
managing  editor,  has  made  many  im¬ 
provements  in  the  paper. 

.An  entire  new  force  of  employes  have 
been  engaged  for  the  composing  room, 
press  and  editorial  departments.  Tho  nas 
F.  Baker,  former  circulation  manager  of 
the  Columbus  News,  is  in  charge  of  the 
Tribune  circulation,  which,  during  t'le 
two  months  of  his  administration,  has 
increased  well  above  the  G.OOO  mark. 

The  entire  office  and  mechanical  fore; 
has  been  acquired  from  various  news¬ 
paper  in  twenty-two  different  Sta  es. 

The  local  advertisim;  patronage  has 
increased  upwards  of  fifty  per  cent,  white 
the  foreign  field  business,  under  the  di¬ 
rection  of  C.  .A.  Alenet,  has  enjoyed  phe¬ 
nomenal  growth. 

The  mechanical  equip.ment  has  fi\e 
linotypes,  including  three  of  the 
latest  Mergenthaler  models.  Upwa'ds 
of  $15.11(10  has  recently  been  invested  in 
additional  eiiuipment. 


Editor  Held  on  Murder  Charge. 

H.  O.  Jeffries,  editor  of  the  Nowata 
(Okla.)  .Advertiser,  has  been  arrested, 
charged  with  the  killing  of  Mrs.  Irene 
Goheen,  who  was  murdered  recently. 
Mrs.  Goheen,  who  was  a  solicitor  for 
the  .Advertiser,  disappeared  from  her 
home  several  weeks  ago.  The  following 
day  her  bodv  was  found  by  a  boy  in  a 
pasture.  Jeffries,  it  is  alleged,  visited 
Airs.  Goheen  the  night  she  disappeared. 


Going  to  Be  Married. 

A  marriage  license  has  been  issued  at 
Belnit,  Wis.,  to  .Arthur  W.  Crawford 
of  Chicago,  and  Miss  Leona  Van  Wart 
of  Beloit.  Air.  Crawford  is  the  politi¬ 
cal  editor  on  the  Record-Herald  and  is 
well  known  in  Beloit,  having  graduated 
from  Beloit  college  in  the  class  of  1906. 
He  was  editor  of  the  Round  Table  in 
his  senior  year  and  did  newspaper  work 
in  the  office  there.  Aliss  Van  Wart  is 
the  only  daughter  of  Air.  and  Mrs. 
Frank  Van  Wart  and  is  popular  in  so¬ 
cial  circles. 


Memorial  to  J.  E.  Defebaugh. 

.A  memorial  window,  a  tribute  to  the 
late  James  Elliott  Defebaugh,  the  lum¬ 
ber  journalist,  was  unveiled  Sunday  in 
the  north  transept  of  the  Forty-First 
Street  Presbyterian  church.  The  exer¬ 
cises  were  in  addition  to  the  regular 
church  services.  The  window  was  given 
by  the  National  Lumber  Alanufacturers’ 
-Association. 


Harry  M.  Williams,  turf  editor  of  the 
Alorning  Telegraph,  is  now  a  member  of 
the  Commuters’  Club,  having  established 
his  domicile  at  Marble  Hill,  which  is  in 
the  city  of  New  York  at  the  north,  but 
which  is  looked  upon  by  his  confreres  as 
being  very  little  better  in  its  location  to 
Broadway  than  .Albany. 


San  Diego  Sun  R 


I  Covers  San  Diego  I 
I  County  like  the  dew.  It  I 
guarantees  the  largest  | 
*  circulation  of  any  ■ 
I  paper  published  in  San  ^ 
I  Diego. 
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THE  DALLAS  CONVENTION. 

Next  week  the  special  and  regulai 
trains  that  are  to  carry  the  delegates  to 
the  eighth  annual  convention  of  the 
Associated  Advertising  Clubs  of  Amer¬ 
ica  will  start  for  Dallas,  Tex.  Those  ad¬ 
vertising  men  who  have  not  yet  decided 
whether  or  not  to  make  the  trip  should 
do  so  at  once.  No  one  who  goes  will 
make  a  mistake,  unless  his  .  business  in¬ 
terests  at  home  will  be  imperiled  during 
his  absence. 

For  those  who  reside  in  the  north¬ 
western  or  northeastern  States  the  ex¬ 
pense  involved  will  be  considerable,  as 
the  average  minimum  cost  will  be  in 
the  vicinity  of  $i50.  Busy  advertising 
men  are  not  going  to  spend  that  amount 
of  money  and  twe  weeks  of  valuable 
time  in  the  spring  of  the  year  in  going 
to  the  convention  city  unless  they  are 
pretty  certain  they  are  going  to  get 
value  received. 

No  sane  man  can  read  the  program 
printed  elsewhere  in  this  issue  without 
beihg”  convinced  that  the  Dallas  conven¬ 
tion  will  be  the  most  important,  the 
most  interesting  and  the  most  profitable 
to  those  who  attend  of  all  the  nationa. 
meetings  held  hitherto. 

The  bright  lights  of  the  advertising 
world  will  be  there  and  shed  their  radi¬ 
ance^  over  the  assembled  audiences  and 
inspire  them  with  new  enthusiasm  for 
the  work  in  which  they  are  engaged. 

The  convention  will  prove  to  be  of 
inestimable  benefit  to  those  who  are 
really  desirous  of  improving  their  knowl¬ 
edge  of  the  business.  It  will  give  the 
delegates  an  opportunity  to  meet  and  ex- 
.change  ideas  on  the  important  problems 
of  the  hour  with  the  leaders  in  the  ad¬ 
vertising  field.  It  will  develop  a  fraternal 
relationship  that  will  bring  men  closer 
together  and  arouse  in  the  brea.sts  of 
all  a  deep  feeling  of  pride  in  the  occu¬ 
pation  in  which  they  are  engaged. 

One  of  the  special  advantages  the  con¬ 
vention  delegates  will  enjoy  will  be  the 
thousand-mile  trip  through  the  heart  of 
Texas  which  has  been  arranged  for  their 
benefit  by, their  hosts.  A  majority  of 
the  visitors  will  be  strangers  to  the  Lone 
Star  Sttite. 

They  have  not  the  faintest  idea  of  the 
•wonders  of  the  great  empire  which  will 
be  unfolded  to  their  eyes  on  this  occa¬ 
sion.  In  each  of  the  five  cities  they  will 


visit  they  will  be  entertained  in  a  most 
hospitable  niahner  at  banquets  and  re¬ 
ceptions,  by  automobile  and  trolley 
tides,  and  will  be  made  to  feel  which¬ 
ever  way  they  turn  and  wherever  they 
go  that- Texans  are  mighty  glad  to  see 
them.  . 


A  SENSELESS  STRIKE. 

The  Chicago  Pressmen's  Union  strike 
is  one  of  those  ill-advised  and  senseless 
disturbances  that  occasionally  occur 
among  labor  organizations.  Under  the 
circumstances  there  was  not  the  slightest 
excuse  for  the  action.  The  men  did  not 
strike  for  higher  wages  or  for  shorter 
hours  or  because  they  had  a  great  big 
grievance;  they  struck  because  Mr. 
Hearst,  when  the  special  agreement  he 
had  with  the  union  under  which  he  had 
been  paying  higher  wages  and  employ- 
•ng  more  men  than  other  Chicago  pub¬ 
lishers  expired,  he  chose  not  to  renew  it 
but  to  run  on  the  same  schedule  called 
for  under  the  union’s  contract  with  the 
.\merican  Newspaper  Publishers’  Asso¬ 
ciation,  of  which  all  the  other  Chicago 
newspaper  publishers  were  members. 

A  more  inane  and  foolish  strike  was 
never  started.  The  pressmen  evidently 
thought  they  could  force  Mr.  Hearst  to 
continue  to  pay  the  pressmen  who  hap¬ 
pened  to  be  employed  in  the  Examiner 
office  higher  wages  and  employ  more 
men  than  other  newspaper  publishers 
holding  a  contract  with  the  union  at  a 
lower  price.  By  this  time  they  must 
realize  their  great  mistake. 

The  members  of  the  stereotypers’ 
union,  who  went  out  in  a  sympathetic 
strike  without  warning  and  without  con¬ 
sulting  the  officers  of  the  international 
organization,  now  find  themselves  in  a 
hole.  After  President  Freel  had  twice 
ordered  them  to  return  to  work  and 
they  had  refused  to  do  so,  he  cancelled 
the  local  union’s  charter  and  dissolved 
the  body;  a  drastic  but  well  deserved 
punishment. 

The  Chicago  publishers  are  now  is¬ 
suing  their  papers  under  almost  normal 
conditions.  Their  press  rooms  and 
stereotyping  department  are  manned  by 
non-union  men  and  in  a  few  days  the 
strike  will  be  a  thing  of  the  past.  The 
refusal  of  the  typographical  union  to 
be  drawn  into  the  pressmen’s  strike  be¬ 
cause  of  its  character  is  an  evidence  that 
the  men  of  that  organization  have  regard 
to  the  sacredness  of  their  own  sworn 
pledges  and  do  not  propose  to  violate 
them. 


SOME  ASTONISHING  FIGURES. 

According  to  the  figures  recently  pub¬ 
lished  by  the  Census  Bureau  the  printing 
and  publishing  industry  now  occupie.s 
the  sixth  place  in  the  value  of  its  prod¬ 
ucts.  This  is  a  gain  of  one  place  in  five 
years. 

1  he  industries  that  precede  it  in  the 
list  are:  (1)  Slaughtering  and  meat 
packing,  $1,370,568,000;  (2)  Foundry 

and  machine  shop  products,  $1,228,475,- 
000;  (3)  Lumber  and  timber  products, 
$1,156,129,000;  (4)  Iron  and  Steel,  $985,- 
723,000,  and  (5)  Flour  and  grist  mill 
products,  $883,584,000. 

The  value  of  the  printing  and  publish¬ 


ing  output  for  the  year  1909  was  $737,- 
876,000.  There  were  31,455  printing  and 
publishing  establishments,  the  largest 
number  in  any  industry  except  those  de¬ 
voted  to  lumber  and  timber  products, 
40,671.  There  are  258,434  wage-earners, 
99,608  salaried  employes  and  30,424  pro¬ 
prietors,  or  a  total  of  3j8,466  persons 
engaged  in  the  business.  The  annual 
pay  roll  is  $268,086,000. 

The  number  of  daily  newspapers  pub¬ 
lished  is  2,600;  Sunday  papers,  520; 
weeklies,  15,097 ;  monthlies,  2,491. 

Of  the  total  number,  17,698  are  classed 
as  news,  politics  and  family  reading, 
1,251,  religious;  685,  trade  journals;  340, 
general  literature,  monthly  and  quarter¬ 
ly  magazines,  and  419,  fraternal  publi¬ 
cations. 

The  subscriptions  and  sales  of  news¬ 
papers  amounted  to  $84,438,702  and  the 
advertising  to  $148,554,392.  The  sub¬ 
scriptions  and  sales  of  the  magazines 
aggregated  $50,624,341  and  the  adver¬ 
tising  $-53,978,8.53.  The  newspaper  and 
magazine  advertising  amounted  to  a 
total  of  $196,132,245. 

These  astonishing  figures  are  well 
worth  careful  study  by  every  newspaper 
and  magazine  owner  and  by  those  who 
use  their  advertising  space.  The  busi¬ 
ness  men  of  the  country  are  not  spend¬ 
ing  $196,000,000  a  year  just  for  the  sake 
of  seeing  their  names,  products  or  goods 
exploited  in  printer’s  ink.  They  find  this 
expenditure  a  profitable  investment  or 
they  would  not  pour  such  a  vast  sum  of 
money  into  the  pockets  of  the  publishers. 

If  all  who  use  these  mediums  of  pub¬ 
licity  should  be  asked  why  they  adver¬ 
tise  in  them  they  would,  with  hardly  an 
exception,  reply,  “Because  they  sell  more 
goods  than  all  others.” 

The  Census  figures  are  surprising  in 
many  ways.  Who,  for  instance,  would 
suppose  that  the  value  of  the  products 
of  the  press  was  greater  than  those  of 
the  cotton  loom,  or  of  the  clothing,  the 
boot  and  shoe  and  the  woolen  indus¬ 
tries?  And  yet  it  is.  The  world  is  pay¬ 
ing  more  and  more  attention  to  intel¬ 
lectual  development.  Newspapers  are  a 
commercial  as  well  as  an  intellectual  ne¬ 
cessity.  Books  are  the  storehouses  of 
the  knowledge  of  the  ages  from  which 
successive  generations  draw  inspiration 
and  wisdom.  As  long  as  the  people 
read  and  use  their  brains  in  thinking 
progress  upward  is  certain  to  follow. 


The  remarkable  growth  of  the-  Bos¬ 
ton  Herald,  under  the  management  of 
Robert  Lincoln  O’Brien,  the  editor,  and 
John  Wells  Farley,  the  publisher,  is  at¬ 
tracting  wide  attention.  .According  to 
the  latest  figures  the  Herald  last  month 
printed  .50  per  cent,  more  display  ad¬ 
vertising  than  a  year  ago.  Its  actual 
gain  in  columns  of  display  was  351.12 
and  in  classified  74.02.  The  foreign  ad¬ 
vertising,  which  is  handled  by  the  S.  O. 
Reck\«ith  .Agency,  New  York,  shows  a 
gain  of  113  per  cent.  Dr.  W.  R.  Ellis  is 
the  advertising  manager  of  the  Herald. 
The  circulation  has  shown  a  similar  in¬ 
crease.  All  of  which  goes  to  show  that 
the  Herald  is  in  a  fair' way  to  recover 
its  old  prestige  in  the  New  England  field. 


Since  W.  C.  Freeman  stopped  writing 
his  daily  advertising  talks  for  the  news¬ 
papers  no  one  has  stepped  forward  to 


take  his  place.  Some  of  his  friends 
have  been  urging  him  to  resume  the 
work,  but  thus  far  he  has  not  been  in¬ 
clined  to  do  so.  Mr.  Freeman  has  cer¬ 
tainly  done  much  to  arouse  public  in¬ 
terest  in  newspaper  advertising  and  to 
impress  upon  merchants  and  manufac¬ 
turers  the  desiraljility  of  telling  the  truth 
in  their  announcements.  It  seems  to  us 
that  some  plan  ought  to  be  devised 
under  which  Mr.  Freeman's  effective 
work  could  be  continued  for  the  benefit 
of  the  entire  advertising  industry. 


SMILES  WITH  THE  FUNMAKERS. 


Useful  Information. 

“I  am  fain  to  inquire  a  query,’’  writes 
a  correspondent  who  is  on  the  square  in 
every  way.  “I  want  you  to  tell  me  what 
would .  be  right — mean,  I  want  to 
know  how  I  should  address  my  mother- 
in-law.  I  have  only  been  married  a 
short  time.’’ 

The  editor  is  glad  to  give  the  corre¬ 
spondent  the  benefit  of  his  own  experi¬ 
ence.  During  the  fiist  year  we  were 
married  we  addressed  our  mother-in-law 
as  “Say  !”  Our  problem  was  solved  for 
us  soon  after  that.  During  the  second 
year  we  always  called  her  “Grandma.” 
Hoping  this  will  aid  you,  we  beg  leave 
to  remain  yours  trvXy.— Cleveland  Plain 
Dealer. 

Why  the  Paper  Was  Late. 

A  certain  bachelor  editor  of  a  Sani¬ 
lac  county  paper  is  in  a  predicament,  so 
an  exchange  avers,  as  the  result  of  a 
careless  proofreader.  Having  occasion 
to  apologize  to  his  readers  for  a  delay 
in  issuing  his  paper,  he  wrote:  “We 
beg  the  indulgence  of  our  readers  for 
being  a  day  late  this  week.  Our  failure 
to  get  out  on  time  was  on  account  of  the 
physical  demoralization  of  the  editor, 
caused  by  sleeping  too  dose  to  the  board¬ 
ing  house  window.”  The  festive  com¬ 
positor  set  the  last  word  “widow,”  and 
the  proofreader  failed  to  notice  the 
omission  of  the  “n.” — Exchange. 


Jumbo’s  Baggaige. 

“What’s  that  long  snaky  thing  he 
swings  around  in  front  of  him?’  she 
wanted  to  know. 

“That’s  his  trunk,”  father  explained. 

“Then,  1  s’pose  that  little  one  behind 
him  is  his  suit-case !” 

Little  Margaret  was  watching  the  ele¬ 
phant  at  the  zoo. — IV heeler  McM tiler. 


Mother  Was  Mistaken. 

“Thomas,”  said  mother,  severely, 
“someone  has  taken  a  big  piece  of 
gingercake  out  of  the  pantry.” 

Tommy  blushed  guiltily. 

“O,  Thomas,”  she  exclaimed,  “I  didn’t 
think  it  was  in  you  !” 

“It  ain’t  all.”  replied  Tommy;  “part  of 
it’s  in  Elsie.” 


Too  Much. 

The  editor  fumed  and  fretted  and  had 
almost  reached  the  hair-tearing  stage,  when 
the  assistant  came  to  his  relief. 

‘‘What’s  the  trouble?”  inquired  the  latter. 

‘Shades  of  Balzac!”  gasped  the  “Ed.,” 
pointing  to  a  manuscript  which  lay  before 
him.  “Here’s  a  fellow  who  has  written  a  story 
in  which  the  principal  characters  are  a  chorus 
girl,  a  policeman,  an  artist  and  a  city  editor, 
and  by — but  let  me  read  a  sentence  or  two 
from  It.” 

‘‘.As  many  as  you  care  to.”  replied  the  as¬ 
sistant,  ‘‘if  it  will  help  you  any.” 

“  'No,  thank  you,’  answered  Georgette, 
naeetly  (read  the  editor),  ‘I  don't  care  for 
lobster.'  " 

“What  I”  exclaimed  the  assistant. 

“Wait,”  said  the  editor,  reading  further, 

“  'Keep  your  dirty  money!’  roared  Patrolman 
Einstein,  'I'm  an  honest  man.' " 

The  assistant  was  becoming  almost  as  ex¬ 
cited  as  the  editor,  when  the  latter  went  on : 

"'No,'  returned  the  artist,  with  a  smile,  '/ 
have  never  roomed  in  IPashington  Square, 
South,'  " 

“But  all  this  is  nothing,”  went  on  the 
editor,  "compared  to  the  fact  that  this  person 
has  described  his  city  editor  as  'a  cheery,  even- 
tempered  man,  always  seeking  to  do  the  staff 
little  acts  of  kindness!'  Is  such  stuff  as  this 
comprehensible  Is  it  permissible?  Is  it 
even  ethical?  Is  it - ” 

But  the  assistant  had  already  dropped  the 
rejected  manuscript  down  the  mail  chute.— 
Satire, 


May  ti,  tgti. 


THE  EDITOR  AND  PUBLISHER. 


PERSONALS.  After  working  thirty  years  as  editor 

_  of  the  Albany  (Ore.)  Daily  Democrat, 

c  *  and  taking  only  one  vacation  during  that 

Alexander  Moore,  editor  of  the  xime,  F,  P.  Nutting  has  retired  from  the 

Pittsburgh  Leader,  who  was  in  New  management  of  the  paper. 

\  ork  this  week,  was  one  of  Colonel  - 

Roosevelt’s  callers  on  Tuesday  at  the  Paul  Adams,  of  the  Associated  Press 
Outlook  office.  staff,  who  is  stationed  at  Tampico,  Mex., 

-  and  Miss  Camille  M.  Clerri  were  mar- 

Judson  H.  Carter  has  resigned  as  ried  in  New  Orleans  recently. 

business  manager  of  the  Tacoma  - 

(Wash.)  Daily  Tribune,  with  no  definite  Joe  Mitchcd  Chappel,  editor  of  the 
plans  for  the  future.  He  is  succeeded  by  National  Magazine,  was  the  guest  of 

S.  L.  Lester,  formerly  of  the  Tacoma  honor  at  a  dinner  given  by  the  Hacken- 

Times.  sack  (N.  J.)  Golf  Club  last  Tuesday 

-  evening. 

Stanley  Washburn,  who  has  been  war  - - 

correspondent  in  Russia  and  Japan  for  PARK  ROW  GOSSIP, 

the  Chicago  Daily  News,  has  written  a  ,,  ,  „  „  ,  '  .  , 

book  telling  of  his  adventures,  entitled  Swope,  who  was  assigned 

“The  Cable  Game,”  and  is  published  by  to  Halifax  to  gather  news  of  the  re- 
Sherman,  French  &  Co.,  Boston.  of  bodies  from  the  wrecked  liner 

_  Titanic,  has  returned  to  New  lork. 

Miss  Katherine  Leckie,  of  Chicago,  ^  ,  , 

who  is  to  become  editor  of  one  of  the  Barrett  Hanson  W  itherbee,  formerly 
large  woman’s  magazines  in  New  of  the  copy  desk  of  the  World,  is  now  a 
York,  was  the  guest  of  honor  last  week  mernber  of  the  Lemon  Club  copy  desk 
at  a  large  dinner  party  given  by  the  of  the  Evening  Journal, 
women  newspaper  writers  of  Chicago  „  _  “T  j  t  l  .  » 

in  the  Rookwood  room  at  the  Hotel  Tommy  Tomlinson,  Head  Lobster 
La  Salle.  The  tables  were  decorated  in  on  that  shift  of  the  copy  desk  of  ffie 


Henry  F.  H.vrris. 


SITUATIONS  WANTED 

Ad90fiit9m0nU  mmdgr  this  witi  cm* 

0u4  C««t  PtfT 


ADVERTISING  SOLICITOR 

Eight  years’  newspaper  experience;  now  on 
New  York  rlaily;  desires  connection  in  smaller 
city;  references  will  prove  competency.  Ad¬ 
dress  “M.,”  care  The  Editor  and  Publisher. 


I  WANT  A  POSITION 

I  as  business  or  advertising  manager.  I  have  been 
I  printer,  reporter,  city  editor,  news  editor,  ad¬ 
vertising  manager^  and  am  now  business  man¬ 
ager  of  concern  issuing  afternoon  and  morn¬ 
ing  newspapers,  the  combined  circulations  ex¬ 
ceeding  50,000.  I  have  been  connected  with 
concern  since  1904,  and  have  interest  in  busi¬ 
ness.  My  experience  in  newspaper  business 
covers  sixteen  years.  Am  .So  years  of  a^e 
and  married.  Controlling  owner  will  explain 
my  reasons  for  desiring  to  make  change.  Am 
willing  to  go  anywhere  and  believe  can  make 
good.  Address  “WILLI.XMS,”  care  of  The 
Editor  and  Publisher. 

ADVERTISING  MANAGER. 

Young  man,  with  eight  years’  experience  in 
publishing  and  advertising,  wants  position  as 
advertising  or  business  manager  of  daily  paper 
in  town  of  15,000  to  40,000.  Understand  proper 
make-up  of  a  newspaper;  possess  executive 
ability  and  am  thoroughly  familiar  with  the 
printing  business.  Good  circulation  builder, 
and  can  bring  a  paper  up  to  a  good  standard 


pink  and  covers  were  laid  for  twenty-  Harris  Favors  Marriage  Certificate,  of  efftciency!*  Add?«s “ V V  W.° ’ 

six  annual  vacation.  Mr.  Tomlinson  will  in-  •  r  ,  r.-  l  han  Bank,  Dayton,  Ohio. 

_  terview  the  talent  at  Pimlico  during  his  Henry  h.  Harris,  editor  of  the  Rich - : - 

William  J.  Hagan,  for  sixteen  years  absence,  and  may  bring  back  wads  of  (Mich.)  .Review,  wntes^^to  the  EXPERIENCED  WRITER, 

connected  with  the  Newark  Evening  the  long  green. _  fea.ur“"rr!icle.?''com'2!H?;i"i,ook.“'ind  IbiS? 

Star,  has  resigned  to  engage  in  ot  e  VVhpplpr  spcrptarv  tn  Arthur  marriage  certificate.  He  believes  the  “‘"t  work.  References  from  compiler  of  Gov- 

work.  VV.  P.  Wheeler,  secretary  to  Arthur  ernment  works.  Am  S6  AtidrcM  alva 

-  Brisbane,  who  has  been  in  Chicago  dur-  marriage  question  should  be  handled  SNYDER,  44o‘  N.  ^WA.hi^y^ 

Ed  Howe,  for  manv  years  of  the  ino  thp  nast  eioht  weeks,  has  returned  to  scientifically,  and  that  sex  hygiene  and  U.  C. 

Atchison  (Kas.)  Globe,  celebrated  his  his  office  in  the  Evening  Journal.  eugenics  should  be  made  a  part  of  the  ' 

fifty-eighth  birthday  last  week.  -  school  s>;stem  Children  should  ever  be  OAT  P 

-  S.  M.  Clark,  night  city  editor  of  the  ‘bgnUy  and  sacredness  of  _ rUK  SAlwC _ 

John  McNaught,  of  the  New  York  gun,  is  away  on  an  extended  vacation.  marriage.  Mr.  Harris  proposes  a  na-  - - - - 

World,  addressed  the  students  of  St.  _  t'onal  organization  to  bring  about  the  FOR  SALE. 

Lawrence  University  last  week  on  the  Franklin  H  Matthews,  who  went  Proposed  reform.  OUR  COMPLETE  LINOTYPE  PLANT, 

subject  of  journalistic  education.  around  the  world  with  the  American  '  e^ipp'with  Ge^n  Ld"Eng°li^^^ 

:  ..  .  fleet  for  the  Sun,  has  obtained  a  leave  ■^nnp  lri\/W\(l\/iinr\n  IMISP  fr?\  /i\  nn  t\/7  G*-RMAN  DAILY  GAZETTE  PUBLISHING 

Alfred  D.  pairbairn,  city  editor  ol  of  absence  in  order  to  deliver  his  lecture  TlnlE  OfOlwl  W  T  iDlM  P*- 

the  Dayton  (Ky.)  Herald,  and  Miss  on  his  experiences  during  that  trip.  Mr.  —  U  PHUILU  — - 

Amelia  .A  Klenk  of  Springfield,  O.,  were  Matthews’  tour  will  take  him  to  newspaper  property  in  a  Hve  and  FOR  SALE 


FOR  SALE. 

OUR  COMPLETE  UNOTYPE  PLANT, 
consisting  of  No.  2,  No.  4  and  No.  6  machines, 
equipped  with  German  and  English  matricei! 
GERMAN  DAILY  GAZETTE  PUBLISHING 
CO.,  Philadelphia,  Pa. 


FOR  SALE 


married  in  Cincinnati  recently.  Australia.  He  may  be  gone  six  months,  ranlHIy  £rOWin2CitV  Can  be  bOUSht.  ®  bargain,  several  Linotype  machines,  Models 

-  -  A-jc  ^  'T  I  ®  Guaranteed  good  running  condi- 

Douglas  H.  Hawley  has  severed  his  £  Richard  Schaver  who  until  recently  >P«jb,UUU  caSn  necessary.  1  Otal  tion.  Cheap  for  cash;  easy  terms  to  reliable 

connection  with  the  Dallas  (Tex.)  was  with  the  Evening  World,  has  ac-  price  approximately  $  1 00,000.  ^R‘^ENE*BAUM'^BRoi.'”l^  "ita'wVam 

Times-Herald,  aften  an  association  ol  cepted  a  position  on  the  New  York  Annual  VOlume  of  busineSS  OVer  -  New  York. 

five  years.  He  has  been  news  editor  Herald,  where  he  is  doing  general  work,  it  i  fjrj  nnrj  Vnlnmf*  nf  hii<einp<!<!  ' 

of  the  paper  for  the  past  five  years.  _ f  5)IUU,UUU.  VOlUme  Ot  DUSineSS  FOR  SALE 

- ; -  Frank  E.  Vaughn  is  now  doing  gen-  ValUC  promise  tO  grOW  rapidly  One  Model  No.  3  Linotype,  Serial  No.  7442, 

Arthur  Sinnot,  city  editor  of  the  eral  work '  for  the  New  York  Herald,  and  Steadily.  Proposition  D.  J.  Trices ’"TrVnkl!n°P^^^^^ 

Newark  Evening  News,  has  gone  to  \fr.  Vaughn  is  an  authority  on  politics,  n/ji  rKi /ill  11  ri\/IlfPlnl  Louisville,  Ky. 

Washington,  D.  C.,  to  be  the  editorial,  having  covered  Albany  for  the  .Associ-  n  \m\  I  p  J  - - - - - 

correspondent.  Peter  O’Toole  will  be-  ated  Press  for  a  long  time.  IT  (n\li=UULil=.UU  LINOTYPE  MACHINES 

come  city  editor,  being  relieved  of  cov-  -  Newspaper  Broker  All  models  bought  and  lold.  Large  line  of 

ering  the  city  hall  and  municipal  politics.  k.  Fuller,  who  was  assigned  to  ^77  Rrnndwnv  Ne.yjj  York  JSnT 

\  r'  t-  .  11  1.  Halifax  by  the  New  York  Herald  to  .  RICH  ft  McLEAN, 


LINOTYPE  MACHINES 


,,  ,  Halifax  by  the  New  York  Herald  to  RICH  ft  McLEAN, 

William  A.  Gurtis,  a  w^ll  known  j^e  arrival  of  the  funeral  ships  - wr  a  New  York. 

newspaper  naan  of  Oakland  Cal ,  is  the  bearing  bodies  of  victims  of  the  Titanic  HELP  WANTED  - — - 

author  of  1  he  Bigamist,  a  three-act  back  in  New  York  City.  —  — ,  FOR  SALK 

comedy  which  has  been  well  received.  -  One  Model  No.  1  Linotype,  No.  lUt,  .nd  0.0 

I.  N.  Foss,  who  recently  resigned  as  - fd  ByiDlfflEli  co^ulSn.  “s^|k^“‘P0ST*‘PU^SH!NG 

editor  of  the  Richmond  (Cal.)  Daily  In-  -Mexico  City  for  the  New  York  Herald  WM/aNlTClRl 

dependent,  will  assume  charge  of  the  msurrec-  U  tU  ~~FnR  SAT  F  NFW  NO  d  MOnPT 

Tiilanp  (Tan  Daily  Resister  as  busi-  Mexico,  is  about  to  return  to  SALL^NEW  NO.  4  MODEL 

ness  manacer  ^  ^  Guyal  was  stricken  with  for  best  small  city  morning  paper  propo-  PY’*?S**  motor,  four  muyiim>; 

^  ■  ________  fever  and  ordered  home.  For  the  past  sition  in  the  West.  Has  territory  all  its  tich’ment 

Frank  T  Cannon  of  the  editorial  five  w'eeks  he  has  been  confined  in  own,  and  reaches  readers  ahead  of  outside  En„oi  AIID  PuiuiMu, 

staff  of  the  Denver  Rocky  Mountain  Roosevelt  Hospital.  He  has  now  re-  competition  City,  is.ooo;  full  Associated  - - - 

Stan  01  ine  uen\ er  isocKy  1  louiuai  1  .  Press  leased  wire;  good  advertising  patron-  FOR  CAT  F 

News,  and  formerly  United  States  Sen-  coverea.  circulation;  fair  equipment.  „  1  .  ,■  .  . 

ator  from  Utah,  has  resigned  his  news-  Chance  for  man  who  knows  business  thor-  two^ModeT'No'  4  'quicic'change  double'^aea^ 

paper  connection,  prepajratory  to  the  W’illiam  A.  Willis,  of  the  New  York  oughly.  May  purchase  small  amount  of  ,ine  linotypes  ’  with  extra  magazines,  linersi 

opening  of  his  Chautauqua  lecture  sea-  Herald,  is  still  following  the  fortunes  stock  with  privilege  of  controlling  interest  blades,  etc.  and  large  assortment  two-le’tter  ma¬ 
son  in  the  East.  of  the  rebels  in  the  Mexican  insurrec-  ability  is  proven.  Add«ss  “BUSINESS  No. 

_  MAN.\GER,  care  The  Editor  and  Pub-  1“*“  ^t.,  4'hiladelphia,  Fa. 


for  best  small  city  morning  paper  propo¬ 
sition  in  the  West.  Has  territory  all  its 
own,  and  reaches  readers  ahead  of  outside 
competition.  City.  15,000;  full  Associated 
Press  leased  wire;  good  advertising  patron¬ 
age;  fair  circulation;  fair  equipment. 
Chance  for  man  who  knows  business  thor- 


FOR  SALK 

One  Model  No.  1  Linotype,  No.  lilt,  and  oae 
Canadian  Linotype,  No.  Mtt04.  Both  in  good 
condition.  SYDNEY  POST  PUBUSBING 
CO.,  Sydney.  N.  S_  Canada, 

FOR  SALEr-NEW  NO.  4  MODEL 

Linotype,  complete  with  motor,  four  magaaiiieo: 
6,  8,  10  and  It  pt.  matrices,  Rogers  tabular  at- 
tachment,  Addreis  cars  Tma 

EntToi  Ann  PnautMia, 

FOR  SALE 

Our  complete  linotype  plant,  consisting  of 
two  Model  No,  4  quick  change,  double  maga- 


opening  of  his  Chautauqua  lecture  sea-  Herald,  is  still  following  the  fortunes  stock  with  privilege  of  controlling  interest 
son  in  the  East.  of  the  rebels  in  the  Mexican  insurrec-  ability  is  proven.  Add«ss  “BUSINESS 

_  MAN.\GER,  care  The  Editor  and  Pub- 

Leon  G.  Bradley,  assistant  editor  of  -  lisher. 

the  Tuscaloosa  (Ala.)  News,  met  with  ^  j)  White,  who  formerly  covered 

a  painful  accident  last  week,  being  struck  ^he  Essex  Market  Court  for  the  New  ...  r-vr^niyr-rr^Kr  at 

just  below  the  eye  by  a  ball  while  attend-  York  City  News  Association,  is  now  AN  EXCEPTIONAL  OPENING 

ing  the  game  which  was  being  played  be-  with  the  New  York  Times.  u  offered  an  energetic  young  newspaper  me 

tween  the  University  and  the  University  _  ■  j  1, , ,  c 

t  rr  .....  „  with  business  and  selling  ability,  by  a  pron 

of  Tennessee.  Ashbv  Deering.  of  the  editorial  staff  ,  nr  ,  s  /  r 


MISCELLANEOUS 


AN  EXCEPTIONAL  OPENING 


IN  THE  MARKET. 

is  offered  an  energetic  young  newspaper  man  I  I  am  in  the  market  for  a  web  perfecting 
with  business  and  selling  abilily.  by  a  from.'-  -^rnToV^K 


— — — e  iU  \M  •  ^  1  u  u  *.  1  nent  manufacturing  concern.  Must  be  familiar  Scott — a  press  that  will  print  from  two  to 

^  A  i  1  Morning  Telegraph,  has  returned  .  ,  .  .  24  pages  with  color  deck.  It  must  be  located 

Oscar  A.  Dool)  lias  been  maile  as-  from  a  vacation  spent  at  Norfolk,  Va.,  the  requirements  of  the  mechanical  de-  on  the  Pacific  Coast  or  in  the  West,  so  that 

sistant  editor  of  the  Cincinnati  En-  where  he  enjoyed  the  racing.  partments  of  daily  newspapers.  A  high-class.  M?'*EVANi”  EdUo"”*  an*d*°PublSher^^^Se 

octwc  moH  With  executii'c  ability  is  tifanted.  Klamath  Falls  Northwestern,  Klamath  Falls, 

“  ■  . .  Chris  Grady,  turf  writer  for  the  -opportunity."  care  of  The  Editor  and 

publisher.  send  FOR  “BULLETIN  1912.=^ 


Charles  Boeschenstein,  editor  of  the 


Edwardsville  (Ill.)  Intelligencer,  has  Morning  Telegraph,  has  returned  from  SEND  FOR  “BULLETIN  1912.- 

resigned  as  chairman  of  the  Democratic  Wajihington,^  ^  'vhere  he^  has  been  Publishing  BusincBB  Opportunitica.  VuIm 

State  Central  Committee  of  that  Slate  gathering  data  on  the  racing  situation.  - -  $6,000  to  is.ooo.ooo.*^  HARRIS-OIB^S 

after  a  service  of  eight  years.  -  POSITIONS  OPEN.  CO.,  4t  W.  t4tk  St,  New  York. 

-  Boh  Farrell,  the  Morning  Telegraph’s  In  all  departments  of  advertiaing.  publiahing  nATT  V  MVW*  ” 

Horace  H.  Mosier,  editor  of  the  Bris-  well-known  and  popular  cartoonist,  is  «n<i  printing  houses,  east,  south  and  w^;  high  _ 

tol  (In<r.)  Banner,  has  been  appointed  spending  a  week’s  vacation  in  an  auto-  fJ^1.Vest'ablishe’d®'lM8;'°"no  branch  office!  aet^ej  apeeial  a^  YAsS^ 

postmaster  of  that  city,  to  succeed  J.  mobile  jaunt  to  the  White  Mountains  FERNALD’S  NEWSPAPER  MEN’S  EX-  NEWS  BUREAU,  lit  wTwatkiftew  ^  CM*. 

Edward  Newell.  and  intermediate  points.  CHANGE,  Springfield,  Maaa.  ci«*i  IB. 


Publiahing  Butineta  Opportunitiea.  ValuMi 
from  $8,000  to  $6,000,000.  HARRIS-OIBBBS 
CO..  48  W.  t4th  St,  New  York. 
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WASHINGTON  GOSSIP. 


Edgar  C,  Snyder’s  Address  at  the 
Major  Butte  Memorial  Service — 
One  Hundred  Thousand  Dollars  to 
Be  Spent  Advertising  California 
Oranges  and  Lemons — Bevy  of 
Beauties  to  Visit  the  Capital. 

(.Special  Correspondence.') 
\Vashin<;ton,  May  8. — (icorge  \N'. 
Kouser,  fermerly  a  newspaperman  of  this 
city  but  for  some  years  past  private 
secretary  to  the  late  Senator  Dryden,  and 
after  his  death,  secretary  to  Forest  F. 
Dryden,  the  Senator’s  son.  died  suddenly, 
Mav  (!,  of  heart  disease  at  West  Orange, 

N.  ). 

1  he  League  of  American  Pen  Women 
met  in  Washington  May  7,  and  elected 
officers  as  follows :  President,  Mrs. 
Edith  Kingman  Kern ;  first  vice  pres¬ 
ident,  Mrs.  .\nnie  Wilder ;  second 
vice  president.  Miss  Ruth  Xorcross; 
corresponding  secretary,  Miss  Elizabeth 
-M.  Barnes;  recording  secretary,  Mrs.  J. 

O.  Estabrook  (re-elected)  ;  treasurer. 
Miss  Jessie  A.  Grisw’old  (re-elected)  ; 
auditor.  Mrs.  \’irginia  King  Frye  (re¬ 
elected)  ;  librarian,  Mrs.  Suzie  Root 
Rhodes:  historian.  Miss  Mabel  Ixuise 
White. 

J.  Lynn  Veagle,  managing  editor  of 
^  the  Herald,  who  was  operated  on  six 
’  weeks  ago  for  appendicitis,  and  who 
was  married  a  month  later,  on  getting 
out  of  the  hospital,  to  Miss  Cady,  of 
Texas,  is  expected  back  in  W’ashington 
next  Alonday  with  his  bride. 

Jos.  P.  Annis.  who  went  to  Omaha 
some  time  ago.  has  returned  to  W'ash- 
ington  and  is  doing  Congressional  work 
for  the  Washington  Herald. 

Jldjiar  C.  Snyder,  Washington  cor¬ 
respondent  for  the  Omaha  Bee,  spoke 
at  the  Masonic  memorial  services  for 
Major  .\rchibald  Butt  last  Sunday,  his 
subject  being:  “Major  Butt,  the  Wash¬ 
ington  newspaperman.”  Mr.  Snyder 
tpld  intimate  stories  of  his  association 
with  Major  Butt,  and  of  the  latter’s  life 
while  a  member  of  the  corps  of  Wash¬ 
ington  correspondents.  President  Taft 
made  the  principal  address  and  paid  the 
highest  possible  tribute  to  Major  Butt 
as  a  friend,  an  officer  and  a  gentleman. 

G.  Harold  Powell,  formerly  acting 
chief  of  the  Bureau  of  Plant  Industry, 
Department  of  .Agriculture,  and  who  was 
recently  elected  manager  of  the  Califor¬ 
nia  Fruit  Growers’  Exchange,  with  a 
salary  of  $12,000  a  year,  is  an  earnest 
advocate  of  the  use  of  printers’  ink.  His 
organization  has  been  expending  $100,- 
000  a  year  advertising  California  or¬ 
anges  and  lemons.  It  is  one  of  the  first 
attempts  to  push  an  article  like  fruit 
through  newspaper  advertising.  This 
year  the  Exchange  will  spend  $150,000, 
all  for  newspaper  space.  Mr.  Powell 
believes  that  this  has  been  one  of  the 
best  things  his  organization  has  done. 
Under  his  administration  the  advertis¬ 
ing  programme  is  likely  to  be  extended. 
Newspaper  publishers  should  consider 
Mr.  Powell  one  of  their  best  friends. 
Before  his  recent  appointment  he  was 
for  a  year  and  a  half  the  executive 
head  of  the  Citrus  Protective  League 
of  California. 

Philip  S.  Bates,  publisher  of  the  Pa¬ 
cific  Northwest.  Portland  Ore.,  who  has 
made  several  trips  to  Washington  with 
parties  of  young  ladies  from  the  states 
of  Oregon  and  Washington,  will  make 
another  similar  trip  this  year.  He  has 
arranged,  through  Senator  Chamberlain 
of  Oregon,  to  meet  President  Taft,  with 
his  bevy  of  northwestern  beauties,  in 
the  East  Room  of  the  White  House  at 
2:45  p.  m.,  on  Friday,  June  14.  The 
party  will  include  young  ladies  from 
Malheur,  Harney,  Crook,  Baker,  Umatil¬ 
la,  Union,  Wasco,  Morrow,  Klamath 
and  some  other  Oregon  counties.  The 
trip  will  cover  three  weeks’  time  and 
will  include  all  of  the  large  Eastern 
cities. 


A  Wyoming  State  publicity  conven¬ 
tion  is  to  be  held  at  (Cheyenne  May  14 
for  the  purpose  of  devising  ways  and 
means  to  advertise  the  State. 


GENERAL  AGENTS  TO  ORGANIZE. 


Matter  of  National  Acaociation  Will 
Be  Taken  Up  at  Dallas. 

The  movement  looking  to  a  national 
organization  of  general  advertising 
.agents  which  has  met  with  such  wide¬ 
spread  approval  among  the  agents  of  the 
country  following  the  broaching  of  the 
idea  at  the  convention  of  the  Associated 
Ad  Clubs  at  Boston  last  August  by 
I'rank  Presbrey,  of  New  York,  is  ex- 
I)ected  to  receive  additional  impetus  at 
Dallas,  where  the  matter  will  be  more 
fully  threshed  out  and  discussed. 

-As  was  pointed  out  by  Mr.  Presbrey 
.at  Bost  on,  the  work  of  the  general  agent, 
which  twenty  years  ago  was  purely  and 
simply  a  brokerage  business,  has  devel¬ 
oped  into  a  profession  as  dignified,  as 
important  and  worthy  of  as  much 
thought  and  study  as  that  of  law,  medi¬ 
cine  or  science. 

The  general  agents  of  the  county  rep¬ 
resent  a  total  volume  of  expenditures  far 
in  excess  of  one  hundred  millions  of  dol¬ 
lars.  It  is  probably  the  one  great  busi¬ 
ness  of  the  country  that  is  without  a 
national  organization.  It  is  cited  that 
while  the  daily  newspapers  have  their 
.\.  .\'.  P.  A.  and  the  magazines  their 
(Juoin  Club,  the  general  agents  have  no 
organization  capable  of  co-operating  for 
needed  reforms  or  to  protect  their  inter¬ 
ests.  Each  is  compelled  to  fight  the  bat¬ 
tle  'ingle  handed. 

Such  an  organization  as  proposed 
would,  it  is  believed,  not  only  greatly 
benefit  the  business  in  general,  but  would 
also  enable  the  agents  to  regulate  in  a 
great  measure  many  present  abuses. 
Among  the  more  crying  needs  of  the 
profession  are  a  rate  card  more  uniform 
in  size  and  in  the  character  of  the  in¬ 
formation  it  is  supposed  to  impart  and  a 
voice  in  the  recognition  of  agents  by  the 
publi.shers. 

New  York  has  a  local  organization 
that  is  doing  effective  work,  as  has  also 
Boston.  Chicago  agents  have  already 
t.'iken  up  the  question  of  organizing,  and 
it  is  believed  that  these  three  organiza¬ 
tions  will  form  in  a  measure  the  nu¬ 
cleus  of  a  national  bod.v  organized  along 
permanent  lines  and  which  will  make  for 
the  improvement  of  the  advertising  busi¬ 
ness  generally. 


Editor  Changes  Politics  Weekly. 

John  J.  Mis.semer  enjoys  the  unique 
distinction  of  publishing  in  two  differ¬ 
ent  counties  of  Colorado  two  papers  of 
iliffering  political  policies.  He  is  the 
editor  of  the  Limon  Express,  a  Republic¬ 
an  paper,  and  he  also  owns  and  edits 
the  Ramah  Telegram.  The  Telegram  is 
published  on  Fridays,  when  he  is  a 
Democrat,  and  on  Saturdays,  when  he 
crosses  the  county  line  and  edits  the 
Limon  Express,  he  becomes  a  Repub¬ 
lican.  — 

Clever  Work  of  Students. 

Five  students  of  the  University  of 
Washington,  at  Seattle,  w'ho  were  about 
to  be  initiated  into  the  Sigma  Delta  Chi, 
the  National  journalism  fraternity,  on 
April  30  issued  a  “London  Mail  Edition” 
of  the  daily  regularly  published  by  the 
university.  The  articles  were  clever 
take-offs  on  the  news  reports  that  appear 
in  the  English  newspapers. 


Ad  League’s  Closing  Dinner. 

The  Advertising  Men’s  League  of 
New  York  City  will  hold  its  last  dinner 
of  the  season  at  the  Aldine  Club  Tues¬ 
day,  May  14.  The  speakers  will  be 
Louis  D.  Brandeis  of  Boston,  James  L 
Stewart  of  New  York,  both  members  of 
the  bar;  H.  Ward  Leonard,  the  in¬ 
ventor,  and  C.  C.  Crooks,  a  jeweler  of 
Baltimore.  The  legislation  now  pend¬ 
ing  in  Congress  abolishing  the  right  of 
the  manufacturer  of  patented  goods  to 
fix  the  prices  at  which  they  shall  be  sold, 
will  be  the  principal  topic  discussed. 


Arthur  J.  Sinnot  and  Peter  J.  O’Toole, 
retiring  city  editor  and  new  city  editor 
of  the  Newark  (N.  J.)  News,  respec¬ 
tively,  were  banqueted  by  their  associates 
on  the  News  last  Saturday  evening. 
More  than  forty  were  present. 


QUARTER  CENTURY  CLUB. 


Combined  Service  of  World  Organi¬ 
zation  Exceeds  a  Thousand  Years. 

Unique  among  all  newspaper  organi¬ 
zations  is  the  Quarter  Century  Associa¬ 
tion  of  New  York  World  employes, 
which  on  Wednesday  evening  enjoyed 
its  second  annual  dinner  at  Mouquin’s. 
The  association  now  has  forty-three 
active  members,  all  of  wbom  have  been 
in  the  continuous  employ  of  the  World 
for  over  twenty-five  years  and  the  com¬ 
bined  length  of  service  of  the  member¬ 
ship  is  well  over  one  thousand  years,  a 
few  of  that  number  having  been  in  the 
employ  of  the  World  prior  to  its  pur¬ 
chase  by  the  late  Joseph  Pulitzer.  Four 
members  of  the  association  died  during 
the  year. 

The  officers  are :  Thomas  Y.  Crafts, 
president;  Isaac  D.  White,  vice-presi¬ 
dent;  Frank  McCabe,  secretary,  and 
William  I.  Shimer,  treasurer. 

The  list  of  members  includes:  Jas.  T. 
Gibson,  Charles  Monaghan,  William 
Jenkins,  Samuel  C.  Collins,  George  F. 
Newton.  Henry  Jenkins,  Henry  Heuss, 
C.  K.  Olmstead,  (Jscar  Corbett,  Fred.  W. 
Shipman,  T.  J.  Canary,  Frank  W.  Conk- 
ling,  William  Hawkey,  Thos.  Jewhurst, 


EXPERTiSERVICE 

ForlNEWSPAPERS 


THE  SPECIAL  SERVICE  CO  was 
formed  for  the  purpose  of  supplying  to 
newspapers  the  services  ftf  some  of  the 
most  successful  experts  and  specialists  in 
circulation  building  that  the  country 
affords. 

Practically  every  successful  campaign  put 
on  by  three  of  the  leading  contest  compa¬ 
nies  during  the  last  seven  years  has  been 
conducted  by  the  present  members  of  the 
SPECIAL  SERVICE  CO. 

Our  several  contracts  are  designed  to 
meet  your  special  wants  and  conditions, 
and  we  will  be  glad  to  furnish  an  outline 
to  cover  them  without  obligation  on  your 
part. 

The  cost  of  our  services  is  consistent 
with  your  needs  and  possibilities. 

Our  experience  covers  contests  on  the 
following  papers: 

CLEVELAND  (O.)  NEWS. 

NEW  ORLEANS  (l-a.)  TIMES-DEMO- 
CRAT. 

ST.  LOUIS  (Mo.)  TIMES. 

SALT  LAKE  (Ut.-th)  TRIBUNE-TELE- 
GRAM. 

DENVER  (Colo.)  ROCKY  MT.  NEWS. 

OMAHA  (Neb.)  WORLD  HERALD. 

WORCESTER  (Mass.)  TELEGRAM. 

MOBILE  (Ala.)  REGISTER. 

SCRANTON  (Pa.)  TRIBUNE. 

GALVESTON  (Tex.)  TRIBUNE. 

WASHINGTON  (D.  C.)  HERALD. 

BUFFALO  (N.  Y.)  EXPRESS— and  21 
others. 

OFFICES : 

WEST  1  EAST 

.166  Publication  Bldg  Room  33 

Pittsburgh,  Pa.  23  Park  Row,  N.Y. 

Phone  3429  Grant  :  Phone  2166  Cortland 


GET 

Today’s  News 
Today 

“By  United  Press” 

General  Office : 

WORLD  BLDG.,  NEW  YORK 


Howard  Rittenhouse,  Daniel  Holder, 
Chas.  J.  Moore,  R.  J.  Banfield,  Jas.  Mc- 
Kernan,  John  Clyde,  J.  .Angus  Shaw, 
Chris  Fagan,  John  Foley,  Ford  Coyken- 
dall,  Fred.  Schmidt,  John  D.  Hadwin, 
Frank  Homan,  T.  Y.  Crafts,  W.  I.  Shi¬ 
nier,  Geo.  .A.  Harwood,  Frank  McCabe, 
G.  C.  Fiegel,  R.  R.  Wilkes,  C.  F.  Ben- 
zing,  F.  -A.  Shields,  D.  J.  Collins,  Ike 
D.  White.  Samuel  Rutan,  Fredk.  R. 
Muller,  W.  C.  Ring.  W.  J.  Brown,  Gus. 
Boeder  and  James  O’Rourke. 


Mansfield  (O.)  Shield  Sold. 

The  Mansfield  (O.)  Shield  changed 
hands  last  week,  when  a  controlling  in¬ 
terest  iq  the  Shield  Publishing  Co.  was 
sold  to  a  group  of  Ohio  newspaper  men 
headed  by  Fred  M.  Bushnell.  Senator 
M.  D.  Frazier,  for  some  time  president 
of  the  company,  retires.  James  I.  Heff¬ 
ner  becomes  general  manager,  and  A.  D. 
Rowlands  secretary  and  treasurer.  It 
is  the  intention  of  the  new  management 
to  make  a  number  of  improvements  in 
the  Shield. 


If  You  Want  Features 
You  Can’t  Get  Better 
Ones  Than  Those  That 
Help  Make  The 

New  York  World 

Address : 

New  York  World  Syndicate 

Room  1104  Pulitzer  Building,  New  York 


QlWm.L  Betts  Co. 

SUITE  406,  WORLD  BUILDING 

NEW  YORK  CITY,  N.  Y. 


Newspaper 
Contest  Experts 


Caaker  Jnbaor  ^mra  ^iptliUatp 

PORT  RICHMOND,  NEW  YORK  CITT 

Weekly  articles  on 

Ctiess,  Bridge, 
Auction  Bridge 

Exclusive  rights  given.  No  contract. 


“Abe  Martin” 

This  is  but  one  of  a  score  of  famous 
“Adams  Features’’  that  are  building 
circulation  in  the  successful  papers 
of  America.  Write  or  wire  to-day 
for  prices  and  sample  sets  to 

The  Adams  Newspaper  Service 

Peoples  Gas  Building,  Chicago. 


The  New  Strip  Comic 

CrAAD  ™E  CUB 
i3vUUr  REPORTER 

THE  INTERNATIONM  SYNDICATE 

Fcitares  lor  Newspapers  :  Baltimore,  Md. 


NEW  YORK  HERALD  SYNDICATE. 

Spacial  Telagrapb  aod  CaUa,  Dailj  Matrix 
ana  Pbota  Sarricas.  Addraas 
HaraM  Sqaara  Canadian  Branch 

Nnw  York  Cilg  Dasharnta  Bldg.,  Manlraal 
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THE  EDITOR  AND  PUBLISHER. 


GENERAL  ADVERTISING  CAMPAIGN. 


ONE  OF  THE  FOREMOST  NEWSPAPER  ADVOCATES  DIS¬ 
CUSSES  PROMOTION  PLANS  AND  SHOWS  "tHE 
IMPORTANCE  OF  CONCERTED  ACTION  AMONG 
THE  NEWSPAPERS. 


,  One  of  the  subjects  discussed  at  the 
recent  A.  P.  A.  convention,  in  whicli 
special  interest  was  shown  by  the  pub¬ 
lishers,  was  the  desirability  of  more 
creative  work  in  the  general  field  in  be¬ 
half  of  newspaper  advertising. 

The  Daily  Club  and  its  mission  was 
canvassed  in  the  corridors  of  the  Wal¬ 
dorf  and  in  the  convention  hall  with 
unusual  warmth.  It  seemed  to  be  the 
conviction  of  many  of  the  delegates  that 
the  marked  decrease  in  general  advertis¬ 
ing  in  the  rnagazines  was  due  to  the 
educational  work  that  had  already  been 
done.  •!  M’ 

Many  plans  looking  to  the  carrying  on 
of  an  extensive  and-aggressive  campaign, 
supplementing  the  efforts  of  the  Daily 
Club  or  independent  of  it,  were  proposed 
and  considered,  namely,  the  Freeman 
scheme  for  a  national  bureau  under  pri- 
v,ate  ownership  and  with  centralized  au¬ 
thority  and  a  dominant  head :  the  pro¬ 
posal  of  some  large  city  publishers  to 
mak^  a  canvass  on  their  own  hehalf,  the 
creation  of  a  general  organization  to 
work  in  close  touch  with  the  special 
representatives  of  all  papers  and  the 
creation  of  a  new  A.  N.  P.  A.  bureau 
with  a  chief  like  the  present  committees 
on  paper  and  labor. 

The  A.  N.  P.  A.  finally  adopted  a  reso¬ 
lution  for  the  appointment  of  a  com¬ 
mittee  pf  three  members  to  take  the 
whole  matter  under  advisement  and  re¬ 
port  President  Baker  appointed  the  fol¬ 
lowing  committee: 

H.  L.  Rogers,  Chicago  Daily  News; 
J.  iNIacKay.  Toronto  Globe;  C.  B.  At¬ 
kinson,  Atlanta  Journal;  11.  C.  .Adler, 
Chattanooga  Times,  and  W.  S.  Jones, 
.Minneapolis  Journal. 

The  Freeman  plan  had  been  presented 
for  the  consideration  of  the  publishers 
through  the  display  columns  of  the 
trade '  press,  as  becomes  the  modern 
method  at  card  rates,  and  without  re- 
(|uest  for  free  space  or  free  reading  no¬ 
tices,  and  it  seemed  to  hold  the  center 
of  the  stage  in  private  discussion  of 
the  matter. 

When  Mr.  Freeman  was  asked  by  a 
representative  of  The  Editor  and  Pub¬ 
lisher  how  his  plan  had  been  received  at 
the  A.  N.  P.  A.  convention  he  replied : 

“Our  plan  was  discussed,  but  was  not 
adopted.  However,  there  is  a  movement 
on  foot  that  we  hope  will  take  definite 
shape  before  a  great  while. 

necessity  of  co-operation. 

“The  publishers  are  beginning  to  see 
the  necessity  of  getting  together — organ¬ 
izing  for  their  own  benefit — creating  an 
advertising  bureau  that  will  create  busi¬ 
ness  for  them. 

“The  Daily  Club  has  decided  to  go 
ahead  and  do  the  best  it  can  with  the 
resources  at  its  command.  It  will  do 
better  work  as  its  membership  increases 
and  as  its  funds  reach  the  point  where 
real  development  work  can  be  started. 

“Some  publishers,  outside  of  the 
Daily  Club  are  thinking  of  absorbing  the 
Daily  Club  and  establishing  a  very  much 
larger  organization  which,  at  the  start, 


They  Set  the  Pace  in  Pittsburgh 

The  Post  V  Kv"ry  Morning  ami  Sunday.) 

A  2  cent  Xewspaper  that  the  real  home 
folks  of  I’itlshurgh  ami  Western  Pennsylva¬ 
nia  read  (Jained  129,338  agate  lines  paid 
advertiHng  since  January  1. 

The  Sun  (Kvery  Evening,  One  Cent.) 

Covers  the  afternoon  field  where  others  can¬ 
not  reach,  combining  quality  with  quantity. 
Gained  2.">41,043  agate  lines  since  January  1. 

SPECIAL  COMBINATION  RATE. 

EMIL  M.  SCHOLZ.  General  Manager 

CONE,  LORENZEN  &  WOODMAN 

Special  Representatives-New  York-Chicago. 


will  take  in  only  the  larger  papers  in  the 
larger  communities. 

"I  don’t  know  what  progress  has  been 
made  in  this  direction.  At  any  rate,  it 
is  a  healthy  sign  that  publishers  are 
seriously  discussing  some  plan  which 
means  getting  more  "business. 

criticism  of  the  plan. 

“Many  publishers  thought  that  any 
plan  adopted  for  the  creation  of  more 
newspaper  advertising  should  be  fathered 
by  the  publishers  themselves.  They  did 
not  like  the  idea  of  a  plan  being  opera¬ 
ted  by  an  independent  organization. 

“Other  publishers  thought  that  an  ad¬ 
ditional  assessment  on  top  of  the  com¬ 
missions  paid  to  regular  advertising 
agencies  and  to  special  representatives, 
would  work  a  hardship  on  them. 

“.\1I  agreed,  however,  that  something 
should  be  done  to  get  for  newspapers  a 
share  of  the  national  advertising  which 
now  goes  almost  entirely  into  the  col¬ 
umns  of  the  recognized  general  media.’’ 

“Did  you  make  any  effort,  through 
personal  solicitation,  to  get  publishers  to 
subscribe  to  your  plan?  Did  you  modify 
your  plan  in  any  way  to  meet  the  views 
of  the  publishers?”  Mr.  Freeman  was 
asked. 

“We  did  not  solicit  publishers  at  all. 
The  adoption  of  our  plan  meant  nothing 
to  us  in  a  financial  uay.  All  we  have 
wanted  from  the  beginning  was  to  pre¬ 
sent  some  sound  plan  to  the  publishers 
which  they  could  adopt  if  it  appealed  to 
them.  If  they  did  adopt  our  ideas  we 
were  willing  that  our  organization 
should  undertake  the  work,  hut  without 
a  Board  of  Publishers  telling  us  how 
we  should  do  the  work. 

MUST  H.WE  SINGLE  HEAD. 

“Our  only  objection  to  publishers 
dominating  an  Advertising  Bureau  was 
that  they  would  interfere  with  its  prog¬ 
ress.  Besides,  the  average  publisher,  ab¬ 
sorbed  as  he  is  with  all  branches  of  his 
business,  is  not  as  closely  in  touch  with 
advertising  conditions,  as  the  men  who 
conduct  his  advertising  department. 

“There  could  not  possibly  be  any  ob¬ 
jection  to  a  consulting  Board  of  Publish¬ 
ers  in  every  section  where  the  main  and 
branch  Advertising  Bureaus  were  con¬ 
ducted.  There  could  not  be  any  objec¬ 
tion  to  receiving  suggestions  but  to  try 
to  work  out  a  successful  advertising 
campaign  in  behalf  of  newspapers  with 
forty  bosses  putting  their  hands  on  the 
lever  would  be  an  utter  failure. 

“The  general  manager  of  a  national 
bureau  of  advertising,  whoever  he  might 
be,  should  be  given  full  power  to  select 
his  associates,  to  fix  their  salaries,  and 
to  define  the  policy  under  which  the  Bu¬ 
reau  should  operate.  It  is  a  safe  as¬ 
sumption  that  the  right  man  would  not 
make  many  blunders. 

“.As  for  myself,  I  think  possibly  I 
could  manage  such  a  bureau.  I  have  no 
douht  that  other  men  could  be  secured 
to  manage  it.  I  have  no  conceit  about  it 
at  all.  only  I  know  that  no  man  lives 
’  who  believes  more  in  newspaper  adver¬ 
tising  than  I  do  and  a  man  can  gener¬ 
ally  sell  that  in  which  he  believes. 

S.\TISFIEI)  WITH  PRESENT  PLAN. 

“There  may  be  publishers  who  know 
more  a’oout  advertising  than  men  who 
make  advertising  their  whole  study,  but 
it  is  a  pretty  safe  axiom  that  the  man 
assigned  to  a  particular  branch  of  a 
business,  giving  to  it  his  whole  thought 
and  his  best  work,  is  the  most  competent 
judge  of  the  needs  of  his  particular 
branch. 

“I  did  not  modify  my  plan  in  any  par¬ 
ticular,  because  I  am  convinced  that 
it  is  the  sanest  plan  that  has  yet  been 
submitted.  I  may  be  in  advance  of  the 
times.  It  may  be  that  it  will  take  a 
long  time  to  get  the  publishers  to  agree 


to  go  aft.er  advertising  on  broad  lines, 
but  they  will  agree  sometime. 

“In  my  personal  work,  I  have  urged 
advertisers  to  use  enough  newspapers  in 
every  comrnunity  where  I  have  worked 
to  make  their  advertising  pay  them.  It 
has  proved  to  be  a  successful  plan — both 
for  the  newspapers  and  the  advertisers. 
The  plan  I  have  suggested  for  the  de¬ 
velopment  of  national  advertising  is 
merely  carrying  out  a  plan  which  I  have 
worked  on  locally  all  of  my  life. 

“In  carrying  out  local  plans  I  have  al¬ 
ways  had  the  support  of  the  publisher 
for  whom  I  have  worked,  except  in  one 
instance,  and  in  that  case  as  soon  as  I 
discovered  that  he  wasn’t  broad  enough 
to  jet  me  get  advertising  for  advertis¬ 
ing’s  sake,  I  quit  him. 

V, SOLICITS  BUSINESS  ON  PKIXCIPLE. 

*  I  solicit  advertising  on  principle  and 
gA  a  lot  of  it  for  that  reason.  There 
is  no  reason  for  me  to  pat  myself  on  the 
hack  because  of  the  methods  I  employ, 
but  if  I  secured  business  on  any  other 
plan  I  would  think  I  hadn’t  an  ounce  of 
common  sense.” 

“So  you  think  the  only  way  to  get  a 
great  volume  of  national  advertising  for 
newspapers  is  to  reuresent  all  news¬ 
papers  fairly  and  intelligently?” 

"That  the  size  of  it.  There  are  prec¬ 
ious  few  newspapers  that  are  not  of 
some  value  to  some  advertisers.  A  Na¬ 
tional  Bureau  should  he  supported  hy  all 
newspapers,  as  a  matter  of  fact.  The 
trouble  is  that  most  publishers  are  not 
willing  to  spend  money  for  the  develop¬ 
ment  of  business  which  may  not  appear 
in  their  own  columns. 

“I’ll  admit  that  it  is  expecting  a  great 
deal  of  a  publisher  to  concede  that  the 
newspapers  owned  by  his  competitor  is 
a  better  advertising  medium,  for  certain 
lines  of  business,  than  his  own,  but  at 
the  same  time,  the  creation  of  national 
advertising  for  newspapers  on  right  lines 
means  that  the  workers  must  be  able  to 
counsel  advertisers  wisely  and  honestly 
which  newspapers  in  any  community  or 
state  or  section  they  should  use  to  get 
the  maximum  of  returns. 

SELFISHNESS  INHERENT, 

“The  publisher  whose  newspaper  is  not 
getting  every  line  of  business  he  sees 
published  in  other  newspapers,  who 
does  not  think  it  is  outrageous  that  his 
newspaper  should  be  left  off  of  the  list 
— is  yet  to  be  born. 

“His  representative,  in  an  effort  to  get 
the  business  many  times  so  discourages 
the  advertiser  that  he  quits  and  gives  up 
advertising  in  newspapers. 

“If  we  newspaper  men,  as  a  body, 
went  after  advertising  with  the  idea  that 
we  must  make  it  pay  the  advertiser  we 
would  develop  more  business  and  we 
would  hold  it  after  developing  it. 

“A  newspaper  reaching  out  for  the 
circulation  of  the  multitude  and  getting 
it  will  carry  a  preponderance  of  the  ad¬ 
vertising  of  merchants  who  sell  popular- 
priced  merchandise,  whereas  a  news¬ 
paper  reaching  out  for  quality  of  circu¬ 
lation  and  getting  it  will  carry  a  pre¬ 
ponderance  of  the  advertising  of  mer¬ 
chants  who  sell  high-grade  merchandise. 
Both  kinds  of  newspapers  will  get  a 
little  of  both  kinds  of  advertising,  but 
the  representatives  of  both  newspapers 
should  tell  the  truth  to  the  advertisers 
and  start  them  right  and  keep  them  go¬ 
ing  right. 

LARGE  vs.  SMALL  NEWSl’AFERS. 

"The  newspaper  of  very  large  circula¬ 
tion  will  minimize  the  value  of  all  kinds 
of  advertising  in  the  newspaper  of  com¬ 
paratively  small  circulation  and  the 


newspaper  of  comparatively  small  circu¬ 
lation  constantly  deprecates  the  fact  that 
there  are  so  many  intsgiwled  advertisers 
who  will  support  the  other  paper. 

\\  e  don’t  study  the  needs  of  adver¬ 
tisers  as  much  as  we  should.  We  don’t 
help  them  as  much  as  we  should. 

“We  don’t  study  the  value  of  all 
newspaper  advertising  as  much  as  we 
should.  W  c  are  not  willing  to  concede 
as  much  merit  to  our  competitors  as  we 
should. 

“We  are  entirely  too  selfish  and  until 
all  of  the  publishers  and  all  of  their 
advertising  representatives  talk  news¬ 
paper  advertising  as  a  whole— talk  it  so 
that  it  will  best  serve  each  individual  ad¬ 
vertiser — we  will  keep  on  letting  $-6,- 
OOO.OCKI  go  into  the  general  media  an¬ 
nually  with  not  a  chance  of  getting  any 
part  of  it.” 

“Vou  don’t  believe  much  in  campaign¬ 
ing  for  an  individual  newspaper,  do 
you  ?” 

BEING  HONEST  TO  THE  ADVERTISER. 

“Oh.  yes  I  do — but  the  individual  pa¬ 
per  is  best  served  and  most  efficiently 
represented  when  the  representative  will 
sit  down  in  the  merchant’s  or  manufac¬ 
turer’s  office  and  tell  him  which  other 
newspapers  he  should  use  in  the  same 
town,  or  state  to  make  his  campaign  ef¬ 
fective  in  that  town  or  state.  The  rep¬ 
resentative  who  selfishly  proclaims  the 
merits  of  his  own  paper,  who  sees  no 
need  of  using  other  newspapers,  does 
not  make  half  the  impression  on  an  ad¬ 
vertiser  that  he  thinks  he  does.  The  ad¬ 
vertiser  needs  the  best  help  that  any 
representative  of  any  publication  can 
give  him.” 

“What  are  you  going  to  do  about  your 
plan? 

“Well,  we  are  not  going  to  spend  any 
more  money  to  get  it  adopted  by  the 
publishers.  It  will  he  adopted  some  day. 
In  the  meantime  we  will  work  for  news¬ 
paper  advertising — we’ll  use  every  per¬ 
sonal  effort  to  get  as  many  publishers 
interested  in  a  general  movement  for 
newspaper  advertising  as  possible. 

“No  big  movement  succeeds  in  a  short 
while.  It  often  takes  years  of  painstak¬ 
ing  effort  and  an  enthusiasm  that  won’t 
die.” 

“Do  you  mean  that  you  will  make  an 
effort  to  organize  a  National  Bureau, 
with  yourself  as  its  head?” 

WILL  KEEP  O.X  TALKING. 

“Not  at  all.  I’ll  just  keep  on  talking 
newspaper  advertising  and  help  in  every 
:  way  I  can  to  get  together  an  organiza¬ 
tion  that  will  accomplish  results.” 

“Are  you  going  to  resume  Advertising 
Talks  as  a  means  to  this  end?” 

“No,  but  I  may  furnish  one  or  two 
Business  Talks  a  week  to  newspapers  if 
enough  of  them  are  interested,  to  boost 
newspaper  advertising  by  printing  con¬ 
crete  examples  of  successes  made 
through  newspaper  advertising.  \\  hy 
.shouuldn’t  they  be  used  just  as  the  Cana¬ 
dian  Press  -Association  uses  talks  on  ad¬ 
vertising  in  nearly  lOb  newspapers  in 
Canada — in  some  cities  several  papers 
printing  them  ?  Or  why  shouldn't  they 
he  used  just  as  an  advertiser  uses  several 
newspapers  in  a  community  or  State?” 


Freedom  of  City  for  Reid. 

Whitelaw  Reid,  who  owns  the  New 
York  Tribune,  and  represents  the 
United  States  as  ambassador  to  the 
Court  of  St.  James,  London,  last  week 
had  the  freedom  of  the  city  of  Belfast 
conferred  upon  him  by  the  municipality 
in  recognition  of  his  personal  work  to 
secure  a  better  understanding  between 
Great  Britain  and  the  United  States.  I 


Let  the  American  Ink  Co. 
of  New  York  City  be  your 
4-cent  inkman. 


TttE  EDITOR  and  PUBLISHER. 


TIPS  FOR  BUSINESS  MANAGERS. 


The  Stack-Parker  Advertising  Agency, 
Heyworth  Building,  Chicago,  Li  placing 
orders  for  5,000  lines,  one  year,  with 
Southern  papers,  for  the  L'nion  Pacific 
Railroad. 

I..ord  &  Thomas,  Trude  Building,  Chi¬ 
cago,  are  making  5,000-line  contracts 
with  Middle  West  papers,  for  the  Blue 
Valley  t'reamery  Co. 

W.  H.  Dilg,  12  State  street,  Chicago,  is 
sending  out  orders  for  5,0»Kt  lines,  to  be 
used  within  one  year,  to  Kastern  papers, 
for  the  Borland-Grannis  Co. 

The  Frank  Presbrey  Co.,  3  West 
Twenty-ninth  rtreet.  New  York,  is  plac¬ 
ing  orders  for  forty-two  lines,  thirty-five 
times,  with  Southern  and  Middle  West 
papers,  for  The  Homestead,  Hot  Springs, 
Va. 

The  J.  Walter  Thompson  Co.,  44  East 
Twenty-third  street,  NVw  York,  is  send¬ 
ing.  out  orders  for  one  page,  one  time,  to 
four  cities,  for  the  Heaist  Magazine, 
New  York. 

The  Milbourue  .4genc.v,  Baltimore.  Md., 
is  placing  seven-l^  orders,  feventeen 
times,  with  Southern  and  Eastern  papers, 
for  the  Buena  Vista  Springs  Hotel. 

TTte  George  Batten  Co.,  Fourth  .\ve- 
nue  Building,  New  York,  is  making  con¬ 
tracts  for  7,<Kt0  lines,  with  Eastern 
patters,  for  the  Clicquot  Club  Co.,  Millas, 
Mass. 

The  11.  E.  Lesan  Advertising  Agency, 
Fourth  Avenue  Building,  New  York,  is 
sending  out  resort  copy  to  Eastern 
papers,  for  the  New  York  Central  Lines. 

The  .Xrasterdam  .Xdvertising  Agency, 
1180  Broadway.  New  York,  is  placing 
orders  on  a  trade  basis,  for  Bretton  Hall, 
Broadway  and  Eighty-sixth  street.  New 
York. 

.\ndrcws  &  Warrington  .Advertising 
.Agency,  Hrexel  Building,  Philadelphia,  is 
sending  out  orders  for  one  inch,  one  t. 
a.  w.,  for  thirteen  insertions,  with  a  list 
of  newspaiters.  for  the  Philadelphia 
Smelting  A  Refining  Co.,  Philadelphia. 

N.  AA’.  .Ayor  &  Son,  300  Chestnut 
street,  I*1iiladelphia,  are  asking  for 
rates  in  some  Eastern  papers  on  three 
inches,  to  run  twenty-six  times. 

The  Boston  News  Bureau,  17  Ex¬ 
change  |)lace,  Boston,  Mass.,  is  placing 
orders  with  some  large  city  papers,  for 
the  Paul  Manufacturing  Co.,  Aerofume, 
Cando  Silver  l*o4t»b,  36' 40  Fulton  street, 
Boston,  Mass. 

The  Co-operative  .Advertising  Co.,  Real 
Estate  Trust  Building,  Philadelphia,  is 
sending  out  some  orders  to  Nebraska 
papers,  for  the  Loeper's  Rheumatic  Rem¬ 
edy  Co.,  1229  South  Twenty-first  street, 
Philadelphia. 

The  Borland  .Advertising  Agency,  At¬ 
lantic  City,  N.  .T..  is  placing  orders  with 
a  selected  list  of  large  E.istem  papers, 
for  the  Long  Branch  Publicity  Bureau, 
198  Broadway,  Long  Branch,  N.  J. 

The  George  L.  Dyer,  Co.,  42  Broad¬ 
way,  New  York,  is  sending  out  orders  to 
Canadian  papers,  for  the  .American  Chicle 
Sen  Sen-Chiclets  Gum,  1  Madison 
aA-enue,  New  York. 

The  Cowen  Co.,  .John  Hancock  Build¬ 
ing,  Boston,  Mass.,  is  sending  out  orders 
to  New  York  State  and  Pennsylvania 
papers,  for  the  P.  Lorillard  Co.,  Zira 


New  Orleans  Item 

Lead!  New  Orleans  papers  in  advertising, 
circulation  and  influence,  and  the  lead  is 
increasing.  The  most  clearly  expressed  cir¬ 
culation  statement  hat  just  been  prepared 
by  THE  ITEM,  and  trill  be  tent  upon  re¬ 
quest.  A  map  of  New  Orleans  shows  ex¬ 
actly  how  the  city  it  covered,  and  an  item¬ 
ised  list  of  country  towns  shows  bow  they 
arc  reached. 

nE  JOHN  BUDD  COMPANY 

''Advertlslig  Eepresentatives 

NEW  YOKE  CHICACO  ST.  LOUIS 


Cigarettes.  Jersey  City,  N.  J.  Later 
some  AV'estern  papers  will  be  used.  This 
company  is  also  placing  orders  with  a 
selected  list  of  papers  for  the  Massaebu- 
.■•etts  Corset  Co.,  AA^ilhelmina  Corsets, 
Boston  and  Worcester,  Mass. 

Tlie  German  American  .Advertising 
.Agency,  II.  J.  Kleinmann,  Mint  Arcade, 
Philadelphia,  is  placing  orders  with 
papers  in  selected  sections  of  the  country, 
fiir  the  advertising  of  Herzberg's 
.Aigrettes,  11(1  South  Thirteenth  street, 
Philadelphia,  Pa. 

H.  A\'.  Kastor  &  Sons  .Advertising  Co., 
Equitable  Building,  St.  Louis,  is  placing 
Some  siH-cial  copy  with  New  York  City 
papers,  for  the  Stafford-Miller  Co.,  Car¬ 
men  Complexion  Powder,  St.  Louis,  Mo. 

H.  E.  Lesan  .Adverti.-ing  .Agency, 
Fourth  .Avenue  Building,  New  York,  is 
sending  out  new  orders  to  a  large  list 
of  papers,  for  the  U.  S.  Motors  Co., 
Broadway  and  Sixty-first  street.  New 
York. 

Lord  &  Thomas,  Trude  Building,  Chi¬ 
cago.  are  now  placing  the  advertising  of 
the  Phillips-Jones  Co.,  Emperor  Gold 
Label  Shirts,  502  Broadway,  New  York. 

The  Sam  Lloyd  Advertising  Agency, 
25  West  Forty-second  street,  New  York, 
is  sending  out  orders  to  New  York  State 
pajters  for  the  General  Drug  Co.,  Plexo 
To'let  Cream,  18  A'esey  street.  New 
A'ork.  I.iiter  some  Pennsylvania  papers 
may  he  used. 

The  Massengale  .Advertising  .Agency, 
Candler  Building,  .Atlanta.  Ga.,  is  send¬ 
ing  out  orders  to  some  Southern  papers, 
for  E.  H.  Winterburn,  San  Francisco 
Exjtosition  Tour  Co.,  .Atlanta,  Ga. 

J.  W.  Morton,  Jr.,  Fourth  avenue  and 
Twelfth  street.  New  York,  is  placing 
large  copy  on  contracts,  for  Kops  Bros., 
Nemo  Corsets,  above  address. 

The  National  .Advertiser  Advertising 
.Agency,  32  AA’est  Twenty-fifth  street. 
New  York,  is  placing  new  schedules  for 
May  and  June,  for  the  Emergency  Labo¬ 
ratories,  I'oslam  Soap,  same  address. 

Irving  Rosenbaum.  17  Madison  avenue, 
New  York,  is  sending  out  orders  for  AA’il- 
lis.  Pike  &  Co.,  Nufeet  and  Effeta,  373 
Fourth  avenue.  New  York,  to  papers 
where  they  will  secure  orders  from  drug¬ 
gists. 

The  Rubincam  Advertising  Agency, 
Drexel  Building,  Philadelphia,  is  placing 
orders  for  fifty  lines,  d.  c.,  three  t.  a.  w., 
t.  f.,  with  some  Pennsylvania  papers,  for 
the  National  Chewing  Gum  Co.,  Klaret- 
Miiit  Pepsin  Gum,  Philadelphia,  Pa. 

A.  D.  Samuel,  118  East  Twenty-eighth 
street.  New  York,  is  making  contracts 
for  1,(100  lines,  with  some  Western 
palters,  for  .A.  L.  &  M.  L.  Kaufmann, 
Smokescraft  Cigar,  1015  Second  avenue, 
New  York. 

The  Frank  Seaman  Agency,  30  AA’est 
Thirty-third  street.  New  York,  is  placing 
some  special  copy  with  New  York  City 
papers,  for  Colgate  &  Co.,  199  Fulton 
street,  New  York. 

The  F.  P.  Shumway  Co.,  373  Wash¬ 
ington  street,  Boston,  Mass.,  is  sending 
out  orders  to  papers  in  twelve  selected 
large  cities,  for  the  Pacific  Mills,  Serpen¬ 
tine  Creite,  Boston,  Mass. 

The  Taylor-Critchfield  Co.,  Brooks 
Building,  ('hicago,  is  making  2,5(Kl-line 
contracts  with  some  Western  papers,  for 
the  Thompson  Malted  Food  Co.,  Mil¬ 
waukee  and  AA’aukesha,  Wis. 

Ix)uis  V.  IJrmy,  41  Park  Row,  New 
York,  is  placing  orders  for  three  inches, 
15(1  times,  with  a  few  Soutbern  papers, 
for  Earl  &  AA’ilson,  E.  &  AV.  Collars,  33 
East  Seventeenth  street,  New  York. 

M.  AA'ineburgh  &  Co.,  57(5  Fifth  avenue. 
New  York,  are  sending  out  some  new 
copy  on  contracts,  for  the  Omega  Chem¬ 
ical  Co.,  570  Fifth  avenue,  New  York. 

Tlie  AA’yekoff  .Advertisiug  Co.,  14  Elli- 
cott  street,  Buffalo,  N.  Y.,  is  placing 
orders  with  some  Eastern  papers,  for  the 
Bartholomay  Brewing  Co.,  Rochester, 
•N.  Y.,  in  cities  where  they  have  agents. 

A  subscription  to  the  Editor  and  Pub¬ 
lisher  will  prove  a  gilt-edged  invest¬ 
ment. 
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In  New  Orleans  the  only  evening  paper  which 
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two  years  is  the 

NEW  ORLEANS 
DAILY  STATES 

WE  DID  NOT  EVADE 
THE  EXAMINATION 

The  States  leuarantees  the  largest  home 
circulation,  also  the  largest  city  circulation 
In  New  Orleans. 

That  is  why  the  States  carries  the  most 
Department  Store  advertising  week  by 
week  the  year  through. 

S.  C.  BECKWITH  SPECIAL  AGENCY 
New  York  Chicago  Kansas  City 
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DALLAS  CONVENTION  PROGRAM. 


EIGHTH  ANNUAL  SESSION  ASSOCIATED  ADVERTISING 
CLUBS  OF  AMERICA,  MAY  19-27. 


Sunday  Forenoon,  May  19. 

LAY  SEBMONS  IN  DALLAS  CUURCHES  AX 
THE  MORNING  SERVICE. 

First  Presbyterian  Church — Pastor,  Rev. 
W.  M.  Anderson,  U.D.,  1105  S.  Har¬ 
wood  street. 

Speaker — ,1.  MacDonald,  manag¬ 
ing  editor  of  Toronto  Globe,  To¬ 
ronto,  Ont.,  Canada. 

Subject,  “The  Ma-ster’s  Call  to  the 
Nobler  Life.’’ 

Second  Pre.sbyterian  Church  —  Pastor, 
Rev.  J.  II.  Burman,  2725  Laclede 
street. 

Speaker — Lewis  II.  Scurlock,  gen¬ 
eral  sales  manager  Florida  Homes 
Land  Co.,  Kansas  City,  Missouri. 

East  Dallas  Presbyterian — Pastor,  Rev. 
G.  W.  Benn,  Y.  M.  C.  A.  Building. 

Speaker — Mac  Martin,  Mac  Martin 
Advertising  Company,  1020  Secur¬ 
ity  Bank  Building,  Minneapolis, 
Minn. 

Subject  —  “Am  I  My  Brother’s 
Keeper?” 

Central  Pre-sbyterian  Church — Pastor, 
Rev.  J.  Fh-ank  Smith,  1921  Commerce 
street 

Speaker — Julius  Schneider,  advertis¬ 
ing  counsel,  Chicago,  Tribune,  Chi¬ 
cago,  Illinois. 

Subject — “Cleansing  the  Temple.” 

First  Methodist  Church — Pastor,  Rev.  G. 
M.  Gibson.  1420  Sanger  avenue. 

Speaker — James  Schermerhorn,  pres¬ 
ident  Detroit  Times,  Detroit,  Midi. 

Subject — “The  Thirteenth  Apostle.” 

Trinity  Methodist — Pastor,  Rev.  New 
Harris,  2524  Fainnount  avenue. 

Speaker — S.  C.  Dobbs,  sales  man¬ 
ager,  Coca-Cola  Co.,  Atlanta, 
Georgia. 

Subject — “The  Young  Man  in  Busi¬ 
ness — His  Opportunities  and  Re¬ 
sponsibilities.” 

Ervay  Street  Methodist — Pastor,  Rev.  W. 
D.  Thompson,  D.D.,  1710  Boulevard. 

Speaker — H.  S.  Houston,  vice-presi¬ 
dent,  Doubleday,  Page  &  Co., 
Garden  City,  New  York. 

Grace  Methodist — Pastor,  Rev.  C.  M. 
Harless,  D.D.,  4022  Junias  street. 

Speaker — 1.  11.  Sawyer,  vice-presi¬ 
dent  Brown  Shoe  Company,  St. 
Louis,  Mo. 

Subject — “Religion  and  Business.” 

Oak  Cliff  Methodist — Pastor,  Rev.  F.  L. 
Egger,  Edgefield  avenue. 

Speaker — George  French,  publisher, 
(J  Beacon  street,  Boston,  Mass. 

Tabernacle  Methodist  —  I’astor,  Rev. 
Thomas  G.  Cocks,  81G  N.  Harwood 
street. 

Speaker — Lewellyn  E.  Pratt,  eastern 
sales  manager,  Passaic  Metal 
Ware  Co.,  2  Rector  street.  New 
York  City. 

Subject — “Advertising  and  Religion.” 

First  Baptist — Pastor.  Geo.  W.  Truett, 
D.D.,  2301  Bryant  street. 

Speaker — E.  St.  Elmo  Lewis,  adver¬ 
tising  manager.  Burroughs  Adding 
Machine  Co.,  Detroit,  Mich. 

Gaston  Avenue  Baptist — Pastor,  Rev. 
Austin  Crouch,  5005  Gastou  avenue. 

Speaker — J.  D.  Kenyon,  first  vice- 
president,  The  Sheldon  School,  200 
Fifth  avenue,  New  York  City. 

Central  Baptist  (Oak  Cliff) — Pastor, 
Rev.  W.  A.  Hewitt,  Oak  Cliff. 

Speaker — A.  L.  Gale,  Darlow  Adver¬ 
tising  Company,  Omaha,  Nebraska. 

Central  Christian — Pastor,  Rev.  J.  O. 
Shelburne,  1000  Annex. 

Speaker — W.  C.  Freeman,  adv.  mgr.. 
New  York  Evening  Mail,  New 
York  City. 

First  Unitarian — Pastor,  Rev.  George 
Gilmour. 


The  success  of  Detroit  Saturday 
Night  is  both  an  illustration  and  a 
tribute  to  the  culture  and  morality 
of  the  people  of  Detroit. 

DETROIT  SATURDAY  NIGHT 

after  a  five  years’  campaign,  occu¬ 
pies  its  own  building  with  its  own 
composing  rooms  and  press  rooms— 
the  complete  newspaper  establishment. 

Last  form  closes  Thursday  after¬ 
noon  preceding  date  of  publication. 

Foreign  Advertising  Representatives: 

H.  L  SELDEN  ft  CO.  .00. AIXOftN 
f  Gu  BUg.,  CUeaga  Tnkaaa  BUg..  new  T»rk 


Si)eaker — George  H.  Cooper,  Real 
Estate  and  Investments,  Pittsfield, 
Mass. 

Central  Congregational — Pastor,  Rev.  P. 
D.  Burhans,  108  Carroll  avenue. 

Siieaker — T.  W.  IjcQuatte,  First 
Vice-President,  A.  A.  C.  of  A., 
Des  Moines,  Iowa. 

Synagogue — Itabbi,  Rev.  Wui.  H.  Green- 
burg,  2<i03  S.  Ervay  street. 

Speaker — Nat  M.  AVasher,  Washer 
Bros,  San  Antonio,  Texas. 

Sunday  Afternoon,  May  19. 

Union  Mei;ting  :  Dallas  Opera  Hou.se, 

2 :30  p.  ni. 

One-half  hour  concert  to  be  given  by 
visiting  quartettes,  'quintettes,  etc. 
Mr.  Geo.  B.  Gallup  will  preside. 
“Nearer.  My  God  to  Thee,”  .sung 
congregationally. 

Prayer  by  Rabbi  W.  IT.  Greenburg. 
Address  by  George  W.  Coleman, 
president  A.  C.  of  A.  Subject : 
“The  Church  Outside  the 
Churches.” 

“.Vinerica.”  sung  congregationally. 
Ivcd  by  Charles  Ashley  of  To¬ 
ronto. 

Qiiestionaire. 

All  quartettes,  etc.,  to  be  placed  on 
the  platform. 

Sunday  Evening,  May  19. 

.M.V.SS  Meeting.  “The  Get-Together 
Spirit”  :  Dallas  Opera  House.  8  p.  m. 
Prayer — Dr.  Geo.  S.  Sexton  of  Dal 
las,  Texas. 

.Address — T.  W.  I.eQuatte.  first  vice- 
president  A.  A.  C.  of  A..  Des 
Moines,  Iowa,  1.5  minutes. 

Address — Frank  T.  Crittenden,  presi¬ 
dent  Southwestern  Division  A.  A. 
C.  of  A.,  Fort  AVorth,  Texas,  10 
minutes. 

Address — Fred  E.  Johnston,  presi¬ 
dent  Dallas  .Advertisers’  lieague, 
10  minutes. 

Address— Rev.  M.  .Ashby  Jones. 
F’irst  Baptist  Church,  .Augusta, 
Ga..  30  to  40  minutes. 

A  Dallas  orchestra  will  give  a  con¬ 
cert  from  7  :30  to  8:00  p.  m. 

Monday  Morning,  May  20. 

General  Se.ssion  :  Dallas  Opera  House. 
9  o’clock. 

.Address  of  AA’elcome — lion.  O.  R. 
Cohiuit,  Governor  of  State  of 
Texas. 

-Address  of  AA'elcoiue  -Hoii.  AA’.  M. 

Hollaud.  Alayor  of  Dallas,  Texas. 
Reports  of  Officers : 

George  AA'.  Coleman,  pre.sident,  15 
minutes. 

P.  S.  Florea,  secretary,  15  minutes. 
Treasurer  G.  D.  Mekeel,  10 
minutes. 

Board  of  Directors,  Roll  Call. 
Address— “Organization  Needs  of 
Retail  Advertising,”  by  Julius 
Schneider.  advertising  counsel 
Chicago  Tribune,  Chicago,  III. 
Address — 

Open  Parliament — .30  minutes’  fre' 
discussion  from  the  floor  in  refer 
ence  to  preceding  addresses  and  for 
the  voicing  from  the  floor  of  other 
important  matters  by  committee 
men  or  delegates. 

11  a.  m.  to  2 :00  p.  m.  Auto.mobile 
ride  through  interesting  section  of  the 
cit.v.  and  Dallas  News.  “.Al  Fresco” 
luncheon  at  new  Golf  and  Country 
Club,  to  visitors  and  ladies. 

Special  entertainment  for  the  ladies  to 
be  taken  care  of  under  direction  of 
Ladies’  Committee.  Hour  to  be  named 
later. 

Monday  Afternoon,  May  20. 

General  Session  :  Dallas  Opera  House. 
2  :00  to  5  :W  p.  m. 

Address — Charles  Frederick  Higham 
London,  England. 

Address — “The  Soul  of  .Advertis¬ 
ing.”  Harrington  Emerson,  New 
York. 

Report  of  Educational  Committees 
Chairman,  Herbert  S.  Houston,  vice- 
president  of  Doubleday,  Page  Co.,  New 
York. 

Report  of  Chairman. 

Short  reports  from  clubs  that  have 
led  in  the  educational  work  on 
results  that  have  been  gained. 
Report  on  Educational  Advertising 
Exhibit  being  held  at  Carnegie 
Idbrarv.  Dallas,  by  IT.  A.  Olmsted 
of  Dallas,  chairman  of  “Exhibit 
Committee.” 

General  discussion  of  future  educa 
tional  plana. 


Open  Parliament— 30  minutes  for 
free  discussion  from  the  floor  in 
reference  to  preceding  addresses 
and  for  the  voicing  from  the  floor 
of  other  important  matters  by 
committeemen  or  delegates. 

5:30  p.  m.  “Round-up”  and  gridiron 
dinner  in  honor  of  visiting  newspaper 
men  and^  correspondents,  at  Columbian 
Club.  Under  auspices  of  Dallas  Press 
Club. 

Monday  Evening,  May  20. 

General  Session  :  Opera  House.  8 :00 
p.  m. 

A  session  devoted  to  the  discussion 
of  “Municipal,  State  and  Sectional 
Advertising.” 

Addre.ss — Lucius  E.  AVilson,  Detroit 
Board  of  Commerce,  Detroit.  Mich. 
Subject :  “Municipal  Publicity.” 
Addre.ss  —  Henry  Exall,  Dali  is, 
Texas.  Subject :  “.Advertising  a 
State.” 

.Address — G.  Grosvenor  Dawe.  man¬ 
ager  Southern  Commercial  Con¬ 
gress,  AA’ashington,  D.  C.  Sub¬ 
ject  :  “Preparing  to  Advertise  a 
Section.” 

Sin^'.ng  by  Quartette. 

T’'.etday  Morning,  May  21. 

Departmental  Sessions:  Scottish  Rite 
Cathedral.  9  :00  a.  m. 

General  Advertisers  (Hall  No.  5, 
first  floor.  Scottish  Rite  Cathe¬ 
dral) —  Chairman,  George  C. 
Hubbs.  advertising  director  U.  S. 
Tire  Co.,  New  York. 

Program — Undecided. 

Retail  .Vlvertisers  t  Hall  No.  2,  second 
floor.  Scottish  Rite  Cathedral)  — 
Chairman.  .To.spph  H.  Appel,  advertis 
ing  manager  John  AA'anamaker,  New 
York. 

Program  : 

Program — Addresses : 

“The  Advertising  Manager,  the  Logical 
Sales  Manager  of  Retail  Stores,”  by 
Julius  Schneider,  advertising  coun 
sel,  Chicago  Tribune,  Chicago,  Ill. 
“How  Shall  A'’alues  Be  Quoted  in  Re¬ 
tail  .Advertising?’’  (Speaker  not 
chosen. ) 

“Modern  Efficiency  Methods  in  Retail 
Advertising.”  (Speaker  not  chosen.) 
“The  Most  Effective  ‘Copy’  for  Retail 
Advertising.”  (Speaker  not  chosen.) 
Report  of  Committee  on  Permanent 
Organization  and  General  Discus 
sion. 

General  .Agents  (Hall  No.  0,  first  floor, 
Si'ottish  Rite  Building.) — Chairman 
Frank  Presbrey,  New  York. 

.Adduesses : 

David  Taylor,  president  Taylor-Critch 
field  Co.,  Chicago,  Ill.  Subject  not 
chasen. 

AA'.  (’.  D’.Arcy,  president  D’.Arcy  Ad 
vertising  Co.,  St.  LouLs,  Mo.  Sub 
ject  not  chosen. 

AA'illiam  H.  Johns.  vice-president 
George  Batten  Co.,  New  York.  Sub¬ 
ject  not  chosen. 

F.  J.  Cooper,  Cooper  .Advertising 
Agency,  San  Francisco,  Cal.  Sub 
ject,  “Co-operation  Between  Agents. 
Stanley  Clague,  Clague-Painter-.Tone; 
Co.,  Chicago,  Ill.  Subject  not 
cho.'^en. 

Newspapers  (Hall  No.  .3,  second  floor, 
Scottish  Rite  Cathedral — Chairman 
•A.  L.  Shuman.  Fort  AA'orth  Star- 
Telegram,  Fort  AA'orth,  Texa.s. 
.A<idres.ses : 

J.  .1.  Lowry,  editor  The  Signal, 
Honey  Grove,  Texas.  Subject :  “.Ad 
vertising  Troubles  of  Daily  News 
papers.” 

Discussion  from  the  floor. 

E.  I.eRoy  Pelletier,  advertising  direc 
tor  Studebaker  Corporation.  Sub¬ 
ject  :  “AA'hy  I  Prefer  the  Daily 
Newspaper.” 

Discussion  from  the  floor. 

AA'.  C.  Freeman,  advertising  man 
ager  New  York  Evening  Mail 
New  York.  Subject :  “The  Duty 
of  the  Daily  Newspaper  Towards 
Its  Local  .Advertisers  and  the  Duty 
of  the  Local  Advertbers  Towards 
the  Daily  Newspaper.” 

Discussion  from  the  floor. 

James  Schermerhorn,  president  De 
troit  New.s,  Detroit,  Mich. 

Subject — 

Discussion  from  the  floor. 

General  Publications  (Auditorium  Scot 
tish  Rite  Cathedral) — Chairman, 
Frank  C.  Hoyt,  manager  advertising, 
The  Outlook,  New  York. 

General  subject — “Advertising  in 
I’eriodicals  of  General  Circula¬ 
tion,  Including  Magazines, 
AA'eeklies,.  Religious  Publica¬ 
tions,  Agricultural  Papers  and 
Farm  Journals  Considered 
Its  Relation  to  Distribution.” 
Agricultural  Publications — 


.Addresses : 

T.  D.  Harmon,  general  manager  Na¬ 
tional  Stockman  and  Farmer. 
Subject :  “The  Function  and  In¬ 
fluence  of  the  -Advertising  Press.” 

S.  R.  McKelvie,  general  manager 
Nebraska  Farmer.  Subect :  "’The 
Position  of  the  Farm  Papers  in 
an  Advertising  Campaign.” 

Class  Publications — Chairman,  G.  D. 
Mekeel,  Commercial  Bulletin  Co., 
Minn«ai>olis,  Minn. 

.Addresses : 

AA'.  H.  Taylor,  president  Iron  Age. 
Subject :  “The  Relation  AA’hich 
Should  Exist  Between  the  Highly 
Specialized  Trade  Paper  and  the 
General  Magazine.” 

C.  C.  Phillips,  president  Dry  Goods 
Economist.  Subject,  not  chosen. 
Officers’  Conference— Chairman.  E.  St. 
Elmo  Lewis,  advertising  manager 
Burroughs  Adding  Machine  Com¬ 
pany,  Detroit,  Mich. 

12  m.  to  2  p.  m. — Times-ITerald  lunch¬ 
eon  at  banquet  hall,  Scottish  Rite 
Cathedral,  to  visitors  and  ladies. 
Tuesday  Afternoon,  May  21. 
Gener.\l  Session  Devoted  to  Summing 
Up  Departmental  Meetings;  Dallas 
Opera  House.  2  p.m. 

Gerernl  Advertisers — .T.  C._  Reid, 
National  Oats  Co.,  St.  Louis. 

Retail  Advertisers — M.  L.  AA'ilkin- 
son,  Scruggs- V  andervort-Ba  rney 

Dry’  Goods  Co.,  St.  Louis. 

General  Agents  —  Stanley  Clague, 
Clague,  Painter,  Jones  Co.,  Chi¬ 
cago. 

Newspapers  —  Victor  H.  Hanson. 
Birmingham  News,  Birmingham, 
Ala. 

Magazines — Robert  Frothingham, 
Everybody’s.  New  York. 

Class  Publications — 

Billboards  and  Painted  Display — O. 
.T.  Glide.  O.  J.  Glide  Company. 
New  A'ork. 

Street  Cars — A.  E.  McBee.  Street 
Railways  Advertising  Co.,  New 
York. 

Specialty  Advertising — L.  E.  Pratt, 
Passaic  Metal  AA'are  Co.,  New 
York. 

Commercial  Literature — AA'ilbur  D. 
Ne-<bit.  .John  I./ee  Mahin  .Advertis¬ 
ing  Agency,  Chicago. 

.Agricultural  Publications — David  L. 
Taylor,  president  Taylor-Critchfield 
Co..  Chicago.  Ill. 

Religious  Publications — 

(Conference  of  Officers — E.  St.  Elmo 
Lewis,  Burroughs  Adding  Machine 
Co.,  Detniit. 

9  p.m.  National  President’s  reception  at 
tile  Fair  Park  Coliseum.  This  is  to 
he  a  very  elalmrate  and  formal  affair — 
visitors  and  ladies. 

Wednesday,  May  22. 

Fort  AA'orth:  Leave  Dallas  at 9 o’clock. 
Arrive  at  10  a.m. 

Fort  AVorth  provides  transportation 
for  all  from  and  back  to  Dallas. 

Go  at  once  to  Majestic  Theatre, 
where  addresses  of  welcome  will 
be  made  by  Mayor  AV.  G.  Davis 
and  Louis  J.  AA’ortham.  Program 
at  theatre  to  occupy  not  more  than 
one  hour. 

AA’ill  go  by  automobiles  and  street 
cars  to  Forest  Park,  where  there 
will  be  a  aky-pieee  hand-out  at 
12  :3<)  p.m. 

At  2 :30  an  entertainment  will  be 
given  at  Morris  Park.  “Scenes 
from  Texas  Ranch  Life.” 

Guesis  at  leisure  from  4  :30  to  6  :30. 
G  :30  p.m.  Assemble  at  Court  House 
Square  and  take  cars  for  Coliseum 
for  informal  dinner.  This  dinner 
is  for  men  only. 

At  6  :30  p.m.  the  ladies  will  assemble 
(t'ontinufd  on  page  14.) 


The  Sentinel  Publishing  Company, 
AVinston-Salem,  N.  C. 

Centiemen : 

Replying  to  yours  of  the  I4th,  will  say 
that  we  are  very  glad  indeed  to  report  that 
we  have  gotten  very  good  results  from  the 
advertising  placed  with  you.  Our  custom¬ 
ers  report  an  increase  demand  for  our 
men’s  fine  shoes,  and  we  have  sold  mer¬ 
chants  in  your  section  who  never  bought 
this  line  before,  and  we  believe  advertising 
in  The  Sentinel  made  it  easier  for  us  to  sell 
these  merchants. 

Assuring  you  of  our  appreciation  of  the 
co-operation  which  you  have  given  us  in 
making  our  advertising  campaign  in  The 
Sentinel  a  success,  we  beg  to  remain. 

Yours  very  truly, 

CRADDOCK-TERRY  CO. 

Lynchburg,  Va. 

The  Sentinel  Guarantees  the  Advertiser 
One-Third  More  Paid  Circulation  in  AVin- 
^ton-Salem  Than  Any  Other  Newspaper. 
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DALLAS  PROGRAMME 

iConliiiucJ  from  ('age  IH.) 

at  tho  (’mirt  llmisp  S(|iiarc  to  t«- 
takpn  t<i  Uiver  Chih  fur  in 

formal  dinnor. 

10  p.m.  Upturn  to  I*alhis, 

or  1:*  I>.in..  unt.l  it  is  ovor 
(in  Dallas)  "Califoniia  liiah 
jinks.” 

Fair  I'ark  t’olispiiin.  This  is  a 
sidp  pntertaiiruipiit  hy  llip  Sau 
Franci.'po  dpiosaiion  and  iirrangod 
not  to  pontiu-t  with  any  nthor  toa- 
tnri'  of  the  itrograni  jiroper. 

‘  Thursday  Forenoon,  May  23. 

UKitmTs  OK  (’oMMiTn-;Ks  :  Dallas  Opera 
1  louse.  !)  a. in. 

Kdueational  < ’oinni'.ttpp  -  (’hairinau. 
Herbert  S.  llonston.  New  York.  -U* 
minutes. 

"Standard  yualitienlions  of  .Vn  Ad- 
verlisiiiK  .Man”--<Iei.  Frenc-h,  Bos¬ 
ton,  l.'i  minutes. 

Vijjilanee  < 'oniniitttH' —  (  Xoi  deeided.  I 
Boston  Banner  I'otniniltee  .Ino.  W. 

Fhiliii,  Dallas,  ~i  niiniites. 

I’rinieFs  Jnk  t'nii  ('oniniittee — Ike  I. 

l.oreh,  Dallas.  10  minutes. 
Uesistration  ('  o  m  mitt  e  e — lanviu 
I’lnnkett.  Diilhis.  minutes, 
itivisional  Woik  U.  Win.  ton  Har¬ 
vey.  I.ynehlmrs.  l.Y  minutes, 
(ieneral  1*  it  b  I  i  e  i  t  y — Uiehartl  H. 

Wulilo,  .New  York.  !."•  miuuies. 
l'r‘>.spntation  of  Dallas  I.adies' 
Tro|»h.v — Herman  l’hili|>son.  Dal¬ 
las.  lo  ininntes. 

Awardiu);  of  .fl.tMM)  in  eash  jirizes  by 
the  Kellogg  Toasted  Corn  Flake 
Cotni)any.  ]o  minutes. 

10  a.m.  Automobile  ride  to  visiting 
ladies. 

Thursday  Afternoon,  May  23. 

Kl.KfTION  OK  OKKK'KK.S  and  SELECTION 

OK  .Next  Co.\vk.\tio.\  City;  Dallas 
Coliseum,  Fair  I’ark.  2  p.m. 

Band  Coneert.  1  :.'{0  to  2  p.m. 

Only  one  nomination  speech  Ls  to  be 
made  for  eaeh  candidate  for  the 
I ’residency,  to  be  given  in  ten  min¬ 
utes.  and  no  seconds  allowed. 

In  selection  of  location  for  next  con. 
vention  each  city  will  be  allowed 
one  nominating  speech  and  one 
second,  the  first  to  lie  conlined  to 
twelve  minutes  and  the  second  to 
five  minutes. 

Cities  intending  to  invite  the  con¬ 
vention  muse  so  advise  I’rogram 
Committee  on  opening  day  of  con¬ 
vention. 

.■);3()  p.m.  Farm  anil  Uanch  and  Hol¬ 
land's  Magazine,  "Cattalo  Barbecue” 
at  Fair  I’ark.  For  visitors  and 
ladies.  -Vt  the  conclusion  of  this 
affair,  visitors  will  be  free  to  pursue 
personal  plans  or  arrange  for  "circle 
tour  of  the  State,”  beginning  early 
next  morning. 

Friday,  May  24. 

Waco:  Leave  Dallas  Friday  morning, 
-May  24.  -Vrrive  1  :<K)  i>.  m. 

't'ill  be  met  at  the  depot  by  autos. 
Dut-of-diH)rs  luncheon  provided.  ( Xo 
speeches. ) 

.\uto  ride  in  the  afterniHtn. 

Banquet  in  the  evening  at  the  Cotton 
I’alac'e. 

Leave  \Yaco  11  :(J(l  p.  in. 

Saturday,  May  25. 

San  .Vnto.mo:  .Vrrive  S:3()  a.  m. 

I'o  1h*  met  by  automubile.s  and  car- 
riii!  to  hotels  for  breakfa.st,  at  the 
St.  .Vnthony,  Bishop.  Menger  and 
Hunter.  Cards  will  lie  distributed 
in  trains  some  distance  out  of  Sau 
.Vntonio,  assigning  automobiles 
and  hotels. 

t*  :3o  to  12  iIK).  Time  at  the  dispostil 
of  the  visitors  for  seeing  the 
.Mamo  and  iKiints  of  interest  in 
the  city.  .Vn  address  will  lie  given 
every  half  hour  in  the  .Vlamo  by 
some  spellbinder,  who  will  give  a 


THE 

NEW  YORK 
EVENING 

JOURNAL 

Prints  and  sells  more 
copies  than  any  other 
_  Daily  Paper  in  America. 


history  of  the  place.  There  will 
probably  be  four  of  these  lectures. 

12  :;J0.  Luncheon  at  the  hotels. 

.Vt  2 :3<.(  the  crowd  will  take  autos 
for  trip  to  Fort  Sam  Houston  and 
over  the  South  Mission  Loop,  vis¬ 
iting  Mission-s  Conception  and  San 
.Io.se,  arriving  at  the  Hot  Wells 
Hotel  at  r>  :(K»  p.  m. 

liibO  p.  m.  to  7  :;i(»  i>.  m.  Time  at 
the  disposal  of  tlie  visitors  for 
baths,  etc. 

7  :.':o  j).  m.  .Mexican  dinner,  for 
which  .San  .Vntonio  is  famed,  will 
fs'  served  in  the  beautiful  grove  of 
l«>can  trees  at  the  Hot  Wells 
Hotel.  Music  by  Mexican  or¬ 
chestra. 

Close  at  10:30  and  take  street  cars 
for  station.  liCave  San  .Vntonio 
at  11  o’clwk. 

Sunday,  May  26. 

Hai.nestoN: 

.Vrrive  Galveston  0:00  a.  m.  on  !<un- 
day  morning.  May  2(i.  Sleep  on 
<-ars  night  of  the  2(!th.  Leave  th“ 
following  morning  at  ~t  :(M.)  a.  m. 
for  Houston. 

Isiinday  will  be  spent  iiuietly,  the  vis¬ 
itors  enjoying  the  jileasures  of  the 
Gulf,  and  will  be  entertained  by 
the  people  of  Galveston  in  a  man¬ 
ner  befitting  the  day. 

Monday,  May  27. 

Hoi  sto.n  :  .Vrrive  7  :00  a.m. 

Breakfast  at  the  following  hotels: 
Bender,  Bristol,  Brasos  and  Uos- 
sonian  Cafe. 

Guests  at  leisure  till  12  o’clock  noon. 
Automobiles  will  be  provided  for 
rides  about  the  city,  as  outlined  in 
special  itrogram.  Automobiles 
will  be  designated  by  banuei;s. 

12  p.  m. — Special  fish  dinner  at  the 
Municipal  Auditorium. 

A  visit  to  the  Majestic  Theater  after 
luncheon. 

.Vddress  of  welcome  by  Mayor  IL 
Baldwin  Kice  and  Joe  H.  Eagle. 

Special  vaudeville  performance. 

Those  who  do  not  wish  to  attend 
the  theater  will  be  provided  with 
facilities  for  going  down  the 
Houston  .Ship  Channel  and  to  the 
.'^an  Jacinto  Battlefield,  the 
"Bunker  Hill”  of  Texas. 

Guests  at  leisure  till  train  time  at 
7  p.  m. 

Presentation  of  souvenirs  to  all 
visitors  and  address  of  farewell  at 
station. 


HE  LED  ALL  THE  LIARS. 


Story  That  Won  Bingham  Presidency 
of  the  Ananias  Club. 

“We  had  an  Ananias  club  in  Philadelphia 
long  before  1894,”  says  Bingham,  the  humorist, 
“and  I  was  its  first  president.  At  the  first 
meeting,  a  banquet,  it  was  decided  that  the 
man  who  told  the  most  preposterous  lie  should 
be  chosen  for  the  ensuing  year. 

“I  told  a  true  story  about  a  colonel  whose 
regiment  was  afraid.  When  the  retreat  was 
sounded  his  men  wanted  to  run,  but  he  rode 
slowly  at  the  head  of  the  column,  keeping  them 
from  a  rout.  A  cannon  ball  took  the  colonel’s 
head  off.  But  he  was  quick  witted.  He  knew 
if  he  showed  any  sign  of  weakening  the  men 
behind  him  would  get  panic-stricken,  so  he  sat 
erect  and  rode  slowly  on. 

“Then  the  tide  of  battle  turned  and  the 
command  was  safe.  The  colonel  sent  a  private 
back  to  pick  up  his  head.  The  private  went 
back  a  couple  of  miles,  found  a  head  in  the 
ditch  and  brought  it  to  the  colonel. 

“‘That's  not  my  head!’  roared  the  colonel. 

“  Tt  certainly  is,  sir,’  replied  the  private, 

"  ’1  guess  I  ought  to  know  my  own  head,’ 
said  the  colonel. 

”  ’Maybe  so,  but  I’ve  seen  it  oftener  than 
you  have,’  retorted  the  private. 

’’  ‘You're  a  liar,  sir!’  yelled  the  colonel. 

“Whereupon  the  private  lost  his  temper  and 
threw  the  colonel’s  head  in  the  colonel’s  face.” 
They  elected  me  at  once. — Higginsville  (Mo.) 
leffersonian. 


The  Circulation  of 

THE  BOSTON  AMERICAN 

IS  OVER 


400,000 

DAILY  and  SUNDAY 
THE  URGEST  IN  NEW  ENGLAND 


CLUBS  AND  ASSOCIATIONS. 


William  F.  Roy,  former  vice-president 
of  the  Louisiana  Press  .Vssociation,  was 
unanimously  elected  president  of  that 
body  at  the  annual  meeting  held  at 
-Mexandria  last  week.  A.  .1.  h  rants  of 
the  Shreveport  Journal  was  elected 
vice  president;  L.  H.  Moreland  of  the 
Gihson  X’cws,  second  vice  president ;  L. 
Lipp  of  the  \Vist  Carroll  (lazette,  treas¬ 
urer.  Shreveport  was  selected  as  the 
next  place  of  meeting. 


The  ICxecntive  Committee  of  the  Il¬ 
linois  Press  .Association  has  accepted 
the  invitation  which  has  hecn  extended 
hy  the  National  Press  .Vssociation  to 
meet  with  that  organization  in  Chicago, 
June  '24,  2-')  and  2(1. 


To-morrow  is  the  date  for  the  Seat¬ 
tle  Press  Chih's  annual  K.  M.  F.  fishing 
excursion.  Bttween  fifty  and  sixty  an- 
tomohiles  will  ho  fifnished  hv  the  Seat¬ 
tle  hraiich  of  the  Stndchaker  Corpora¬ 
tion  of  .Vmcrica  for  the  transportation 
of  the  army  of  scribes  to  the  fishing 
grounds  where  the  annual  slaughter  will 
take  place. 


Members  of  the  Utah  Newspaper 
.Association  met  last  week  at  the  Uni¬ 
versity  of  Utah,  and  were  guests  of  the 
authorities  of  that  institution.  Editors 
from  various  parts  of  the  State  at¬ 
tended  and  the  meeting  was  an  en¬ 
thusiastic  one.  The  gathering  was  in¬ 
tended  to  perfect  the  organization  of 
the  Newspaper  .Association,  and  the 
spirit  of  the  meeting  showed  a  healthy 
interest  in  the  new  association.  The 
officers  present  at  the  meeting  were 
James  M.  Kirkman.  president;  Charles 
England,  vice  president,  and  N.  C. 
Hicks,  Secretary. 


The  Southwest  Texas  Press  As¬ 
sociation  closed  its  fourth  annual  ses¬ 
sion  at  Carrizo  Springs  last  week.  The 
ne.xt  annual  meeting  will  be  held  at 
Fort  Stockton.  Following  are  the  -offi¬ 
cers  elected  for  the  ensuing  year ;  Pres¬ 
ident,  R  M.  Getzendana  of  Uvalde;  first 
vice  president,  A.  J.  Johnson,  Carrizo 
Springs;  second  vice  president,  J.  T. 
Jackson,  Alpine;  secretary,  E.  Barry, 
Fort  Stockton. 

BUSINESS  NOTES. 


The  Thomas  W.  Lawson,  Roosevelt 
or  Revolution  advertising,  which  re¬ 
cently  appeared  in  Boston  papers  only, 
was  handled  hy  Cleveland  .V.  Chandler, 
vice  president  of  the  .Vmsterdam  .-Vd- 
vertising  .-Vgcncy,  3o  Congress  street, 
Boston. 


Rodenhaugh  &  Morris,  118  La  Salle 
street,  Chicago,  have  been  appointed 
Western  representatives  for  the  South¬ 
ern  Recorder,  published  at  Durham,  N. 
C. 


The  Milwaukee  Evening  Wisconsin 
has  issued  a  sworn  statement  showing 
that  its  average  circulation  the  first  four 
months  of  the  present  j'ear,  was  46,.3’29 
copies. 

The  Minneapolis  Daily  News  an¬ 
nounces  an  increase  in  its  advertising 
rate  to  7  cents  a  line  on  Sept.  1.  The 
increase  in  the  number  of  lines  printed 
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AD  FIELD  PERSONALS.! 

Bert  S.  Presba,  for  eight  years  con¬ 
nected  with  the  Mahin  Advertising  Co., 
has  resigned  to  become  vice-president 
and  manager  of  the  Thornton  Advertis¬ 
ing  Co.  of  Chicago. 

Thomas  Balnicr,  advertising  manager 
of  tile  Woman’s  World,  delivered  an  ad¬ 
dress  before  the  Los  .-Xngelos  .Xd  Men’s 
Club  last  week. 


I'rank  J,  Cooper,  of  the  Frank  J. 
Cooper  .\gency,  San  Francisco,  was  the 
chief  speaker  at  a  recent  luncheon  of 
the  Oakland  .Xdvertising  Association. 


II.  A.  Worman,  for  some  time  adver¬ 
tising  manager  of  the  National  Carbon 
Co.,  of  Cleveland,  O.,  is  now  advertising 
manager  of  the  Baker  Motor  Vehicle  Co. 


Charles  .M.  I’endleton  succeeds  Glenn 
W.  Hutchinson  as  ailvertising  agent  of 
the  Frisco  Lines. 


W.  S.  .Archibald  has  resigned  from 
Judge  to  become  connected  with  the 
Hearst  organizations.  Before  going  with 
Judge  Mr.  Archibald  was  connected  with 
Life  and  Vogue. 


A.  G.  Xewmeyer,  business  manager  of 
the  New  Orleans  Item,  has  been  named 
as  one  of  the  delegates  to  represent  the 
New  Orleans  -Ad  Club  at  the  National 
convention. 


.Anthony  -A.  Donahue  has  been  made 
advertising  manager  of  the  Catholic 
Sun.  Ogdensburg,  N.  A’. 


W.  F.  Read  has  been  appointed  adver¬ 
tising  agent  of  tbe  New  A’ork,  New 
Haven  &  Hartford.  Maine  Central  and 
Boston  &  Maine  railroads,  succeeding 
C.  F..  Farnsworth. 


John  Lee  Mahin  sailed  this  week  for 
an  extended  stay  in  Europe,  where  he 
will  study  advertising  conditions. 


Jerome  P.  Fleishman,  of  the  Balti¬ 
more  Sun,  and  his  bride  paid  The 
Editor  and  Publisher  a  pleasant  visit 
this  week.  Mr.  Fleishman  writes  the 
“Talks  with  the  Want  -Ad  Man’’  which 
appear  in  the  Baltimore  Sun. 


the  New  York  Evening  Mail.  He  was 
graduated  from  Dickinson  College  and 
took  graduate  work  in  English  and  his¬ 
tory  at  Harvard.  He  has  worked  as 
reporter  or  editor  on  the  Harrisburg 
Telegraph,  Newark  Daily  Advertiser, 
New  York  Evening  Journal,  New  York 
Evening  Post  and  the  New  York  Even¬ 
ing  .Mail. 

Air.  Slosson  has  been  literary  editor 
of  the  Independent  since  1905  and  for¬ 
merly  was  a  professor  in  the  State  Uni¬ 
versity  of  Wyoming. 

Dr.  Pitkin  has  had  considerable  jour¬ 
nalistic  experience,  and  will  give  instruc¬ 
tion  in  philosophical  subjects  in  the 
School  of  Journalism. 


$7000  NET 

VVe  represent  tlie  owner  ol  a  high-class 
financial  publication,  who  desires  to  retire 
from  active  service.  This  periodical  has 
earned  not  less  than  $7,000  per  annum  net 
for  a  period  of  years.  The  property  can 
be  bought  for  $10,000  cash,  balance  de¬ 
ferred  on  the  most  favorable  terms. 

This  is  one  of  the  most  substantial  class 
publications  in  the  U.  S. 

Harwell,  Cannon  &  McCarthy 

Itrokers  in  newspaper  and  magazine  prop¬ 
erties  that  are  not  “hawked  on  the  market.” 

200  Fifth  Ave.,  New  York 

(Fifth  Avenue  Building) 


ADVERTISING  MEDIA 


ILLINOIS. 


CHICAGO  EXAMINER 

The  Urgeit  Morning  and  Sunday  Newa- 
paper  west  of  New  York,  and  the  great 
Home  Medium  of  the  Middle  Weft. 

WASHINGTON 


THE  SEATTLE  TIMES 

The  unmistakable  leader  of  the  Northwest. 
Ahead  of  all  American  newspapers  ezo»t  one 
in  total  volume  of  butineat  carried,  ureula- 
Uon— Dally,  64,741:  Sunday.  84.tOS— 60% 
ahead  of  iU  nearest  home  competitor. 

A  matchleee  record — an  nnbeatabie  newspaper. 


General  Agents 


ADVERTISERS’  SERVICE 

5  Bcekmnn  St.,  New  York 
Tel.  Cor^dt  3155 

AMERICAN  SPORTS  PUB.  CO. 

21  Warren  St.,  New  York 
Tel.  Barclay  7095 

ARMSTRONG,  COIJlIN  ADV.  CO.  j 
115  Broadway,  New  York 

Tel.  4280  Rector  | 

GEORGE  W.  BRICKA,  Adv.  Agent. 

114-116  East  28th  St.,  New  York 
Tel.  1528  Mad.  Sq. 

OEBEVOISE.  FOSTER  CO. 

15-17  West  38th  St.,  New  York 
Tel.  Murray  Hill,  5235 

FRANK.  ALBERT  &.  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  3831 

HOGUET  ADVERTISING 
New  York  Office, 

20  Veaey  Street 

Tel.  Cortlandt  2252 
Toronto  Office, 

23  Scott  Street, 

Tel.  Adelaide  1749 

HOWLAND.  HENRY  S..  Adv.  Ag’cy 
20  Broad  St.,  New  York 
Tel.  Rector  2573 

KIERNAN,  FRANK  &  CO., 

156  Broadway,  New  York 
Tel.  1233  Cortlandt 

LEDDY,  JOHN"^M. 

41  Park  Row.  New  York 
Tel.  Cortlandt  8214-lS 

NAMROD  ADVERTISING  AGENCY 
926  Tribune  Bldg.,  New  York 
Tel.  Beekman  2820 

ME  YEN.  C..  A  CO. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  1914 

SECURITIES  ADV.  AGENCY 
27  William  St..  New  York 
Tel.  Broad  1420 

ILLINOIS 

GUENTHER-BRADFORD  &  CO. 


Publishers’  Representatives 


ALCORN,  FRANKLIN  P. 

33  West  34th  St.,  New  York 
Tel.  Gramercy  666 

ALCORN,  GEORGE  H. 

405  Tribune  Bldg.,  New  York 
'  Tel.  Beekman  2991 

BARNARD  A  BRANHAM 

Brunawick  Bldg.,  New  York 
Boyce  Bldg.,  Chicago 
Tel.  Madison  Sq.  6380 

PULLEN,  BRYANT  A  CO. 

200  Fifth  Ave.,  New  York 
Tel.  Gramercy  2214 

BUDD,  THE  JOHN.  COMPANY 
Brunswick  Bldg.,  New  York 
Tribune  Bldg.,  Chicago 
Chemical  Bldg.,  St.  Louis 
Tel.  Madison  Sq.  6187 

GRIFFITH,  HARRY  C., 

Brunswick  Bldg.,  New  York 
Tel.  Madison  Sq.  3154 


KELLY,  C.  F.,  A  CO. 

Metropolitan  Bldg.,  New  York 
People’s  Gas  Bldg.,  Chicago 
Tel.  Gramercy  3176 

LINDENSTEIN,  sTa 

118  East  28th  St.,  New  York 
Tel.  Madison  Sq.  6556 
30  North  Dearborn  St.,  Chicago 

NORTHROP,  FRANK  R. 

225  Fifth  Ave.,  New  York 
Tel.  Madison  Sq.  2042 

PAYNE  A  YOUNG 

747-8  Marquette  Bldg.,  Chicago 
30  West  33d  St.,  New  York 
Tel.  Mad.  Sq.  6723 

PUTNAM,  C.  1. 

45  W.  34th  St..  New  York 
Tel.  Murray  Hill  1377 

VERREE  A  CONKLIN.  Inc. 

225  Fifth  Avenue,  New  York 
Tel.  Madison  Sq.  962 

WARD,  W.  D. 

Tribune  Bldg.,  New  York 
TeL  Beekman  3108 


Honors  for  Newark  Scribes. 

A  dinner  was  given  at  Iffland’s  Garret 
in  Newark,  N.  J.,  a  few  evenings  ago  to 
Peter  J.  O’Toole,  who  has  just  been  ap¬ 
pointed  city  editor  of  tbe  News,  and  to 
Arthur  J.  Sinnot,  who  has  been  made 
Washington  correspondent,  by  their  as¬ 
sociates  on  tbe  News.  Mr.  O’Toole  was 
presented  a  handsome  gold  watch  and 
chain  bv  the  officials  at  city  hall,  where 
he  has  been  stationed  as  a  reporter  for 
some  time. 


JOURNALISM  PLANS  APPROVED. 


Four  Year  Course  Adopted  by  Trus¬ 
tees  and  Teachers  Named. 

The  trustees  of  Columbia  University 
have  approved  the  plans  for  the  Pulitzer 
School  of  Journalism  recommended  by 
the  advisory  and  administration  boards. 
The  full  four-year  course  will  be  offered, 
beginning  next  September,  so  that  stu¬ 
dents  may  be  accepted  either  for  the  en¬ 
tering  class  or  with  advanced  standing, 
i  Robert  E.  MacAlarney,  city  editor  of 
the  Evening  Mail,  was  made  associate 
professor  in  journalism ;  E.  E.  Slosson, 
literary  editor  of  the  Independent,  was 
made  an  associate  in  journalism,  and 
Dr.  Walter  B.  Pitkin  was  made  an  as¬ 
sociate  in  philosophy. 

Mr.  MacAlarney  is  the  city  editor  of 


TT  would  take  10  to  36  pages 
of  this  issue  to  properly 
show  a  single  family  of  our 
attractive  type  faces.  Send 
to  us  for  specimens;  there’s 
something  fine  coming. 

Barnhart  Bros.  &  Spindler 

Type  Founders 

Chicago  New  York  Washington 

St.  Louis  Dallas  Kansas  City 

Omaha  St.  Paul  Seattle 


“Try  our  perfecting  News  at 
5  cents.  It  is  guaranteed  not 
to  smut  or  offset  and  is  black 
and  clean." 

SEND  FOR  SAMPLE 

F.  E.  OKIE  CO. 

Mfoufacturen  Fine  Printing  Ink* 
PHILADELPHIA.  PA. 
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RUBINCAM  ADV.  AGENCY 
Drexel  Bldg.,  Philadelphia 
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CUBA  and  WEST  INDIES 

THE  BEERS  ADV.  AGENCY 
Cuba  37,  Altos 
Havana,  Cuba 

Frank  Presbrey  Co.,  N.  Y.  Corr. 


IRE  BLACK 
DIAMOND 


Chicago  •  New  York  -  Pittsburgh, 
for  to  years  the  coal  trades’  lead¬ 
ing  journal.  Write  for  ratea 
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WAXELBAUM,  BENJAMIN 
Jewish  Newspapers 

102  Bowery,  New  York 
Tel.  Spring  7500 


Payne  &  Young  in  New  Offices. 

Payne  &  Young,  special  representa¬ 
tives,  who  have  for  many  years  repre¬ 
sented  the  Terre  Haute  (Ind.)  Tribune 
in  foreign  field  in  the  East,  now  also 
represent  that  paper  in  the  foreign  field 
in  the  West.  The  firm  is  now  at  home  in 
its  new  offices  in  the  Fifth  Avenue  build¬ 
ing,  New  York. 


Press  Clippings 


^  Everything  and  anything 
^  that  is  printed  in  any  news¬ 
paper  or  magazine,  anywhere — 
can  be  supplied  by 

BURRELLE 

41  ialaycttc  Street.  New  Verk 

afTABUSaBD  A  qUABTBB  OF  A  oas'waT 


For  Washington  Correspondence 

write 

AMERICAN  TELEGRAPH  PRESS 
District  National  Bank  Building  Washington,  D.  C. 


SPACE  BAND  REPAIRING  by  Machinists  "who 
know  how— cost  you  25  cents  each.  Send  us  your  next 
lot  of  25  or  50  and  save  10  cents  each. 

INTERNATIONAL  PUBLISHERS  SUPPLY  CO. 

Preveu  Newupeper  SuppUes  117  Joha  Street.  New  York.  U.  sT  A. 
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EFFICIENCY  IN  SALES. 

Reprecentative  Club  Di»cu«ses  Their 

Relation  to  Advertising — Mr.  Wei- 

man  Speaks  in  Opposition  to  the 

Campbell  Bill  —  Regulation  the 

Chief  Asset  of  an  Ad  Man — Mr. 

Hopkine  on  Substitution. 

On  Mot>day  evening.  May  6,  the  Rep¬ 
resentatives  Club  held  its  last  evening 
meeting  of  the  year  before  the  summer 
sets  in  at  the  Martinique  Hotel.  There 
were  12.’>  men  present. 

The  topic  discussed  was  ‘‘Sales  Prob- 
lenvs  in  Their  Relation  to  Advertising.” 
This  subject  was  another  step  along  the 
educational  course  President  Barrell  laid 
out  for  the  club  this  year.  Each  meet¬ 
ing  so  far  has  had  a  certain  line  of 
thought  that  would  show  the  members 
of  the  club  “what  is  necessary  in  each 
man  to  constitute  him  a  good  represen¬ 
tative.” 

After  a  short  business  meeting  Pres¬ 
ident  Barrell  introduced  Frank  L.  E. 
Gauss,  of  Collier’s,  as  Moderator. 

.\t  the  present  time  the  Campbell  bill 
in  Congress  is  creating  widespread  at¬ 
tention.  The  gist  of  it  is  that  man¬ 
ufacturers  must  put  their  name  on  all 
goods  they  put  out. 

The  Representative  Club  .sent  a  cir¬ 
cular  letter  and  copy  of  the  bill  to  500 
prominent  advertisers,  asking  what  they 
thought  of  the  bill.  Fifty-nine  replies  have 
come  in  to  date.  Of  these  15  are  against 
the  bill.  40  in  favor  of  it,  and  four  are 
neutral.  A  number  of  these  letters  were 
read. 

fieorge  Weiman,  of  Lord  &  Taylor, 
spoke  against  the  bill.  He  claimed  it  was 
not  necessary  to  have  the  manufac¬ 
turer's  name  on  goods.  He  said  that  if 
the  goods  were  good,  the  quality  kept  up 
to  a  standard,  and  well  backed  by  pub¬ 
licity  to  keep  up  the  demand,  little  more 
could  be  desired.  The  public  doesn’t 
care  who  makes  the  goods. 

For  twenty-five  years  Lord  &  Taylor 
have  been  creating  a  demand  for  Onyx 
hosiery.  The  hosiery  is  made  for  them, 
not  by  them.  The  name  "Onyx”  is  now- 
worth  $l,00d.(‘>00  to  them.  If  the  Camp¬ 
bell  bill  became  a  law  the  twenty-five 
years  of  work  of  Lord  &  Taylor  would 
go  for  nothing  and  they  would  have  to 
begin  over  again. 

Geo.  W.  Hopkins,  of  the  Loose- Wiles 
Co.,  of  Boston,  spoke  on  the  main  sub¬ 
ject  of  the  evening.  Some  people,  he 
said,  don’t  advertise  because  they  are 
not  sure  of  results.  You  might  as  well 
commit  suicide  for  fear  of  being  killed 
by  an  accident.  In  advertising  you  must 
put  goods  on  the  dealers’  shelves 
in  good  faith  and  move  those  goods  by 
honest,  straight  forward  publicity. 

.An  advertising  man  has  hut  one  asset 
— his  reputation.  He  has  to  make  good 
or  his  reputation  is  g<ine.  One  failure 
goes  farther  than  twelve  successes.  Sell 
your  product  from  both  the  quality  and 
the  service  standpoint. 

•Another  thing  in  advertising  to  try 
for  is  reputation  and  good  will.  Eighty 
per  cent,  of  groceries  are  ordered  by 
telephone  and  mail.  It  is  only  quality 
that  brings  the  repeat  orders.  You  must 
have  an  honest  product  and  honest  ad¬ 
vertising  to  get  back  of  the  telephone  and 
obtain  the  re-orders. 

Mr.  Hopkins  defined  two  kinds  of  suh. 
stitution.  1st.  It  is  dishonest  salesman- 


SATURDAY 
SPORT  PAGE! 

Full  page  news  and  pictures  for  afternoon 
editions,  in  fhe  form  of  typewritten  copy 
and  matrices,  corering  baseball,  boxing, 
Olyinpic  Games,  football— all  sports. 

Expert  Coflunent.  Best  Illustrations. 

YOU  NEED  IT! 

Write  for  particular*  to 


ship  and  dishonest  substitution  when  a 
a  clerk  tells  you  something  is  “just  as 
good,”  when  he  knows  it  is  made  of  in¬ 
ferior  quality.  2d.  Honest  substitution 
is  advising  a  person  to  take  Rolled  Oats 
vs.  oldstyle  oatmeal,  etc. 

In  advertising,  take  the  best  product 
you  have.  An  advertising  man’s  duty- 
doe'  not  end  with  magazine,  daily  or 
billboard  work.  He  must  study  the  man¬ 
ufacturer’s  proposition  and  see  if  he  is 
going  *0  back  up  his  advertising.  Ad¬ 
vertising  cannot  do  it  all.  There  must 
be  a  strong  follow-up,  not  only  in  liter¬ 
ature,  but  w-ork  on  the  manufacturer’s 
salesmen.  Every  salesman  shofild  be 
made  an  advertising  man  and  have 
thorough  knowledge  of  all  magazines 
and  other  forms  of  publicity  his  concern 
is  using. 

Mr  Hopkins  finished  his  speech  by 
saying  that  his  company  believed  in  just 
three  things :  Honest  products  honestly 
advertised  and  honestly  sold. 

The  next  speaker  was  J.  K.  Frazer, 
of  the  Blackman-Ross  Co.,  who  said : 

Most  men  lack  a  clear  point  of  view 
and  a  clear-cut  conception  of  their  own 
business  and  what  they  are  after.  They 
seem  to 

(a)  Lack  knowledge  of  what  thev  are 
aiming  at.  (h)  Lack  knowledge  of  how 
to  do  it.  (c)  Lack  records  of  how  they 
are  doing  from  day  to  day. 

In  other  words,  most  concerns  lack — 1. 
Centralized  know-ledge.  2.  Centralized 
study  (Iwitli  of  merchandising  and  ad¬ 
vertising).  -f.  Centralized  push. 

The  next  meeting  of  the  club  will  be 
the  annual  summer  outing  in  June. 

SIZING  UP  THE  CRITICS. 

Theatri.utl  Manager  Say*  Those  of 
Pittsburgh  Stand  First.  j 

.A  well-know-n  manager  just  back  to 
.\'ew  York  after  a  tour  of  the  country 
which  extended  from  the  .-Atlantic  to  the 
Pacific  was  a.sked  his  opinion  of  the 
dramatic  critics  with  whom  he  came  in  [ 
contact,  says  the  Dramatic  N'ews.  He 
specialized  them  as  follows; 

The  .Most  Scholarly  Critics. — Located 
in  Chicago,  where  there  is  an  evidence 
of  fairness  and  a  desire  to  Ihj  just. 

I  he  Hard-\Vorking  Critics. — In  San 
l-'rancisco  they  work  overtime,  for  in 
addition  to  their  Sunday  layout  they  get 
up  interviews  which  arc  printed  in  col- 
oretl  inks  and  they  delve  in  aticient  the¬ 
atrical  history. 

The  Best  Criticisms.  —  Pittsburgh 
stands  ahead  of  any  other  city  for  the 
best  criticisms,  and  men  who  occupy  the 
dramatic  editor's  chair  on  the  Gazette- 
Times,  Post.  Leader  and  Dispatch  en¬ 
deavor  to  give  intere>ting  advice  in  their 
review-s. 

The  Entertaining  Critics. — There  arc 
many  entertaining  critics  one  comes  in 
contact  with  during  his  travels,  but 
.Archie  Bell,  of  the  Cleveland  Plain 
Dealer,  stands  at  the  head  of  his  class. 

The  Cynics. — The  cynics  can  be  found 
in  Indianapolis,  Xcw  Orleans  and  Den¬ 
ver. 

The  Skeptical. — F'ound  in  abundance 
in  the  Northwest,  especially  on  the  Post- 
Intelligencer,  Seattle;  the  Minneapolis 
Tribune  (Air.  Chamberlain),  and  St. 
Louis  (Mr.  Craig  of  the  Star). 

The  Jovial  Critic. — There  is  one  writer 
who  can  alwajs  be  found  in  a  jovial 
mood  and  he  is  the  dean  of  the  critics — 
George  Goodale,  of  the  Detroit  Free 
Press. 

“I  could  go  on  and  classify  them  to 
the  extent  of  two  or  three  columns,  but 
that  would  hardly  do,”  said  the  manager. 
“One  thing  is  certain ;  collectively  they 
are  a  fine  bunch  of  boys.  The  big  dailies 
of  Boston  have  very  intelligent  men. 
You  will  find  much  cleverness  in  the 
writings  of  men  on  the  .Atlanta  Constitu¬ 
tion,  Birmingham  .Age-Herald,  the  St. 
Louis  Post-I)ispatch.  the  Washington 
Post  and  the  Providence  Journal. 

“I  also  salute  every  time  I  hear  the 
name  of  Amy  Leslie,  .Alice  Coon  Brown, 
Idah  McGone  Gibson  and  Harriet 
Taylor.” 


From  Stereot3rpe  Room 


HeU  Box 


IF  YOU  MAKE  THE 
RIGHT  USE  OF  YOUR 


Linotypes 


Many  offices  now 

inaisf  fViaf 


I _ "  I  insist  that  their 

Linotype  equipment 
shall  be  utilized  so  that  on  an  increasing  number  of  pages, 
after  stereotyping,  the  column  rules  and  cuts  may  be  taken 
out  and  the  remainder  of  the  form  thrown  into  the  hell  box. 

THE  LINOTYPE  WAY  IS  THE  ONLY  WAY 


to  save  time  and  labor  in  a  compiosing  room.  No  other 
method  of  composition  will  produce  either  straight  matter 
or  department  store  ads  as  rapidly  and  economically  aa  the 
Linotyjje. 


MERGENTHALER  LINOTYPE  COMPANY 


TRIBUNE  BUILDING,  NEW  YORK 


CHICAGO 

1100  S.  Wabash  Avenue 


kCO  SAN  FRANCISCO  NEW  ORLEANS 
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TORONTO :  CANADIAN  UNOTYPE  LTD.,  3S  Lombard  St. 


SOUND  ADVICE  TO  READERS. 

(From  the  Riverside  (ll'os/i.)  .drgut.) 

\  few  of  our  subscribers  do  not  like 
some  of  the  things  they  read  in  this 
newspaper.  Neither  do  we.  Bui  you 
are  at  liberty  to  pick  out  what  you  do 
like  and  leave  the  rest  for  those  who 
are  not  so  fastidious.  You  know  what 
they  call  the  man  who  sits  dow-n  at  a 
first  class  hotel  dinner,  and  beginning  at 
the  first  item  on  the  bill  of  fare,  tries  to 
eat  every  dish  mentioned  thereon.  This 
newspaper  presents  a  varied  bill  of  fare 
every  week,  but  there  is  no  law  compel¬ 
ling  you  to  devour  every  portion  of  it. 
Just  put  aside  what  you  do  not  relish 
and  say  nothing  about  it ;  others  may 
like  it.  .And  don’t  sw-ear  at  the  editor 
because  he  happens  to  miss  an  item.  It’s 
both  wicked  and  foolish.  He  cannot  be 
in  all  places  at  once  and  many  items  are 
so  elusive  and  hard  to  get.  Call  him  up 
by  phone  and  tell  him  about  the  item 
and  he  will  thank  you,  for  in  many  in¬ 
stances  the  item  may  be  important  and 
mean  a  real  boost  for  the  town. 

News  Print  Production  Increase*. 

Production  of  new-s-print  paper  in  1 
March,  as  compared  with  F'ebruary,  in¬ 
creased  5,8t)8  tons,  shipments  increased 
-2,9t!.j  tons,  and  stocks  on  hand  2,843  j 
tons,  as  reported  by  the  .American  Paper 
and  Pulp  Association  to  the  Commis¬ 
sioner  of  Corporations  Tuesday.  Stocks 
on  hand  on  March  31  were  ‘27,(5.38  ions; 
production,  1(V5,.!)82  tons,  and  shipments, 
10.5,387  tons. 


The  \'ancouver  (Can.)  Sun  has  been 
elected  a  member  of  the  A.  N.  P.  .A. 


Bargains  on  Printing  Presses 
FOR  SALE 

Two,  three  and  four-deck 
presses  taken  in  trade  for 
larger  machines,  are  offered 
at  half  price — thoroughly 
overhauled  and  rebuilt,  also 
some  presses  of  other  makes, 
of  various  sizes  and  styles. 
Tell  us  what  you  want  and 
we  will  try  and  fit  you  out. 

Now  is  the  Time  to  Buy 

THE  GOSS  PRINTING  PRESS  CO. 

ISth  SLaad  Ashland  Ave.,  Chicago,  IlL 


NOTICE 

Choice  newspaper  properties  at  moderate 
prices  in  every  State  in  the  Union.  Will 
furnish  summary  descriptions  in  first  letter 
if  you  give  requirements  and  bank  refer¬ 
ences. 

H.  F.  HENRICHS.  Newspaper  Broker 
Utchfield,  lU. 


nTERNATlONAL  NEWS  SERVICE  The  Winston-Salem  (N.  C.)  Sentinel 
MWnUJAlLST.  NEW  YORK  CITY  has  placed  an  order  for  a  twelve-page 
— - - - — —  Cox  duplex  perfecting  press. 
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